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phone our Executive Offices in Chi- 
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Advertising Specialties (1) 

Audio-Visual Equipment—Manu- 
facturers and suppliers (2) 

Audio-Visual Equipment 
Manufacturers (3) 

Audio-Visual Equipment 
Suppliers (4) 

Auditoriums, Convention Centers, 
and Theaters (5) 

Badge Suppliers (6) 

Boards and Charts (7) 

Boards and Charts 
Flannel Boards (8) 

Camera Equipment Rentals and 
Repairs (9) 

Closed-Circuit TV Services (10) 

Communication Systems (11) 

Conference Site Consultants 
(Hotel Representatives) (12) 

Convention Bureaus (13) 

(14) 

Custom-Designed Meeting 
Aids (15) 

Educational Film Rental 
Libraries (16) 

Entertainment (17) 

Exhibit Builders (18) 

Exhibit Halls (19) 

Film Distributors (20) 

Film Laboratories (21) 
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Convention Services 


Film Libraries 
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Film Producers—Motion Pictures 
and Sound-Slidefilms (23) 
Film Producers—Motion 
Pictures (24) 
Film Producers 
Slidefilms (25) 
Floral 
Furniture Rental (27) 
Hotels (28) 
Hotels, Convention (29) 
Hotels, Resort (30) 
Industrial Show Producers 


Sound- 


Decorations (26) 


(31) 
Industrial Training 
Consultants (32) 
Lighting Equipment (33) 
Lighting Equipment Rental (34) 
Model Agencies (35) 
Motion Picture Scripts (36) 
Music Consultants (37) 
Photographers (38) 
Photographic Manufacturers (39) 
Product Presentatior 
Specialists (40) 
Program Planning 
Consultants (41) 
Projection Equipment Rer 
Public Address Systems (43) 
Sales Meeting Consultants (44) 
Sales Training Aids (45) 


Sales Training Consultants (46) 
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(47) 
Slide and Filmstrip 

Containers (48) 
Slides and Filmstrips (49) 
Speakers (Booking Agents) (50) 


Screens 


Stage Backdrops and 
Scenery (51) 
Stagettes (52) 
Tape and Film Splicers (53) 
Temporary Help Services (54) 
Training Courses (55) 
Manuals (56) 
Freight 


Passenge! 


Training 
(57) 


(58) 


Transportation 
Transportation 
Travel Agencies (59) 


Visual Presentations (60) 


IN CANADA 
Auditoriums (C-1) 


Con » 


vention Bureaus (C-2 
Exhibit (C-3) 
Film (C-4) 
Film Laboratories (C-5) 
Film Producers—Motion Pictures 
and Sound-Slidefilms (C-6) 
Film Producers 

Motion Pictures (C-7) 
Hotels (C-8) 
Stage Backdrops and 

Scenery (C-9) 


) 
Builders 
Distributors 


Training Courses (C-10) 





NAME 

Academy Film Productions, Inc 

Academy Film Service, Inc 

Academy Films 

Academy Pictures, Inc 

Acme Camera Corp 

Acme, Carsen, Pausback Scenic Studios 

Acme Film Laboratories, Inc 

Activ-Ad, Incorporated 

Admaster Prints Inc 

Advertisers Displays & Exhibits Inc 

Air Transport Association of America 

Airequipt Manufacturing Co., Inc 

Alabama State Coliseum 

Allen, Larry, Agency 

Allend'or Productions 

Alley, Paul, Productions 

Allied Artists Agency 

Allied Van Lines, Inc 

All-Scope Pictures, Inc., Commercial 
Film Division 20th Century Fox 

Alpha Cine Service, Inc 

Amansco Division, H. B 
and Company, Inc 

American Film Co 

American Film Producers 

American Film Registry 

American Film Services 

American School 

Americana Hotel, The 

Animatic Productions, Ltd 


Maynard 


ALPHABETICAL INDEX OF LISTINGS 
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36 
26 


24 
36 
24 
37 
16 
19 
24 
30 
30 
24 


37 


30 
34 


32 


Animation Equipment Corporation, The 16 


Animation, Inc 

Ansco Division, General Aniline 
& Film Corp 

Arlington Aluminum Company 

Asheville Chamber of Commerce 
Convention Bureau 

Atlanta Convention Bureau, Inc 

Atlanta Municipal Auditorium 

Atlantic City Auditorium and 
Convention Hall 

Atlantic City Models’ Guild 

Atlas Film Corporation 


30 
344 
16 


22 


NAME 

Audio-Master Corp 
Audio Productions, Inc 
Audio-Visual Center 
Audio Visual Consultants 
Audio Visual Film Service 
Auricon Division, Berndt-Bach 
Baker Hotel 

Bal Harbour Hotel 

Bangor House 

Banner Lodge 

Barbizon-Plaza Hotel 

Barbre, Thos. J., Productions 
Battery Park Hotel 

Bauer Audio Video 

Bausch & Lomb Optical Co 

Bay State Film Productions, Inc 
Becker, Marvin, Films 

Beckhard, Richard, Associates 
Beeland, Charles D., Company 

Bell Audio-Visual Service 

Bell & Howell Company 
Bellevue-Stratford Hotel 

Berns Camera Store 

Better Selling Bureau 

Bills Sales Consultants, Inxc 
Birmingham Municipal Auditorium 
Birns & Sawyer Cine Equipment 
Bishop's Lodge, The 

Bismarck Hotel 
Bliss Display Corp 
Boardwalk Film Enterprises 
Boca Raton Hotel and Club 
Bollinger, W. E., & Sons 
Bon Air Hotel 

Bonanza Air Lines, In 
Bradford Hotel 

Brand, Paul L., & Son 
Bransby, John, Productions 
Bray Studios, Inc 
Broadmoor Hotel, Inc The 
Bronson, Glen M 
Brumberger Sales Corp 


Limited 
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NAME PAGE 
Buffalo Convention & Tourist Bureau 
Bury, Charles 

Business Education Films 


Charles, and Associates 
National Broadcasting 


Cahill, 
Calnatron 
Company 
Camera Center, The 
Camera Equipment 
Company Inc 
Campbell Films 
Capex Company 
Capital Film Laboratories, Inc 
Carter and Galantin, Inc 
Casa Munras Hotel & Cottages 
Castle in the Clouds 
Cavalier Company 
Cellomatic Corporation 
Centron Corporation, Inc 
Chalfonte-Haddon Hall 
Charles Agency, The 
Chartmakers, Inc., The 
Chartmasters 
Chase-Park Plaza Hotel, The 
Chase Studios Ltd 
Chattanooga Convention and 
Visitors Bureau 
Chesapeake and Ohio Railway Company 
Chicago Film Laboratory, Inc 
Chicago, Milwaukee, St. Paul & 
Pacific Railroad 
Christensen Kennedy Productions 
Christensen, Theodore John, Inc 
Churchill-Wexler Film Productions 
Cincinnati Music Hall Association 
Cleveland Hotel 
Clifton Entertainment Bureau, The 
Colburn, Geo. W., Laboratory, Inc 
Colburn, John, Associates, Inc 
Coleman-McLaughlin Artists Bureau 
Colonial Film & Equipment Co 
Colonial Press, The 
Colonnades Hotel 
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NAME 


Colorado Badge & Novelty Co. 

Columbus Film Rental. 

Columbus Munici Auditorium 

Commander Hote 

Commerce Pictures 

Commercial Picture 
Equipment, Inc 

Commodore Perry i vg 

Compco Corpo: 

Concordia Audio ‘Vista Aids Service 

Condor Films 

Consolidated irreta htways, Inc. 

Continental Air Lines, Inc. 

Continental Film Productions 
Corporation ; 

Continental Films 

Convention Bureau of the Birmingham 
Chamber of Commerce 

Convention Bureau, Clearwater (Fla.), 
Chamber of Commerce 

Convention Bureau, Phoenix 
Chamber of Commerce 

Convention Bureau, Portland (Oregon) 
Chamber of Commerce 

Convention Bureau, St. Petersburg, 
Florida 


Convention Bureau, Syracuse, New York 


Copeland, Jack L., and Associates 
Corelli-Jacobs Film Music, Inc. 
Corman Displays 

Coronado Hote 

Corpus Christi Hotel Association 
Cosmopolitan Hotel 

Cottage Films 

Craven Film Corporation 
Crescent Film Laboratories, Inc. 
Cribbins, Walter W., Company, Inc. 
Custom Film Laboratory 


p. e; Armory Board 
P.M. Productions, Inc. 

Dade County Auditorium 
Daley, Jimmy, Attractions 
Dallas Chamber of Commerce 
Da-Lite ~ ays: Company, Inc. 
Davis, D. T., Co. of uisville, Inc. 
Davis Motion Picture Service 
Davis, Robert, Productions, Inc 
powees Bros. inc. = Visual 

De Frenes Compa 
Dekko Film Productions, Ltd. 
Del Monte Lodge 
Dell Displays, Inc. 
Delta Visual Service, Inc. 
De Luxe Laboratories, Inc. 
Dennis, Wm. M., Film Libraries 
Denver Convention & Visitors Bureau 
Depicto Films Co ration 
Derse Advertising Co. 
Design Associates Inc , 
Design-Built Studios, Inc 
Design and Production Incorporated 


Detroit Convention and Tourist Bureau ‘ 
4 


Detroit-Leland Hotel Company 

De Vorn Displays Corporation 

Diplomat Hotel & Country Club 

Dirmeyer Displays, Inc 

Disneyland Hotel 

Display House, The 

Display Workshop, Inc 

Displayers Inc., The 

Displaymasters, Inc. 

Donnelly Institute, The 

Donovan, Kevin, Films 

Douglas Hotel : 

Douglas Productions 

Downing, Harry, Agency 

Drake Hotel 

Du Kane Corporation, 
Audio-Visual Division 

Dunn, Cal, Studios 

Dynamic Films, Inc. 


EMC Recordings Corp. 

Eastern States Exposition 

Eastman Kodak Company 
Edgewater Beach Hotel 

Edgewater Hotel 

Editorial Films, Inc 

El Mirador Hotel 

Elkhart Hotel 

Elms, Charles, Productions Inc. 
Elms Hotel 

El Tovar Hotel & Bright Angel Lodge 
Empire Films Corporation 

Empire Photosound Incorporated 
Encyclopaedia Britannica Films, Inc 
Equinox House rr 

Erie Camera Center 


Fair Park Coliseum 

Feature Story Film Productions 
Feil, Edward, Productions 

Film Arts Productions, Inc. 
Film Associates Inc. 

Film Effects of Hollywood 

Film Graphics Inc... 

Films Inco rated 

Filmways, Inc. 

Fiore Films 

Fishburn, Alan M., Productions 
Fitz, Morgan, Photographers, Inc. 
Floats, Inc. 

Florez Inco: rated 

Florman & Babb, Inc. 
Folkemer Photo Service 

Fort Hesterly Armory 

Fotovox, Inc. 


2 
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NAME 

Francisco Films 

Frank, Joan, Productions 
Frederick Hotel 


Frink Film Studio. . 
Functional Dwyer. Inc. 
Furnace Creek 


Galbreath Pictures, Inc 
Ganz, William J., Company, Inc., 
Division of Institute of Visual 

ining, Inc. 

Gardner Dis lays 

Gardner, Robinson, Stierheim 

& Weis, Inc 

Genarco inc. 

Gerald Productions, Inc. 

Gideon Putnam Hotel 

Glover, Ozzie, Productions 

Golden ase Hotel 

Grafiex 

Grand toi 

Grannis Studios 

Graphic Arts Workshop, Inc 

Graphic Displays 

Graphic Films Corporation 

Gray- + F-- ean Jrlspiare Inc. 

Great Lodge and lub 

Green Duck Metal Stamping Company 

Greenbrier, The 

Grise Film Library 


Guggenheim, Charles, & Associates, Inc. : 


Gunter Hotel 


H. B. Motion Picture Service 
a A and Patterson, Incorporated 
allenbeck & Rile 

Hammett, D. K., ’ 

Hamilton Hotel, The 

Hankins, Frank W., & Company, Inc 

Hardcastle Film Associates 

Harris-Tuchman Productions 

Hart Audio Visual Center 

Hartley Productions, Inc 

Hartwig Displays 

Harvey, Neil, Productions 

Harwald Company, The 

Hasco Photographic Studio 

Heart O' _ air 

Hegarty, Ed J 

Henning and Cheadle, Inc 

Henry, Bruce 

Henry Hudson Hotel 

Henry, Porter, & Co., Inc 

Hicks, Leonard, Jr., and Associates 

Hilton Hotel 

Holland-Wegman Productions 

Hollywood Beach Hotel 

Hollywood Film Company 

Hollywood Film Enterprises, Inc 

Hollywood Film Service 

Hollywood Knickerbocker Hotel 

Holmes, Frank, Laboratories, Inc 

Holmes Institute, Inc 

Holtsworth, Saxi J. 

Homestead, The 

Hotel Allis 

Hotel Alms 

Hotel Alvarado 

Hotel Beaumont 

Hotel Ben Lomond 

Hotel Blackhawk 

Hotel Charlotte 

Hotel Chieftain 

Hotel Cleveland 

Hotel Daniel Boone 

Hotel Duluth, Inc 

Hotel Dyckman 

Hotel George Washington 

Hotel Hayes 

Hotel Hermitage 

Hotel Hildebrecht 

Hotel John Marshall 

Hotel King Carter 

Hotel Kirkwood 

Hotel Lassen 

Hotel Leamington 

Hotel Lenox 

Hotel Lincoln 

Hotel Mark Hopkins 

Hotel Miramar 

Hotel Muehlebach and Towers 

Hotel New Yorker 

Hotel North Park 

Hotel Olds 

Hotel Onondaga 

Hotel Pick-Nicollet 

Hotel Pick-Ohio 

Hotel Pick-Oliver 

Hotel Robert E. Lee 

Hotel Roosevelt 

Hotel Sahara 

Hotel Savery 

Hotel Statler Hilton, The 

Hotel Syracuse 

Hotel Texas : 

Hotel Touraine 

Hotel Viking 

Hotel Windermere 

Hough, Robert, & Associates 

Howard-Eades Modeling School 
and Agency 

Huber, Louis R., Productions 


Ideal Pictures, Inc 
IdentiColor Laboratory 
Industrial Displays Inc. 
Industrial Education Institute 
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NAME PAGE 
Industrial Film Producers, Inc : 
Inland Audio Visual Company 
Instructional Arts, Inc. 

International Amphitheatre 

International Sound Films, Inc 

Ivel Construction Corporation 


Jack Tar Hotel 

Jam Handy Organization, The 

Jamieson Film Company 

Jean Lafitte Hotel 4 
Jensen Sound & Movie Inc., Distributors ‘ 
Jenter Exhibits Inc. 25 
Jones, Dallas, Productions, Inc 

Jones Decorating Company 

Jug End Barn 


K & 8 Films Inc. 

Kalart Co., The 

Karjay Specialty Company 

Kaufman, Zenn 

Kayfetz, Victor, Productions, Inc 

Keith Film Productions 

Keitz & Herndon 

Kelly Girls Service, Inc 

Kentucky Fair and Exposition Center 

Kerbawy, Haford, and Company 

Kerkow, Herbert, Inc 

Key Biscayne Hotel and Villas 

Kiel Municipal Auditorium 

King and Prince Hotel 

Kitzing Studio, Inc 

Klaeger Film Productions Inc 

Klieg! Bros. Universal Electric 
Stage Lighting Co., Inc 

Kling Film Enterprises Inc 

Kluge Film Productions 

Knickerbocker Productions, Inc 

Knight's Library 


Lab-TV 

Lacy Sales Institute 

La Fonda Hotel 

Lake Quinault Lodge 

Lakeside Hotel, The 

Lande Studio 

Lane, Kent, Films, Inc 

Lang Floral and Nursery Company, Inc. ‘ 

Lanin, Howard, Management, Inc 24, 3: 

Lansing Civic Center 

Lapp Sales Supervision Institute 

LaRue, Mervin W., Inc 

Lask ilm Productions, Inc 

Las Vegas Hacienda Hotel 

Las Vegas, Nevada, Chamber of 
Commerce 

Learn While You Sleep 

Levy's Film and Projection Service 

Lewis Film Service, Inc 

Lewis and Martin Films, Inc 

Libby, Chas. A., and Son 

Locke Films, Inc 

Long Beach, California, Convention 
& Visitors Bureau 

Lookout Hotel 

Lothar Display Engineering Company 

Lubbock Auditorium-Coliseum 


MPO Productions, Inc 28, 32 

Major Theatre Equipment Corp ‘ 

Management Development Associates 

Mancraft Exhibitors Service 

Manpower Inc. 

Mansfield-Leland Hotel 

Mar Monte Hotel 

Masonic Auditorium 

Massachusetts Motion Picture Service 

Master Motion Picture Company 

Maxfield, Lee, Orchestras 

Mayer, Charles, Studios, Inc 

Mayflower Hotel, The 

Mayflower Motor Hotel 

McAdams System, The 

McCune, Harry, Sound Service 

McHugh, Fenton, Productions, Inc 

McLarty Picture Productions 

McQuaig Institute of Executive 
Training, The 

Medical Film Guild, Ltd 

Memorial Coliseum & Exposition Hall 

Menger Hotel 

Merchandise Displays, Inc 

Metal Arts Co., Inc., The 

Meuer Photoart House Inc 

Midwest Badge & Novelty Co., Inc 

Midwest Film Studios 

Miller-Ertler Studios 

Miller's Visual Aids, Inc 

Milner Productions Inc 

Minneapolis Municipal Auditorium 

Minot Films, Inc 

Minot Municipal Auditorium 

Miramar Hote 

Mode-Art Pictures, Inc 

Models by Catt yy 

Modern Sound Pictures, Inc 

Modern Talking Picture Service, Inc 

Montauk Manor 

Moody Center 

Moore, John M., Agency 

Morganti Charm and Modeling School 

Morton House 

Morton, Jack, Productions 

Mosher, Ira, Asssociates, Inc., 
Theatre for Industry 

Motion Picture Service Company 


Continued on page 38 
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Planning a Better 
Training Program 


Where to Get Good Speakers 
Visual Aids for the Program 


© Good Meeting Leadership 


New Ideas for Better Meetings 


Popular Meeting Places 


COMMON, and somewhat valid 
A criticism of most training pro- 
grams is that they attempt to do 
too much with too little. 

The average program, regard- 
less of whether it is designed to 
train clerical, plant, or sales em- 
ployees, overestimates the ability 
of the trainees to absorb and apply 
information. In an effort to make 
the program cover as much ground 
as possible, the trainer often cov- 
ers so much ground that it leaves 
the trainees confused. 

Contributing to this confusion is 
the lack of visual aids to drive 
home key points and to clarify 
complex situations. In all too many 
studied by Dartnell staff 
editors in preparing this report, 
the main method of communicat- 
ing ideas in training procedures 
was by lectures, supplemented with 
certain printed material. This has 
often been likened to stuffing a 
sausage. You can cram just so 
much meat into the casing and no 
more, 


Cases 


What Type of Program Is Best? 


‘he first thing that needs to be 
done in setting up a training pro- 
gram, whether it is designed to 
train new employees or retrain ex- 
perienced personnel, is to spell out 
(on paper) the objectives of the 
program: What do you wish to 
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do? Then decide how best to at 
tain those objectives. Bear in mind 
that it costs from $500 to $1,500 
to hire, train, and get a new em- 
ployee into full production. What 
you spend training him might well 
be the best investment you can 
make, A thoroughly and _intelli- 
gently trained employee is certain 
to prove a better investment than 
one who is left to his own devices 
He will be more stable, more loyal 
more productive and, in all prob- 
ability, will get alongs ter with 
his co-workers and supervisors. 
To train people you need to tell 
them what to do, why it should be 
done that way, and then let them 
do it. People learn best by partici 
pation. Next to doing a job them- 
selves people learn best by watch- 
ing others do it. People learn least 
from verbal instruction 
This basic principle 
by all experienced trainers, has 
given rise to new 
training people 
groups. These include 


recognized 


techniques of 
th singly and in 


training skits 


Role-playing and 


; > 
ions 


Playing back conversa 
Workshops and seminars 
“Buzz” groups 

Motion pictures and slidefilms 
Visits to users and customers. 
When 


techniques, in 


training programs ust 


these addition 


personal contact with company of- 
ficials, the trainee sees himself in 
perspective. If a central theme 
runs through all the training, his 
training will cost less in the long 
run and will be infinitely more ef- 
fective and lasting. There is al- 
ways a danger of confusing a 
trainee by exposing him to hit-and- 
run programing. 


Selecting the Theme 

To give the program a “track” 
to run on, the trainer needs a well- 
defined purpose. That purpose 
should be implanted in the 
trainee’s mind by the theme. For 
example, if you are training sales- 
men to sell a relatively high-priced 
product in a competitive market, 
the theme of the program might 
be value based on quality. If the 
product is bought for what it will 
do rather than for what it is, as 
in the case of office equipment, the 
theme should be product applica- 
tions rather than how the product 
is made. In any case, the big idea 
dramatized, under- 
scored, and driven home, It must 
stay with the trainee long after 
the course is over. 

To do this effectively, especially 
in training large groups, you will 
need “‘props.” Teaching today in- 
volves the judicious use of show- 
manship. So thought needs to be 
given to the training facilities, If 


needs to be 





the program involves the use of 
skits, for instance, you may want 
a meeting place equipped with a 
stage, unless you prefer to rent 
one of the very efficient “stagettes” 
which are so well suited to group 
training. If the training program 
is to be continuous, then you will 
need a well-equipped training au- 
ditorium or center where the 
necessary equipment can be in- 
stalled permanently. 

More and more companies, even 
relatively small companies, are 
setting up training centers in their 
plants or offices where employees 
can get together to discuss prob- 
lems of current interest and to en- 
joy the many new training films. 
These films are especially produced 
to help people in all types of jobs 
to be more efficient and successful. 


Promoting the Meeting 


Meetings that are designed to 
train salaried employees present 
no promotional problem. But in 
the case of dealers and their sales 
and service personnel, in order to 
get maximum participation some 
way must be found to arouse their 
interest and induce them to take 
time out of a busy week to attend. 

One of the best ways to do this 
is to build a program which holds 
out a promise of reward to the in- 
dividual as well as to the company, 
but include enough entertainment 
to make the person weighing the 
decision want to come. That is 
why the selection of the hotel is 
important promotionwise. How - 
ever, do not overstress entertain- 
ment. Most businessmen these days 
have laid away their play clothes 
and are back in their working 
togs. 

A promotion for a large meet- 
ing should have plenty of ‘“cash- 
register jingle.” The dealer should 
be able to see from the types of 
problems to be discussed and from 
the timetable that it is one meet- 
ing he cannot afford to miss. Then 
make it easy for him to come. If 
there are to be sales tasks to win 
the trip, don’t set quotas so high 
that the bottom-of-the-list men 
are barred. After all, the poorer 
producers most need training. On 
the other hand, don’t go over- 
board on picking up the tab. Let 
those who are coming have a 
stake in the meeting, let them feel 
that it is their meeting as much 
as the company’s. 

One of the great faults in most 
training programs, and this ap- 
plies at any level, is failure to set 
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Three-Way Training 


Telling trainees what to do is 
like a doctor telling a patient 
to stop working. The unan- 
swered questions are how and 
why. To successfully communi- 
cate ideas or knowledge, three 
steps are involved: 


. You tell them what you are 
going to tell them and why; 


. You have them do what you 
told them; 


. You let them tell you what 
you told them. 


Then you know that they real- 
ly understand what you told 
them and that they have both 
the ‘‘know-how"’ and the ‘‘do- 
how"’ as well as the ‘‘whyfor."’ 











up a target or a series of targets 
for the program: 


Exactly what do you wish to 
accomplish ? 

How do you intend to accom- 
plish your objectives? 

How much time should be de- 
voted to background material? 
How much time should be given 
to instruction? To participation? 
How much time should be al- 
lowed for implementation on the 
job? 


Getting Participation 


The most successful training 
programs are those that first qual- 
ify each trainee as to what he 
hopes to get out of the training. 
This serves two purposes: (1) It 
makes the trainee realize that he 
is there to learn and sharpens his 
interest. He is more receptive to 
new ideas. (2) It gives the trainer, 
at the beginning of the program, 
a picture of the men or women he 
is there to train. 

Having given each man in the 
group an opportunity for self- 
analysis either verbally or in writ- 
ing, he can slant his instruction in 
directions that will do the most 
good. Even though the agenda 
may be set up in advance, there 
are still many opportunities for 
shifting emphasis. 

The most effective training is to 
let an instructor and a trainee sit 


down together and clear up points 
which the trainee might not have 
grasped. After a few such heart- 
to-heart talks, an instructor or 
supervisor is able to do a far bet- 
ter job of rating the trainee. If 
the trainee is not suited to the 
work for which he has been em- 
ployed, he should be eliminated 
quickly, for his own good as well 
as for the good of the business. 


Charting the Program 


When it has been decided what 
the program is to cover and what 
its key objectives are to be, good 
trainers find it useful to prepare 
large charts which may be placed 
on easels or hung on the wall. 
These constantly remind those in 
attendance just what the program 
is endeavoring to do. It also helps 
trainees to see just what and why 
they are being taught or just how 
the coaching they receive will be 
a short cut to their success, 

Emphasis should be on what to 
do about the training after the 
man gets back on the job. This is 
where many training programs 
fall down. They do a good job of 
imparting and communicating the 
“know-how” and the ‘“whyfor’’ 
but stop short of the ‘do-how.” 
Training pays off for the business 
and for the individual only to the 
extent it is put to work upon com- 
pletion of the program. 

To make sure the new knowl- 
edge will be put to work, it must 
be determined that the informa- 
tion communicated has been un- 
derstood. That can best be done as 
the training proceeds rather than 
by a formal examination at the 
end of the program. 


What About Liquor? 


In a desire to give their sales- 
people a “big time,’ some com- 
panies feel they must serve all the 
liquor the attendees want and 
put it on their expense accounts. 
While this idea makes a big hit 
with the free loaders, it is not so 
good for those responsible for the 
success of the meeting. Excessive 
drinking in the bar and in rooms 
may promote fellowship, but it 
certainly undermines any meeting. 
With the need for economy, most 
companies are tightening up on 
expense accounts, especially on 
money spent for “living it up” at 
conventions and meetings. 

Drinking can be controlled to 
some extent by having something 
planned for most of what might 
otherwise be ‘free time.’’ These 
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special events should be made the 
responsibility of persons in at- 
tendance, so that as many as pos- 
sible will participate in the pro- 
gram. As the old saying goes, “give 
everyone a top to spin.” 

One thing to keep in mind in 
training men in groups, large or 
small, is to provide ample time for 
the men to practice what they 
have learned. Those having long 
experience in training people find 
it wise to end each training period 
with an hour of practice, or at 
least group discussion of the day's 
lesson. The purpose, of course, is 
to drive home the training mes- 
sage in a way that it will never be 
forgotten by the trainee. That is 
the proof of good training. 





Have the points to be covered been 
flow-charted in relation to the over 


all objectives of the training? 


Does the progrom require each 
trainee to come to conferences with 
questions, the answers to which would 
be of valve to him? What does he 


expect to get from the conference? 


Does the training provide for a 


moximum amount of porticipation 
role-playing, demonstrations, etc., with 
a minimum of lecturing, admonishing 


and ‘stuffing’? 





CHECK LIST FOR A GOOD TRAINING PROGRAM 


Is the material to be used easy to 
read and easy to understand? Are 
simply and 


key points illustrated 


clearly to impress the memory? 


Is pass-out material planned so thot 
it can be retained in a ring binder 
and used by the trainees for brushing 


up later? 


Is the timetable broken down to pro 
vide plenty of opportunity for practice 
and insure the implementation of 
coaching ofter the trainee completes 


his course and gets on the job? 











How to Get Good Speakers 


“GOOD” speaker is one who 

can deliver a message to an 
audience in such a way that it will 
make a lasting impression upon all 
those present. It is not only what 
the speaker says, but also how he 
says it that counts. For that rea- 
son, a speaker who has what we 
call ‘‘a good platform personality” 
must be something of an actor as 
well as a speaker. 

This qualification is especially 
important in programing company 
meetings. As a rule, the average 
official or executive, however well 
he may know his subject, lacks the 
ability to get his knowledge across 
to his audience in a way that will 
make them remember it. That is 
why those responsible for the 
success of any meeting built 
around speakers shy away from 
giving important spots on the pro- 
gram to department managers and 
others in the organization who do 
not have platform presence. This 
observation does not apply to the 
top officials of a company as much 
as it does to the middle-manage- 
ment group, because employees 
and dealers should be given the 
opportunity to meet and hear the 
men who set company policy and 
are largely responsible for its, and 
their, success. 


Fees for Speakers 
While there are good speakers 
who are available without a fee, it 


is good programing to spot in ex- 
perienced speakers, even though a 
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fee is involved. This is especially 
true of keynoters, after-dinne! 
speakers, and speakers for closing 
meetings on a high inspirational 
note—as in the case of dealer 
meetings. The usual fee for a good 
after-dinner speaker varies from 
$250 to $1,000. You get just about 
what you pay for 

Persons who make a practice of 
speaking for a fee generally have 
promotional which will 
give you some idea of their quali- 
fications. Many speakers have 
agents who speak- 
ing dates, taking their compensa- 
tion from the fee you pay. This 
agent's usually is 
about one-third of the fee 


material 


arrange their 


compensation 


Checking the Speaker 


If the speaker is unable to fur- 
nish background material (which 
the chairman will also need to in- 
troduce him), you can check pre- 
vious speaking engagements and 
learn how well he holds his au- 
dience, what is the usual audience 
reaction to his talk, and other 
facts needed in reaching a deci- 
sion. Some sales executives clubs, 
for example, poll their members 
annually to learn which speakers 
they considered good enough to 
call back, and then rate speakers 
accordingly. 

It is wise to pass up speakers 
who are in the habit of reading 
their speeches (unless their 
are quite technical); who are 
“shopworn”; who have the repu- 


talks 


tation of running overtime and 
messing up the timetable for the 
meeting; who are unwilling to 
submit an outline of their talks 
for your approval. 

In a conference type of meeting 
where the program is built large- 
ly around speakers and using dif- 
ferent chairmen for each session, 
it is important that speakers at 
each session meet before “curtain 
time” with the chairman for brief- 
ing and discussion of what each 
speaker intends to cover in his 
talk. This get-together will guard 
against overlapping. It also helps 
the chairman to make better in- 
troductions of speakers. 


Briefing the Speakers 


some _in- 
which can 
introducing 
the stereo- 


Most speakers have 
teresting experiences 
be brought out in 
them, thus avoiding 
typed introduction covering where 
the speaker went to school, and so 
forth. A good introduction should 
“set the speaker in” with his au- 
dience without building him up to 
a point where the folks out in 
front will lean back and say to 
themselves, “Well, let’s find out 
what this world beater has on the 
ball.” 

In advance of preparing his 
talk, the speaker should be given 
a rundown on the type of audience 
he will address, the objectives of 
the meeting, what those in the au- 
dience would like to get from him, 
and a definite statement as to how 











POPULAR SPEAKERS FOR SALES MEETINGS 


FRANK H. BEACH, Professor of Marketing, University of Illinois. 417 
David Kinley Hall, Urbana, Illinois. ‘The First Fundamentals of Salesman- 
ship."’* Fee: $100 to $250 plus expenses. 


RICHARD C. BORDEN, sales training consultant, widely known for his 
Borden and Busse training films. 111 South Harrison Street, East Orange, 
New Jersey. ‘How the Selling Winners Win.'’* Fee: $1,000. 


RALPH W. CARNEY, vice-president, The Coleman Co., Inc., 5 Hillcrest 
Avenue, Wichita, Kansas. A favorite speaker before sales rallies con- 
ducted by sales executives clubs. ‘‘Keys to Better Selling."'* Fee: $200 
to $750 plus expenses. 


EDWARD J. HEGARTY, former director of sales training, Westinghouse 
Electric Corporation, 246 East 4th Street, Mansfield, Ohio. Author of 


numerous books for salesmen. ‘‘How to Sell Better.'"* Fee and expenses. 


ZENN KAUFMAN, merchandising consultant, 439 Madison Avenue, New 
York, New York. ‘Showmanship in Business.''* Fee: $400 and expenses. 


JACK LACY, Lacy Sales Institute, Newton Center, Massachusetts. Widely 
known for the sales clinics he conducted all over the country. ‘‘What 
Makes a Star Salesman Tick?"'* Fee: depends upon size and type of 


audience. 


CHARLES LAPP, Professor of Marketing, Washington University, St. Louis 
5, Missouri. “You and Your Selling Job.'’* Fee: $150 to $400. 


JAMES Q. (JAKE) MAXWELL, district manager, Curtis Circulation Com- 
pany. 720 Mortgage Guarantee Building, Atlanta, Georgia. ‘‘Let's Re- 
learn Our Selling ABC's."’* Fee: $150 for territory speeches. 


ARTHUR (RED) MOTLEY, president, Parade Publications, Inc. 285 Madi- 
son Avenue, New York, New York. An effective and forceful speaker. 
‘Nothing Happens Until Somebody Sells Something.'’* Accepts speaking 
engagements when they coincide with business activities. 


EDWIN B. MORAN, vice-president, National Association of Credit Men; 
former president, Sales Executives Club of Chicago. 229 Fourth Avenue, 
New York, New York. Widely known in credit and sales management 


circles. Fee, if any, depends upon nature of meeting. 


HENRY L. PORTER, sales consultant, former manager of sales training, 
Standard Oil Company (Indiana). 4660 Ravenswood Avenue, Chicago 
40, Illinois. Fee: $150 to $250 plus expenses. 


JAMES WATSON, sales consultant. 94 Parkway Road, Bronxville, New 
York. Former director of sales training, Montgomery Ward & Company. 
“Seeing Yourself as Your Customers See You.'’* Fee depends upon 


circumstances. 


Source: Dartnell Speakers List 


*Typical talk. 








long he will talk. There is nothing 
worse than a meeting where 
speakers talk beyond their allotted 
time. This forces others on the 
program, who might have some- 
thing important to say, to cut 
their talks or be left off the pro- 
gram entirely. 

It is good practice to provide 
each speaker on the program with 
a timetable, stating exactly when 
he goes on and when he is sched- 
uled to finish his talk. Impress all 
speakers with the need to run the 
meeting on schedule. Another way 
to control speakers is to ask each 
one to submit (for the press and 
for the record) a draft of his talk. 
If his speech appears to run longer 
than the allotted time, tactfully 
ask him to cut it. 


Controlling the Time of Speakers 


Some chairmen, especially in 
meetings of company salesmen 
and distributors, place a man in 
the back of the room with instruc- 
tions to hold up his hand when the 
speaker is within two minutes of 
his allotted time. This warns the 
speaker that it is time for him to 
wind up his talk. There are lec- 
terns with blinking lights that can 
be rented. Another way is to place 
a clock on the lectern so that the 
speaker can watch his timing. 

One word of warning: Be care- 
ful about taking the word of others 
concerning speakers. Most people 
are influenced too much by the 
emotional impact of a talk and are 
not inclined to weigh what the 
speaker said. 

For meetings where training is 
the object, building a program 
with only inspirational speakers 
leaves much to be desired. The au- 
dience might enjoy the speech, but 
will go away wondering what the 
speaker said. Too often, the speak- 
er has left nothing for them to use. 

There is a growing trend to use 
speakers with a flair for getting 
audience participation. This helps 
a meeting. A typical example of 
such a talk is the one that made 
Dick Borden famous—‘“The Au- 
topsy of a Lost Sale.” 

In this talk, cards were passed 
out to the audience, who were 
asked to think of the last sale they 
lost and then mark the card on 
which were listed the principal 
reasons sales are lost. At conclu- 
sion of the talk the cards were 
picked up by ushers and the re- 
sults tabulated. This tabulation 
served as a basis for group con- 
sideration and discussion. 
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Motion Pictures for the Program 


O guard against a dull meeting, 

with the resulting lack of at- 
tention, it is well to break up each 
session with a motion picture, skit, 
or ot her audience-participation 
feature. If the budget will not per- 
mit having pictures tailor-made 
for the occasion, consider using 
syndicated pictures of which there 
are many available in nearly all 
fields. These may be rented for a 
nominal fee, or they may be pur- 
chased outright and used by af- 
filiated companies and branch of- 
fices for their meetings, too. 

Many of the more progressive 
companies maintain film libraries, 
stocked with the latest syndicated 
films, so that those charged with 
putting on a program can select 
films especially fitted to the theme 
of the meeting. One important ad- 
vantage of having a company- 
owned film library is that it saves 
a great deal of executive time in 
previewing films. It is not always 
practical to get films for preview- 
ing from producers, since they 
usually have a limited number of 
films for this purpose and operate 
on a tight routing schedule. It 
may be weeks before a preview 
film is available, and that may be 
too long for the best programing. 


Building Your Film Library 


To serve its purpose best, a film 
library should contain only films 
which have been passed upon by a 
small committee appointed for 
that task. Each film in the library 
should be carefully cataloged and 
described to eliminate spending 
hours of costly time screening 
films for possible use at a meeting. 
While the requirements of each 
business vary, generally speaking 
a film library should include films 
in the following categories: 

1. Films produced especially for 
the business; 

2. Films about the industry, 
such as those produced by trade 
associations for members’ use; 


3. Films about the product or 
uses of the product, which may be 
procured from _ universities and 
producers ; 

4. Films about production, ad- 
ministrative and other methods, 
such as those relating to work 
simplification, quality control, 
waste control, the use of tools, and 
so forth; 
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5. “How to” films for use in ap- 
prenticeship training, supervisor 
training, and so forth, such as 
“How to Read a Blueprint”; 

6. Films explaining our compet- 
itive enterprise system, such as 
“Where Do Your Wages Come 
From?” and so forth; 

7. Films designed to train and 
inspire salesmen, dealers, and 
others in the distributive trades, 
which can be used by salesmen in 
putting on dealer meetings; 

8. Entertaining films for show- 
ings in employee lunchrooms and 
loaning to civic organizations, 
YMCA'’s, churches, and so forth. 
These might be classified as com- 
munity relations films. 


The high rate of employee turn- 
over in most organizations makes 
it imperative that a continuing in- 
doctrination program be set up, 
with motion pictures as a founda- 
tion. There are some pictures that 
are so basic to the growth of the 
business that they can be shown 
repeatedly. Such a film, for in- 
“By Jupiter,”” which 
stresses the importance of cour- 
tesy in business. There are numer- 


Stance, is 


ous others. Films on the use of the 


telephone are available from youn 
local telephone company, and 
there are some excellent films on 
sales psychology in both the gen- 
eral and in the retail fields 


Films You Can Borrow 


While the really good films are 
usually those you buy or rent, 
when the budget is limited it is 
borrow films which 
various companies have produced 
as a public service. 

For example, the Chevrolet Di- 
vision of General Motors has sev- 
eral such films including one on 
selling as a career, prepared fol 
use in schools and colleges. The 
Ford Motor Company has 43 films 
available. 

Other well-known companies 
that have public relations films 
that may be borrowed for use in 
training programs include: 


possible to 


The Dow Chemical Company 
General Electric Company 

New York Life Insurance Company 
Bethlehem Steel Company 

Sears Roebuck Foundation 
American Petroleum Institute 

E. I. du Pont de Nemours & Co 


American Meat Institute 
Weyerhaeuser Forest Products 
U. S. Steel Corporation 

The Texas Company 
Westinghouse Electric Corporation 
Procter & Gamble Company 

H. J. Heinz Company 

General Motors Corporation 
The Crane Company 

The National Cash Register Co 
International Harvester Co 

Dun & Bradstreet 


and many others 


These films may be borrowed 
from the public relations depart- 
ment of the sponsoring company, 
or secured through one of the film 
distributing companies which are 
retained by these companies to 
circulate their films. 


Government Films 


Another source of motion pic- 
tures is the U. S. Department of 
Health, Education, and Welfare, 
Office of Education, Washington, 
D. C. A complete catalog of films 
available through this agency may 
be obtained by sending $1.75 to the 
U. S. Government Printing Office, 
Washington 25, D. C. 

Still another source of educa- 
tional films that may be rented for 
a nominal charge are libraries 
operated by the larger universities. 
Films on safety problems are 
available through both the UV, S. 
Department of Health, Education, 
and Welfare and the National 
Safety Council, Chicago, Illinois. 


Use of “‘Short'’’ Films 


There is a growing appreciation 
of so-called “shorts” for spicing 
all-day programs and for driving 
home key points in group train- 
ing. These films usually run from 
5 to 8 minutes and are sharp- 
angled to hit an acute problem 
hard. 

Some of these “shorts” have a 
humorous angle which gets a 
laugh from an audience and puts 
it in a good mood. For example, 
the short film, “So You're Going 
to Have a Meeting,”’ makes a good- 
natured opener for a “bull session” 
or general conference. It is avail- 
able through Henry Strauss and 
Company, Inc., New York City. 








SELECTED FILMS FOR DEVELOPING EMPLOYEES 


TELEPHONE COURTESY—25-minute motion picture dramatizing 
the effects of bad telephone manners on a business. A Bell 
Telephone production. Available through local Bell Telephone 
Company. 


STRANGE INTERVIEW—S55-minute film pinpointing personnel 
problems in the relationship between employee and employer. 
General Motors Film Library, Detroit 2, Michigan. 


AMERICAN ENGINEER—Motion picture in color showing the un- 
limited field in engineering. Winner of 1957 Freedom Founda 
tion Award. Chevrolet Division, General Motors Corporation, 
Detroit, Michigan. 


PRODUCTION 5118—A 1956 motion picture dealing with the 
problem of communications. The Champion Paper & Fibre Com 
pany, Hamilton, Ohio. 


CAREER CALLING—27-minute documentary motion picture made 
for Chevrolet Motor Division of General Motors. Points up the 
opportunity that selling offers young men in business. The Jam 
Handy Organization, 2821 East Grand Avenue, Detroit, Michigan. 


BE YOUR AGE—A 12-minute story about a middle-aged man's 
recovery from a heart attack, and what employees should do 
for the protection of the heart. Metropolitan Life Insurance Com 


YOUR ATTITUDE IS SHOWING—One of a series of sound-slide 
films in color used to show employees how a positive attitude 
pays off. United World Films, 1445 Park Avenue, New York, 
New York. 


BY JUPITER—A widely shown 29-minute motion picture drama 
tizing the value of better human relations, especially courtesy 
Wilding Picture Productions, Inc., 1345 Argyle Street, Chicago 
40, Illinois. 


HIGH SPEED READING—8-minute motion picture showing meth 
ods of improving reading ability. Learning Through Seeing 
Films, 10304 Oro Vista Avenue, Sunland, California. 


SUPERVISORY PROBLEMS IN THE OFFICE—Set of 12 sound-film 
strips dealing with problems in human relations, with leader's 
manuals. McGraw-Hill Book Company, 330 West 42nd Street, 
New York, New York. 


OFFICE TEAMWORK—12-minute motion picture showing the 
need for teamwork and co-operation in a business organization 
Encyclopaedia Britannica Films, 1150 Wilmette Avenue, Wil 
mette, Illinois. 


POSITIVE THINKING—Dr. Norman Vincent Peale in o 28-minute 
motion picture delivers an inspiring address affecting the life of 
everyone who must work for a living. Ideal Pictures, 60 West 


pany, New York, New York. 





55th Street, New York, New York. 








Slidefilms and Tape Recordings 


SIDE from their relatively low 
production costs, sound-slide- 
films have a real place in training 
programs because they get over 
key points very effectively. Since 
each picture remains on the screen 
during the dialog, it impresses it- 
self more firmly in the mind of the 
viewer. Sound-slidefilms and strip 
films may be stopped at any de- 
sired point with suitable equip- 
ment, while the training director 
or chairman of the meeting elabo- 
rates on the message of the film. 
Although it is possible to get an 
emotional effect with sound-slide- 
films, they lack the action and in- 
terest-holding qualities of the mo- 
tion picture. Today, when even the 
low-income families have _ televi- 
sion sets, slow-moving sound-slide- 
films tend to bore an audience. So 
the sound-slidefilm must be ex- 
ceptionally well done to be effec- 
tive. Best audience reaction is ob- 
tained from the use of color and 
good-humored cartoon illustra- 
tions, and variety in the voices and 
sound effects. Long narrations by 
a single voice should be avoided, 
and the dialog made as conversa- 
tional as possible. 
Films that are geared to a sharp 
angle of a bothersome problem 
seem to have the greatest training 


8 


value. Most sound-slidefilms at- 
tempt to do too much. The aim 
should be to take a few key points 

not more than six—and drive 
them home with charts, drawings, 
and _ photographic _illlustrations. 
Charcoal drawings with a modern 
touch lend themselves particularly 
well to treatment in color. These 
drawings also have the advantage 
of being quick and inexpensive to 
produce. 

A relatively new process in 
projection is the use of equipment 
which permits a discussion leader 
or speaker to face his audience and 
throw exhibits of various kinds 
such as letters, charts or pictures 

on the screen. The slides used in 
this equipment are usually made 
photographically. By means of 
overlays, movement in graphs can 
be effected while the slide is still 
before the audience. By pulling a 
tape across the slide while it is 
being projected, growth can be 
visualized dramatically. 

The traditional “lantern slide” 
has also returned to favor with the 
development of automatic slide- 
changing projectors. Powerful 
long-range projectors cast the 
image over the heads of the au- 
dience, doing away with the need 
to set the equipment close to the 


screen, This type of equipment is 
especially favored for use in large 
meetings. 

To get away from the ding-dong 
of sound-slidefilm showings, cur- 
rent practice is to use records and 
equipment which activate the 
filmstrip in the projector automa- 
tically. This eliminates the need 
for someone to move the frames in 
the filmstrip manually. 


Building a Meeting Around a 
Slidefilm Presentation 


To get maximum results from a 
sound-slidefilm, a strip film, or a 
tape recording, it should be tied in 
with the job to be done by the 
trainees, so that they will be able 
to apply the message of the film 
to their own particular work. It 
is a mistake to suppose that such 
training aids are capable of do- 
ing the training job alone or that 
they can be put on the screen with- 
out a supporting program. They 
are, as their name implies, train- 
ing aids. 

The film should “set the stage” 
for the meeting, stimulate think- 
ing of the trainees, and provoke 
discussion. The discussion leader 
or trainer usually opens the meet- 
ing by keynoting the theme of the 
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program. Then the problem is 
dramatized either by a tape re- 
cording, role-playing, or playing 
the first few bands of the record. 
This is a new development in 
sound-slidefilms. Each record car- 
ries “conversations” to be played 
in advance of showing the pictures 
in order to establish the problem. 
The projector can be stopped and 
a brief discussion held to make 
sure that everyone in the group 
understands the problem. Then 
the film is shown, 

After the film is shown, there 
should be a flash back, either by 
frames added to the filmstrip or by 
enlargements which may be dis- 
played on an easel to remind the 
group of what they have seen. 
Each key point should then be dis- 
cussed in relation to the problems 
of the group. For instance, in the 
case of salesmen, the chairman 
will call for discussion as to how 
the different points dramatized in 
the film can be used to sell more of 
the firm's products or services. 

By following this “tell ‘em and 
show ‘em” technique in using 
sound-slide and strip films, or tape 
recordings, it is possible to use 
syndicated films with just as good 
results as you would get from 


having special films prepared. 
However, when product demon- 
strations or product handling is 
involved in the training, films usu- 
ally are prepared by a producer 
specializing in this type of train- 
ing aid. Or if a company main- 
tains its own photographic and 
art department, the film is done 
there. However, the contention 
that sound-slidefilms done in that 
way “don’t cost much” can be dis- 
counted. Aside from the _ time 
taken by those who do the film, 
time that might be used to better 
advantage, the real cost of a 
training film is not the initial cost, 
but the cost of a _ less-effective 
training job. 


Tape Recordings 


Tape recordings have a special 
place in training programs where 
the technique used is to set up a 
situation or “case’’ and then have 
it discussed by a group of trainees 

The most effective recordings of 
this kind are those made during a 
training course by the training 
director. The usual procedure is 
for him to take a tape recorder! 
and go out with a trainee to inter- 
view several people. They might 


be customers, supptiers, or even 
union officials. 

The point is that te problem to 
be discussed is a rea] problem, and 
related to the product or company. 
These recordings are then played 
back and discussed by the trainees. 
The discussions in turn are re- 
corded. After that, the recordings 
of the discussions are reviewed. 
This procedure provides maximum 
participation, which makes for 
good training. 

There are also available syndi- 
cated tape recordings which deal 
with general problems for training 
purposes. For example, there are 
tapes of talks by top-management 
men and experts on human rela- 
tions, which run from 20 to 25 
minutes each and may be _ pur- 
chased from Sound Seminars, 17 
Belsaw Place, Cincinnati, Ohio, at 
a cost of $10 for each recording. 

Similarly Bill Gove, head of 
EMC Recordings Corp., 806 East 
7th Street, St. Paul, Minnesota, 
widely known for his talks before 
sales groups, recorded a series of 
tapes suitable for use in program- 
ing sales clinics. Each tape sets up 
a problem for discussion. These re- 
cordings lend themselves to both 
large and small groups of trainees. 





York. 


SELECTED FILMS FOR 


THIS 1S AUTOMATION—30-minute 16mm 
Shows how automation increases output ond reduces cost. Gen- Street, New York 
eral Electric Company, | River Road, Schenectady, New York 


color motion picture 


FOREMAN TRAINING PROGRAM—Fourteen 35mm. filmstrips with 
sound, 14 to 22 minutes each. Covers major points of contact be 
tween foremen and those working under 
Vocafilm Corporation, 369 Lexington Avenue, New York, New 


discussion 


KEYS TO HUMAN RELATIONS IN SELLING—Kit of five film 
sound, 10 to 12 minutes each. Covers the 
successful human relations, especially buyer 
Dartnell Corporation, 4660 Ravenswood 
Illinois 


five key points in 


their supervision 


TRAINING SUPERVISORS 


McGrow-Hill 
New York 
strips in color with 


seller relations. The 
Avenue, Chicago 40 


Book Compony, Inc., 330 West 42nd 


MAKING YOURSELF UNDERSTOOD—14-minute motion picture 
Analyzes ali elements of the communication system in order to 
become better communicators. Encyclopaedia Britannica Films, 
1150 Wilmette Avenue, Wilmette, Illinois 


THE INNER MAN STEPS OUT—30-minute motion picture spon 
sored by General Electric Company. Designed to lead manage 
ment men into doing their own thinking and putting decisions 
to work. Henry Strauss and Compony, Inc., 31 West 53rd Street 


New York, New York. DOLLARS AND SENSE—12-minute color motion >icture. Sets up 


the basics of work simplification by one of the pioneers. Allan 


- H. Mogensen, 45 West 10th Street, New York, New York 
DEVELOPING CO-OPERATION—14-minute motion picture Pro 


duced by the U. S. Navy from actual plant cases. May be ob 


tained from any U. S. Government film depository. PROBLEMS IN SUPERVISION—Series of 9- to 14-minute motion 


pictures produced by the U. S. Office of Education. Deals with 
various aspects of personnel management. Available through 
HOW TO UP SALES BY BETTER SALES SUPERVISION—30-minute U. S. Government film depositories 
Borden and Busse presentation. Demonstrates tested techniques 
of sales supervision. ICR Corporation, 60 West 55th Street, New 


PERSON TO PERSON COMMUNICATION—14-minute motion pic 
York, New York. 


ture in color. Uses a conversation between an employer and an 
employee to demonstrate good listening practices. McMurry 
ANGER AT WORK—21-minute motion picture. Shows how people Gold 139 South Beverly Drive, Beverly Hills, 
have successfully overcome feelings of anger, resentment, and 
frustration. International Film Bureau, 57 East Jackson Boulevard 
Chicago 4, Illinois. ALL | NEED IS A CONFERENCE—30-minute motion picture. De- 
signed to show supervisors and executives how to conduct suc- 
cessful meetings. Sponsored by General Electric Company. Pro- 
duced by Henry Strauss and Company, Inc., 31 West 53rd Street, 
New York, New York 


Productions 
California 


HUMAN RELATIONS IN SUPERVISION—Kit of 24 sound-slide 
films, each taking 3 to 4 minutes’ running time. Each film sets 
up a case study of some problem in humon relations for group 
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Motion-Picture Services 


UST as they say in the theater 
that “the play is the thing,” so 

in training pictures, the script is 
the thing. The script can make or 
break the film. 

Too obvious an effort to make 
the picture entertaining detracts 
from its teaching value. Toe much 
straight teaching (‘preaching” 
might be a better word) makes 
the picture dull and therefore like- 
ly to overshoot its target. A good 
training film teaches as though it 
taught not (as Franklin has it), 
with just enough human interest 
to keep the audience alert and re- 
ceptive to the key points in the 
film. A good motion picture avoids 
talking down to the audience, but 
rather talks with them. 

Because the script is so impor- 
tant to the effectiveness of the 
film, finding a person who is skilled 
in writing outstanding scripts and 
who has a sound knowledge of the 
problems of the particular au- 
dience is the first consideration in 
producing a motion picture for a 
training program. This is especial- 
ly true in the case of films for 
training salesmen. The film must 
speak the “salesman’s language.” 

It must not be too clever. It 
must put a hard-boiled salesman 
who knows all the answers into a 
receptive frame of mind and quick- 
ly overcome his “ho hum” atti- 
tude. The weakness of most sales- 
training films is that the person 
who did the script, without actual 
sales experience tends to overplay 
points which most of the salesmen 
in the audience have learned the 
hard way. The seasoned salesman 
is quick to resent being told some- 
thing he already knows, and he 
discounts the message of the film 
as “old hat.” 


Cost of a Good Script 


For those and other good rea- 
sons, a fast-moving, hard-hitting 
script is worth whatever it might 
cost. There are so-called ‘“free- 
lance” script writers who will do a 
30-minute training script for as 
little as $200. But a really good 
script, worked out in a series of 
conferences with the _ training 
director and probably rewritten 
several times before it is produced, 
might cost two to seven thousand 
dollars. While there are a number 
of well-qualified and capable script 
writers doing free-lance work, 
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some of the best ones are in the 
employ of leading producers of 
training films. 

Regardless of whether you de- 
cide to “farm out” your script to 
a free-lance writer, and then get 
bids on producing it from several 
studios, or commission a qualified 
studio to do the entire job, what 
you get in training value will de- 
pend upon: (1) having a clear 
idea of what you want the film to 
accomplish for you; (2) the key 
points to be dramatized; and (3) 
working closely with the script 
writer and producer to develop the 
picture. 


Working With the Producer 


It will facilitate matters a great 
deal, and make for a better pic- 
ture, if the producer or script 
writer has most of his dealings 
with one person rather than a 
committee. Committees have a 
way of taking all the life and 
imagination out of a script, since 
to please all those on the commit- 
tee, compromises are usually 
necessary. 

When the executive who is to 
deal with the producer is open- 
minded and in sympathy with the 
type of picture to be developed 
(whether it is to be a narration, a 
documentary, etc.), best results 
and lowest costs are achieved. The 
less rewriting of scripts the bet- 
ter. Every time a script is rewrit- 
ten, something is lost. 

To get freshness and sparkle in- 
to your picture, it is best to give 
the writer as much leeway as pos- 
sible. He is in a position to visual- 
ize how it will look on the screen. 
Few laymen have the ability to 
read a script and make a mental 
projection of it at the same time. 
Storyboards help to do that to 
some extent, but if you have taken 
the precaution to get a top-flight 
writer, it is smart to let him han- 
dle the staging factors in the 
script and confine yourself to the 
training essentials. 

While it is possible to jam a 
picture through in a month or two, 
to produce a really top-flight film 
requires time. How much time de- 
pends upon the script. If the script 
calls for sending a camera crew 
to faraway places, that is one 
thing. If the entire picture will be 
shot on stage in the studio, then 
less time will be necessary, of 


course. Six months is not too little 
time to allow, especially in the 
case of color productions, from 
starting the script to having the 
finished prints ready for shipping 
to dealers or meeting a conference 
schedule. 


Choosing the Producer 


Which producer you choose to 
make your picture depends upon 
what you want the picture to do, 
how it will be used, the technical 
problems involved, and how much 
you wish to spend. You can get a 
30-minute talking motion picture 
in color for as low as $5,000 or as 
high as $50,000. You can get an 
actor to narrate a picture for $50 
or you can pay a headliner $5,000 
and expenses. If quality is not es- 
sential, and all you want is a 
right- and wrong-way picture, 
using a narrator and a blackboard, 
you might hold down the cost by 
hiring your own photographer, 
renting a studio, and letting some- 
one in the organization who has a 
flair for acting narrate the picture. 

But if you want a really effec- 
tive picture, you need good cast- 
ing, good direction, good lighting, 
good editing and, last but not 
least, good prints. These are all 
factors that are obtainable only in 
well-equipped commercial studios. 
In other words, when it comes to 
price, you get what you pay for. 
You can make a “do it yourself” 
picture on a small budget, if you 
feel that sort of film is good 
enough, But if you want the best, 
you have to go to a producer who 
has the facilities, the script writ 
ers, the studio staff, and cutting 
equipment necessary to produce a 
quality picture. 


Plus Uses for Training Pictures 


A common miscalculation in 
budgeting training films is to con- 
sider only their use in a training 
program. If the picture is interest- 
ing and well done, you will find 
many other uses for it in public 
relations. For example, good sales- 
training films can be used to ex- 
cellent advantage by salesmen for 
programing meetings of dealers 
and dealers’ salespeople. Good pic- 
tures are in demand by sales ex- 
ecutives clubs and chambers of 
commerce, as well as by colleges 
having salesmanship courses. If 
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the film is really well done, it is 
possible to have it shown at lunch- 
eon meetings of service clubs. 
Their members are usually sales- 
minded. 

These are all reasons why in 
budgeting a training picture it 
pays to set aside an appropriation 
adequate for a quality picture. All 
too often a picture made to a price 
may save a few dollars in the 
short run, but will be mighty ex- 
pensive in the long run. 

When a motion picture—pri- 
marily intended for training pur- 
poses—is done so well, and is so 
interesting as to warrant public 


relations use, it is important to ar- 
range for proper distribution. 

Some of the larger studios offer 
distribution facilities to clients. 
The Jam Handy Organization in 
Detroit, for example, distributes 
prints of motion pictures produced 
for General Motors Corporation as 
a client service. 

Other producers arrange with 
clients to sell prints of training 
pictures as, for example, the pic- 
tures produced by Henry Strauss 
and Company, Inc., for General 
Electric Company. Prints of the 
picture, “By Jupiter,” originally 
produced for Marshall Field & 


Company, were subsequently sold 
at a nominal charge by Wilding 
Picture Productions, Inc. 

One of the more recent indus- 
trial films that had a wide second- 
ary circulation was “The Story of 
a Main Street Merchant,” featur- 
ing Jan Clayton and Arthur Franz. 
The film won high honors from 
the Freedom Foundation; and, ac- 
cording to the producers, John 
Sutherland Productions, it had 699 
television showings in addition to 
the 20,311 nontheatrical showings, 
reaching an estimated total of 17 
million persons. A really good mo- 
tion picture pays its cost. 





Visual E 


HE end objective of a training 

program built around group 
meetings is to make the key ideas 
that you seek to communicate 
stick. 

Since we remember what we see 
better than what we hear, this 
means the well-planned meeting 
will have plenty of visual aids 
not only films but other supple- 
ments to good communications. 
Many of these aids are common- 
place, such as flip charts, flannel- 
board presentations, and wall post- 
ers. These aids usually are dis- 
played about the meeting room or 
used as “props on the stage. 

In preparing charts or signs of 
this sort, two things should be 
remembered: (1) Make _ them 
simple; (2) make them colorful 
and attention-getting. It is more 
important to drive home a few 
basic facts than to attempt to 
crowd a lot of material into such 
displays. Overcrowding tends to 
leave the trainee confused and 
befuddled. 


Wall Displays Important 


Wall displays should be large 
and commanding. This may be ac- 
complished by using blow-ups, 
mock-ups, or three-dimensional 
charts built of blocks and dis- 
played on tables in the corridor of 
the meeting place. 

To avoid revealing too much of 
what is coming on the progran, it 
may be desirable to veil each dis- 
play until it fits into the program. 
An assistant can unveil it and 
spotlight it at the right time. This 
works out especially well in the 
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uipment for 


case of most wall or stage displays 

If flip charts are used, they 
should be large enough to be read 
from the back of the room and 
colorful enough to avoid mo- 
notony. Speakers using flip charts 
should be cautioned about turning 
their backs to the audience. If 
speakers must walk away from 
the “mike” to turn a page on the 
chart as they talk, they should be 
provided with lapel mikes or have 
a second mike near the chart 


Recording Equipment 


To provide material for a fol- 
low-through to the meeting, you 
may want to have the meeting, or 
at least parts of it, recorded and 
transcribed. Equipment for this 
purpose can be rented if you do 
not have your own recorder. But 
regardless of whether the recorder 
is purchased or rented, it is de- 
sirable to have two machines to 
avoid the necessity of changing 
tapes during a talk 

An added advantage of record- 
ing training meetings, especially 
sales meetings, is that tapes can be 
played back later for the benefit 
of small training groups. 

In the case of large meetings, it 
is standard practice to use two 
projectors for multiple-reel pic- 
tures, so that the next reel can 
follow immediately after the end 
of preceding one. It is aggravat- 
ing to the audience to sit and wait 
for reels to be changed on a single 
projector, The second machine is 
also a safeguard against break- 
downs, light failures, and so forth, 
in one of the other projectors. 


Meetings 


To make sure that there will be 
no failure in projecting pictures it 
is important to test the equipment 
thoroughly, using the film to be 
shown before the meeting starts. 
It is not unusual at meetings for 
an operator to snarl up a meeting 
by running a green film which 
clings to the sprockets of the pro- 
jector. Not only should the film be 
run through before the meeting, 
but if the showing is to be in a 
hotel or other place away from 
the office, the chairman also 
should familiarize himself with 
the locations of all switches and 
make sure that the projector is 
plugged into a “hot’’ wire when 
the room lights are switched off. 

Equally important is making 
sure that the screen used in the 
showing is stretched tightly, and 
there is no dust or spot on the 
lens to show when the picture is 
projected. The screen has much 
more to do with good projection 
than most meeting chairmen real- 
ize. Even a top-quality film can be 
spoiled if it is shown on an in- 
ferior screen or if the projector 
does not have sufficient power. In 
the case of 35mm. films used in 
large meetings where a big image 
is called for, special equipment 
should be used. 


Closed-Circuit Television 


This is a relatively new develop- 
ment in training techniques where 
those to be coached are located in 
branch offices or widespread areas. 
The method has many advantages, 
and also economies, for staging 
“all at once” sales meetings. Ar- 
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7 WAYS TO PEP UP A MEETING 


. OLSON AND JOHNSON-TYPE OPENINGS: The first 10 minutes make 
the meeting. Therefore, it is important to open on an attention-arrest- 
ing key. This can be done in a dignified, formal way by playing a 
recording that will set up the problem; such as an argument between 
two salesmen or between a worker and a foreman. Another way is 
to convene the meeting and then have a ‘‘plant’’ in the audience to 
heckle the chairman, thus establishing the theme. 


. USING WESTERN UNION MESSENGERS: Break into the meeting at 
strategic times by having a uniformed Western Union messenger 
bring in a “‘planted"’ telegram from some imaginary person, which 
the chairman proceeds to read and have discussed. This is a good 
way to dispose of ticklish questions which may be on the minds of 
the audience, but otherwise might not come out into the open—such 
as commissions on mail orders, for instance. 


. CLOSING THE GAP: This is an old stunt that never fails when you 
want to impress salesmen or dealers with the gap between last year's 
sales and next year's sales expectancy. A Japanese teahouse-type of 
bridge is built on the stage, and each man is given a plank with his 
quota on it which he brings to the stage and lays on the open gap 
in the bridge. When the gap is filled with planks, the audience gets 
up and parades over the bridge. 


. THE WHEEL OF FORTUNE: When examination time comes to a class 
of trainees, a large wheel, which may be built or rented from a car- 
nival supply house, can be used effectively to quicken interest and 
at the same time shorten the examination drudgery. Each number on 
the wheel relates to a question. The wheel is spun, and the chairman 


reads the question which the trainee having the corresponding seat 
number must answer. Since no one knows what question he might be 
called upon to answer, he must be prepared to answer any ques- 
tion concerning what he has learned during his training period. 


. THE LIVING CHART: When there are dry statistics to be presented to 
an audience, instead of reading them or charting them by means 
of slides, get some attractive gals from the office and let each one 
hold a solid cardboard pillar, scaled to size of the bar they are to 
represent. As the talk proceeds, the girls come on stage one by one 
holding up their part of the chart. When they are all on stage and 
in line, they form a living (and interesting) bar chart showing how 
the company has grown year by year, etc. 


. RECORDED SALES PRESENTATIONS: This stunt is especially good for 
sales conventions. In advance of the meeting, arrangements are 
made with a few co-operative or prospective customers to plant a 
mike in their office and a recorder in a desk drawer. The prospect is 
coached as to the objection he is to raise, and the salesman's an- 
swer is recorded without his knowing it. The tape is then played 
back and amplified at the meeting for discussion. It is rough but 
effective, since the salesman hears his sales pitch as others hear it. 


. MOCK TRIALS AND MOCK HEARINGS: While by no means a new 
idea, this stunt serves well to drive home to an audience the impor- 
tance of certain basic training points, especially the need for mak- 
ing their time more productive. The usual procedure is to have a 
company official act as judge, and to appoint a prosecutor to try 
the guilty person. The defendant has been accused of stealing (time), 
or some other nefarious crime. A jury is impaneled from the audience 
to condemn or acquit the prisoner at the bar. 








rangements may be made so that a 
live program, staged in a central 
point, can be received on large 
television screens placed in the 
meeting rooms of branch offices, 
local auditoriums, theaters, etc. 

An example of the way closed- 
circuit television has been used in 
sales training is the Tele-Sell pro- 
gram first telecast from New York 
to groups of salesmen in more 
than 30 sales centers, under the 
sponsorship of local sales execu- 
tives clubs. The program was re- 
peated in 1958 in 62 cities. The 
use of closed-circuit equipment 
made it possible to have leaders in 
business, who had come up 
through sales, talk to several thou- 
sand salesmen during one telecast. 

This first TV _ closed-circuit 
training program was produced by 
The Jam Handy Organization with 
“Red” Motley as master of cere- 
monies. Each session of the pro- 
gram, which ran for three eve- 
nings, was filmed. Prints were 
made available to companies for 
use in their sales meetings and 
training programs through The 
Jam Handy Organization of De- 
troit, Michigan. 


Animated Slides 


While still-slides have a place in 
training programs, since they en- 
able a trainer to talk around the 
slide and drive home his point, 
there is a technique which helps a 
great deal when growth or motion 
is an important point in a talk. 

This technique requires a pro- 
jector which uses a large double 
slide, arranged so that bars can be 
moved up or down or sideways 
while the image is still on the 
screen, 

It is possible to secure a projec- 
tor which throws a large reproduc- 
tion of a testimonial letter or work 
sheet on the screen. It lies flat in 
front of the speaker. He can 
draw on the paper as he talks and 
the audience sees and follows his 
moving pencil. Both of these 
pieces of equipment project color 
and are widely used in training 
programs. 

While the use of teleprompters 
is not related to the visual equip- 
ment for meetings, it is important 
to the success of a large meeting. 
For small meetings the speaker 
can rely on “cue cards” which he 
keeps on the lectern before him. 
The best type of teleprompter for 
training purposes is the one which 
is a part of the lectern and is so 
placed that it is invisible to the 
people in the audience. 
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Ideas for Better Meetings 


T a time when budgets are 

tight, the smart meeting 
chairman is alert for ways and 
means of “pepping up” his meet- 
ings without spending a lot of 
money. Of course, if the budget is 
unlimited, you can, if you wish, 
go overboard on entertainment. 
You can put on girlie shows and 
elaborate skits using professional 
talent, and really make your meet- 
ing an “extravaganza.” 

This type of show was popular 
during the boom, especially for 
dealer meetings. The Broadway 
cast type of “show,” however, 
while it has its place, does not 
rate too high from a training 
standpoint. 

To be effective a large meeting 
should be well staged, but it need 
not be extravagantly staged. For 
example, in place of expensive 
props requiring stagehands, rear 
projection can be used. This tech- 
nique can accomplish the effect 
sought by the use of more elabo- 
rate props and staging. In the 
same way, ideas can be conveyed 
by the use of simple hand props 
such as a door frame to suggest a 
room, or a desk to suggest an of- 
fice. By placing loud-speakers in 
various places in the room, stereo- 
phonic sound effects are obtained. 
This is especially effective when 
the “stage is set” by tape record- 
ings before the curtain opens. 


lighting Is Important 


Lighting is still another way to 
get added value from a meeting 
without straining the budget. And 
the same is true of music. These 
are both factors in staging a suc- 
cessful meeting that calls for high- 
ly specialized skills and usually 
are the responsibility of the stage 
manager. For that and other rea- 
sons, most companies planning 
meetings that are to be staged em- 
ploy the services of a professional 
stage manager, or call in an or- 
ganization specializing in staging 
meetings, to get the most from 
what they spend for the project. 

Meetings that are intended to 
introduce a new product or a new 
service usually “go on the road” 
after the opening meeting, for the 
benefit of dealers and others in 
various distribution centers. When 
this is done, it is economical to use 
portable stagettes and props which 
can be taken down in a few hours, 
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loaded into a trailer, and hauled 
to the next location. In this type 
of program it is customary to have 
one member of the staff act in the 
capacity of an advance man and 
make all the arrangements for 
putting on the show. If this is 
left to local members of the com- 
pany’s own organization, anything 
can happen and it usually does. 


Actors and Singers 


Some highly satisfactory meet- 
ings of the show type have been 
held using “home talent.” Almost 
every organization includes em- 
ployees who have a gift for act- 
ing, and it is not hard for a good 
director to coach them if their 
parts are not too long. But these 
employees should have the sup- 
port of a few professional actors 
in lead spots. However, if there 
are objections to taking employees 
away from their work to partici- 
pate in programs of this sort, espe- 
cially in the case of a “road 
show,” it is more satisfactory to 
use professionals all the way 
through. Certainly you will get a 
much better training result. 

Regardless of whether the cast 
is all professional or not, time 
should be allowed for ample re- 
hearsing under capable stage man- 
agement. A common fault of many 
meetings of the show type is that 
the actors are not properly re- 
hearsed and therefore cannot do 
full justice to their parts. They 
alibi too much, miss their cues, 
and in other ways hurt the pro- 
gram. The same applies to singers. 

A competent director will check 
the acoustics and see that the 
loud-speaking system is capable of 
doing a top-notch job. It is not 
unusual to have a good program 
ruined by failure to test the PA 
system before the show and to 
make sure that mikes are placed 
so as to pick up the voices of ac- 
tors moving about the stage. When 
the PA equipment is furnished by 
the hotel or rented from reliable 
sources, there is still a chance of 
trouble. To make sure that there 
is no failure on that score, some of 
the larger companies have their 
own PA equipment rather than 
depend upon what they can get 
locally. 

To avoid a lag in a meeting 
where most of the action takes 
place on stage, it is good practice 


to use a large center stage with 
two wing stages. This permits set- 
ting up for another skit while the 
first one is in progress, and makes 
for a fast-moving program. 

This type of staging also allows 
telling a continuous story with the 
main action on the center stage, 
and commentator or short skits on 
the auxiliary stages. Instead of 
using a draw curtain on these side 
stages, it is possible to use a close- 
mesh screen and depend upon 
lighting to cut the stage off and 
on. Another use for the side stages 
is for emphasizing key points in 
product demonstrations. 


Packaged Meetings 


What a company gets from the 
dollars it invests in meetings de- 
pends a great deal upon the fol- 
low-through. The need for a better 
follow-through has led to the de- 
velopment of the so-called pack- 
aged meeting which has a maxi- 
mum of audience participation. 
This technique enables the trainees 
to learn by doing, as well as by 
watching and listening. It involves 
the use of supplementary mate- 
rials which are passed out to those 
in attendance either before or dur- 
ing the meeting. Sectionalized 
visuals to spark discussion as the 
meeting progresses and _ check 
sheets for the trainees to grade 
themselves after the meeting help. 

Appropriate “take-home” mate- 
rial in the form of booklets and 
work sheets geared to the pro- 
gram is also used. For example, if 
a syndicated motion picture 
say, one showing salesmen how to 
turn objections into reasons for 
buying—is shown, either with or 
without a trailer tying the pic- 
ture to the sale of a particular 
product or service, the producer 
of the film can usually supply 
booklets based upon the picture. 
Trainees can read and study these 
at home and refresh their memo- 
ries from time to time. 

It has been found training re- 
sults can very often be improved 
by giving some novelty that ties in 
with the theme of the training. 
For example, in meetings to im- 
press salesmen with the impor- 
tance of selling quality to over- 
come price resistance, tie clips 
with the four arithmetical symbols 
used to sell quality were widely 
and effectively used. 
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to check all arrangements; 


ing discussed; 


conferees; 


solemn; 





. Make arrangements to be away from your job; v. 


. Arrive at the conference location early enough 

. Confine your remarks to the subject that is be- 

. Listen attentively to the leader and to fellow 

. Avoid expressions that are too positive and, 
above all, do not contradict or argue; 


. Make your remarks impersonal; 


. Be apppropriately serious without appearing too 


. Show respect for fellow conferees’ viewpoints; 


HOW TO LEAD A DISCUSSION 


. Try to make the information that you receive 


practical; 


time. 


From “How to Get Teamwork Through Discussion,” 
by Hob Ferguson (The Dartnell Corporation, Chicago) 


Avoid long-winded remarks or comments; 


. When the group disagrees with you, avoid 
showing anger or distaste; 


. Try to reach conclusions by sharing experiences 
freely with the group; 


. Assist in properly recording conclusions; 


. Maintain a constructive attitude; 


. Re-examine your conference notes from time to 








Good Meeting Leadership 


TRAINING meeting or any 
other meeting is no better 
than the thought and planning 
that go into it. Good meetings just 
don’t happen. They are the result 
of “know-how” and common sense. 
Experience teaches us that 
meetings should be short—some 
say that any meeting over an hour 
is too long to hold attention. Ex- 
perience also teaches us that when 
meetings run over an hour, they 
should be broken up with role- 
playing, motion pictures, or some 
other feature to get a change of 
pace. There should be coffee or 
Coke breaks to give the audience 
a chance to stretch. Most impor- 
tant, however, is the ability of the 
chairman to keep to a timetable. 
If the time schedule calls for a 
coffee break at 10:30, the meeting 
should be recessed at 10:30. 


Punctuality Pays 


The good meeting leader starts 
his program on the dot, even 
though only a handful of people 
are there. Once the folks know 
that your meetings start on time, 
they will make it their business to 
be punctual. Some companies at- 
tach so much importance to start- 
ing on time that a chairman is re- 
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quired to take steps to see that as 
many as possible are there for the 
opening talk. 

One company makes a practice 
of having white carnations for all 
those who are on time; those who 
come late are required to drop a 
quarter into a cup—the money is 
used to pay for the carnations. 

Another way to make sure of 
getting people out on time is to 
“call the roll” and post the names 
of those who came late on a bul- 
letin board. But the most effective 
method, as stated, is to start on 
time and run the meeting on time. 
Get a _ reputation for being a 
stickler for punctuality, and your 
audience soon falls into line. 

Programing also has a lot to do 
with getting the folks there on 
time. Too often, the program is set 
up with a relatively uninteresting 
speaker or discussion for the first 
spot. If being on time is not man- 
datory, there is a temptation for 
dealers and others who are not on 
the company payroll to linger over 
their morning coffee and stroll in- 
to the meeting just in time to 
catch the second speaker. 

A good leader runs his meeting 
on a track—the “track” being a 
meeting guide. This is usually a 
binder with notes for each speaker 


or discussion written in large type- 
writer type so that it can be easily 
read without requiring the chair- 
man to look away from his au- 
dience when introducing a speaker 
or keynoting the session. Tele- 
prompters, which are set in the 
lectern, are also available if the 
meeting is large enough to justify 
renting one. Some chairmen work 
from cue cards which they keep 
before them on the lectern. But 
whatever method is used to guide 
the chairman and keep the meet- 
ing on the track (to say nothing 
of keeping it on time), it never 
should be left to chance. There 
may be some things you can “play 
by ear,” but running a meeting is 
not one of them, 


Opening and Closing the 
Meeting 


In programing a training meet- 
ing it is good practice to condition 
an audience for what is to follow. 
Use some dramatic device which 
will jolt them out of their com- 
placency and smugness and make 
them receptive to new ideas. Such 
an opening is more effective than 
the traditional address of welcome 
by an official of the company or 
the chairman. 
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One sales convention was opened 
by having a “policeman” burst in- 
to the room just as the meeting 
was scheduled to start. He ex- 
plained that he had come looking 
for a thief. Then he proceeded to 
look into the closet of the room 
and under the desk, and to check 
the credentials of those in the 
front row. It turned out that the 
“thief” was “Lost Time’’—a cul- 
prit who was stealing millions of 
dollars every day from unsuspect- 
ing salesmen. 

Another dramatic way to open 
a meeting is to darken the room 
prior to the opening curtain and 
play a tape recording to set up the 
problem to be considered at the 
meeting. In the case of a super- 
visory training meeting, it might 
be a dialog between a cantanker- 
ous employee and his foreman. 
The discussion to follow would 
deal with the question: “How 
would you handle this situation?” 

The less time spent on the usual 
introductions and explanations of 
“Why we are here,” the better. In 
the language of the theater: “Get 
the show on the road.”’ Get to the 
heart of the purpose of the meet- 
ing quickly and pointedly. Since 
the tempo for the meeting is set in 
the first five minutes, the good 
leader uses those minutes to the 
best possible advantage. 


Give Them a Top to Spin 


Just as the way a training meet- 
ing opens has a lot to do with its 
success, so the way it is closed has 
a lot to do with what the audience 
will remember and do something 
about. 

We are all alike in that we ac- 
cumulate a lot of knowledge and 
ideas as we go through life, but 
few of us do much about them. A 
good training program not only in- 
creases “know-how” but, equally 
important, it increases ‘“‘do-how.”’ 
Trainees should leave the meeting 
with firm determination to go back 
and make use of what they have 
learned. 

The traditional method of turn- 
ing knowledge into action is for 
someone with the necessary per- 
spective to sum up the meeting, 
using a green board or a flannel 
board to pinpoint the things to be 
remembered. Another way is to 
close the meeting on an inspira- 
tional note. Stir up enthusiasm and 
fire the trainees with the desire to 
put the knowledge they have just 
acquired to work. Lack of en- 
thusiasm, of course, is the main 
reason why some people do so 
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little with what is taught them in 
a training program. “Enthusiasm,” 
someone has said, “is knowledge 
on fire.” And it is true. 

In the case of large dealer meet- 
ings some dramatic feature can be 
used to close the meeting on a 
high note. A typical example is 
the way John H. Patterson, found- 
er of The National Cash Register 
Company, and often called the 
daddy of modern sales manage- 
ment, closed a sales meeting dur- 
ing the depression of 1893—one of 
the first big sales meetings on 
record, 

In anticipation of a slump, Pat- 
terson had several new products in 
readiness. Then he called all his 
sales agents into Dayton. He told 
them that he thought 1893 would 
be tough for some competitive 
companies, but he had foreseen 
the slump and was ready with a 
new line of cash registers. He 
pointed out that merchants needed 
cash registers more than ever 
when profits were slim. Then he 
asked every salesman in the room 
to pledge himself to increase his 
sales that year, and to indicate 
their determination by coming up 
to the platform. 

The salesmen formed a line and 
proceeded across the bridge which 
had been built—the bridge that 
carried each man across the gap 
of indecision into the area of 
greater opportunity. 


Getting Audience Participation 


One of the tests of leadership is 
the ability of a chairman to get 
through to his audience and make 
them feel it is their meeting. The 
good leader has a kind and friend- 
ly word for everyone. He never 
ridicules or makes fun of anyone 
participating in a discussion, no 
matter how silly what he says may 
seem. He draws out the chap who 
is retiring and fearful of speaking 
out in a meeting. At the same 
time, he knows how to shut off the 
person who seems to think a 
meeting is a place to sound off 
and advertise himself. A good 
leader knows how to keep a meet- 
ing on the beam and to firmly, but 
gently, shut off any irrelevant 
discussion. 

Because discussion is one of the 
most effective ways of teaching, 
the good leader plans to get as 
much discussion into his meetings 
as possible. He uses visuals and 
other devices so that moot ques- 
tions can be discussed as the meet- 
ing proceeds, rather than waiting 
until the meeting is over. While a 


certain measure of discussion can 
be started by just tossing ques- 
tions at a group, full discussion 
requires some stimulating prop. 
This may be a skit, a slide, or a 
tape recording. 

To encourage full discussion, 
give your audience time to think 
about a question or a problem be- 
fore calling for their views. Do 
not be afraid to let them sit for 
two or three minutes in silence. 
When the discussion does get 
started, the time spent in silent 
contemplation will pay off. You 
will get a better discussion. 

The trick, as anyone who has 
ever led a discussion knows, is to 
get the ball rolling. Usually there 
is one person in every group with 
the gift of self-expression who can 
be primed to start the discussion. 
That breaks the ice. If the discus- 
sion leader is skillful, others will 
dip in an oar, and the meeting will 
be fruitful and interesting, since 
so many of those present had a 
part in it. 


Keep the Conference Moving 


While it is important for a lead- 
er to keep the meeting going, he 
should give each participant in a 
discussion time to organize his 
thinking and say his piece. All too 
often, discussion leaders panic 
when participants are slow to get 
on their feet. Fearing a letdown, 
the leaders may go on to another 
topic on the agenda too soon. 

One of the advantages of using 
a blackboard to write out ques- 
tions is that while the leader is 
writing out the question or prob- 
lem, those in attendance have time 
to think about it. 

Sometimes there is a temptation 
on the part of a leader to feel that 
someone in the group is antagonis- 
tic to him. He will usually find in 
such cases that he is mistaken. It 
is a wise leader who assumes that 
everyone in his group likes him. 
Should someone seem to get out of 
hand or become argumentative, 
instead of slapping him down the 
leader should try to make him feel 
that he is friendly toward him. 
The difficult person will usually 
change his attitude. 

The good leader speaks kindly 
and shows good-fellowship. He is 
never short or sarcastic, nor does 
he try to impress the group with 
his superior knowledge. And like 
the good actor, he acquires the 
knack of communicating his per- 
sonality, and his liking for people, 
to his audience so that they in 
turn will be receptive. 
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1958 Directory Issue 


Training Aids and Meeting Places 


EDITOR'S NOTE: No attempt has been made by the pub- 
lisher of this Directory to present a complete list of all firms 
in each classification. Through checking with subscribers 
and others using the services listed, we have sought to pre- 
pare a list of firms that have rendered satisfactory service 
and for other reasons are in a position to serve readers of 
AMERICAN BUSINESS efficiently. 


ADVERTISING SPECIALTIES (1) 


WALTER W. CRIBBINS COMPANY, INC. 
619 Mission Street 
San Francisco 5, California 


YU 2-8456 


Carl E. Rosenfeld, president; Dan Dan- 
ziger, vice-president or Walter S. Hertz- 
mann, vice-president.* 


GREEN DUCK METAL STAMPING CO. 
1520 West Montana Street 

Chicago 14, Illinois 

LAkeview 5-7100 


J. B. Bond, president; E. L. Butler, sales 
manager. 


KARJAY SPECIALTY COMPANY 
3520 South Western Avenue 
Chicago 9, Illinois 

Virginia 7-1515 


Victor S. Joseph, 
Howard J. Cichy. 


THE METAL ARTS CO., INC. 
742 Portland Avenue 
Rochester 21, New York 
BAker 5-1385 


Charles Jack, principal; C. W. Jack. 


BrancuHes: Boston, Mass.; Chicago, III.; 
Houston, Texas; Indianapolis, Ind.; New 
York, N. Y.; Washington, D. C. 


ORCHIDS OF HAWAII, INC. 
305 7th Avenue 

New York 1, New York 
ORegon 5-6500 


Kei Yamato, president; Ted Uchida, vice- 
president. 


PILGRIM BADGE & SPECIALTY CO. 
278 Babcock Street 

Boston 15, Massachusetts 

STadium 2-9300 


Herbert Segal, president; 
Epstein, sales manager. 


principal owner; 


William S. 


Brancues: All principal cities. 


ST. LOUIS BUTTON CO., INC. 
415 Lucas Avenue 

St. Louis 2, Missouri 

CEntral 1-4916 


W. C. Aver, president; G. J. Turgeon. 

*The president or principal in each firm is 
listed; the second individual listed is the per- 
son to contact. If only one name is listed, 
contact that person for further information. 
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AUDIO-VISUAL EQUIPMENT 
MANUFACTURERS AND SUPPLIERS (2) 


COTTAGE FILMS 

11552 Anabelle Avenue 
Garden Grove, California 
JE 7-4315 


H. B. Means, owner. 


S. 0. S. CINEMA SUPPLY CORP. 
602 West 52nd Street 

New York 19, New York 
PLaza 7-0440 


Joseph A. Tanney, president; Mitchell 
A. Radin, sales promotion manager. 


Branco: Hollywood, Calif.—Alan C 


Macauley. 


VICTOR ANIMATOGRAPH CORPORATION 
Plainville, Connecticut 


SHerwood 7-1663 


Hy Schwartz, president; John J. Harnett, 
vice-president and general sales manager. 


Brancu: New York, N. Y. 


WILLIAMS, BROWN & EARLE, INC. 
904 Chestnut Street 

Philadelphia 7, Pennsylvania 
WAlnut 3-1800 


Robert P. Abrams, vice-president; John 
A. Steitz, sales manager, audio-visual 
division. 


AUDIO-VISUAL EQUIPMENT 
MANUFACTURERS (3) 


ACME CAMERA CORP. 
2704 West Olive Avenue 
Burbank, California 
Victoria 9-3144 


Edward Furer, principal; John Kiel 


AIREQUIPT MANUFACTURING CO., INC. 
20 Jones Street 

New Rochelle, New York 

NEw Rochelle 2-3460 


Isaac Aronoff, principal; 
O'Meara, Jr., sales manager. 


THE ANIMATION EQUIPMENT 
CORPORATION 

38 Hudson Street 

New Rochelle, New York 

NEw Rochelle 6-8138 


John W. Oxberry, president; 
Willette, sales manager. 


William J 


Edward 


ARLINGTON ALUMINUM COMPANY 
19011 West Davison 

Detroit 23, Michigan 

BE 7-1212 


Grant Folin, president. 
See Advertisement on Page 37 


AUDIO-MASTER CORP. 
17 East 45th Street 
New York 17, New York 
OXford 7-0725 


Herbert Rosen, principal 


AURICON DIVISION, BERNDT-BACH, INC. 
6950 Romaine Street 

Los Angeles 38, California 

HOllywood 2-0931 


Walter Bach, principal; A. N. Brown. 


BAUSCH & LOMB OPTICAL CO. 
635 St. Paul Street 
Rochester 2, New York 


Carl S. Hallauer, president. 


BELL & HOWELL COMPANY 
7100 McCormick Road 
Chicago 45, Illinois 
AMbassador 2-1600 

Charles H. 
Musson. 


Percy, president; C. A. 
Brancues: Cleveland, Ohio; Dallas, 
Texas; Glendale, Calif.; Rochester, N. Y.; 
Seattle, Wash.; Waltham, Mass.; Wood 
side, N. Y.; Toronto, Ont., Canada 


BRUMBERGER SALES CORP. 
34 Mth Street 

Brooklyn 32, New York 
SOuth 8-5221 

Svdney 


Natke. 


COMPCO CORPORATION 

1800 North Spaulding Avenue 
Chicago 47, Illinois 

EVerglade 4-1000 

S. J. Zagel, president; Paul H. 
sales manager. 


See Advertisement on Page 18 


DU KANE CORPORATION, AUDIO VISUAL 
DIVISION 

St. Charles, Illinois 

St. Charles 2300 (Chicago—MA 6-6446) 

George R. Haase, president; Al Hunecke, 

manager. 


See Advertisement on Page 17 


Brumberger, principal ; 


Kreft, 
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Audio-Visual Equipment Manufacturers (3) 


Audio-Visual Equipment Suppliers (4) 





EASTMAN KODAK COMPANY 
343 State Street 

Rochester 4, New York 

LO 2-6000 


Dr. A. K 
Zornow 


Chapman, president; G. B 


GENARCO INC. 

97-04 Sutphin Boulevard 
Jamaica 35, New York 
OLympia 8-5850 


J. P. Latil, president 
GRAFLEX, INC 

3750 Monroe Avenue 
Rochester 3, New York 


LUdlow 6-2020 
G. C. Whitaker, president; W. A 


Chicago, Ill.; Los 
York N \ 


BRANCHES 
Calif. ; New 
Canada 


THE HARWALD COMPANY 

1245 Chicago Avenue 

Evanston, Illinois 

DAvis 8-7070 (Chicago—RO 4-7006) 
Robert Robert | 
Menary, 


See Advertisement on Page 18 


Grunwald, president; 


sales manager 


HOLLYWOOD FILM COMPANY 
956 Seward Street 

Hollywood 38, California 
HOllywood 2-3284 

Ben 


Mrang 


leitelbaum, president; Warren 


Brancu: New York, N. ¥ 


THE KALART CO 
Plainville, Connecticut 


SHerwood 7-1663 


Morris Schwartz, president; Hy 
sales; or J. J. 


Davenport, 


Schwartz, 
Harnett 


New York 


vice president, 
BRANCHES lowa; 


Ny. 3 


MOVIOLA MANUFACTURING CO. 
1451 Gordon Street 

Hollywood 28, California 
HOllywood 7-3178 


Mark Serrurier, president; 


ORRADIO INDUSTRIES, INC. 
Shamrock Circle 
Opelika, Alabama 
SHerwood 5-5771 


J. Herbert Ort 
vice preside nt, 


Brancnes: Los 


hasset, I ™ 


Nat Welch, 


principal ; 
sales 
Angeles, Calif.; 
; Riverside, Ill 


Man 


POLAROID CORPORATION 
730 Main Street 

Cambridge 39, Massachusetts 
UNiversity 4-6000 

Dr. Edwin H. Land, 
industrial 
Brancues: Sales office in Los Angeles, 
Calif, Retail dealers located in all major 


cities, 


See Advertisement on Page }9 


Kemon 


manager. 


president ; 


laschioglou, sales 


PROJECTION OPTICS COMPANY, INC. 
330 Lyell Avenue 

Rochester 6, New York 

GLenwood 3-0870 


Philip Berman 
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PRO-TEX REEL BAND COMPANY 
2108 Payne Avenue, Room 200 


Cleveland 14, Ohio—PRospect 1-6574 


Thomas S. Kulka 


REEVES SOUNDCRAFT CORP 
10 East 52nd Street 
New York 22, New York 
Hazard | Reeve 


Bassett 


Brancu: Los Angeles 


( 


Plaza 9-2644 


(, 


RICHARD MANUFACTURING CO 
5914 Noble Avenue 
Van Nuys, California 
STate 5-0326 


Brut 


SPINDLER & SAUPPE 
2201 Beverly Boulevard 


son Motle 


Los Angeles 57, California 
DU 9-1288 


Cres 


THE STRONG ELECTRIC 
87 City Park Avenue 


roe \ Sa 


Toledo 1, Ohio 
CHerry 8-3741 


Br 


TECHNICAL SERVICE INCORPORATED 


Arthur | 


teh 
Hat 


CORPORATION 


30865 West Five Mile Road 
Livonia, Michigan 


KEnwood 3-8800 


m 


E. H. Lerchen, preside 


' 
», Saies Manager 


For a demonstration 
at your own desk 
write or wire 


training 


TEL-A-STORY, INC. 
523 Main Street 
Davenport, lowa 
DAvenport 3-5012 
lay W. Dor 
Ryan, vice-j 


president ; 


ildson, 


resident, sales 


VIEWLEX, INC 

35-01 Queens Boulevard 
Long Island City 1, New York 
EXeter 2-0100 


I is \ Peirez 


president 


Franchised dealers 


AUDIO-VISUAL EQUIPMENT 
SUPPLIERS (4) 


ACADEMY FILM SERVICE, INC 
2110 Payne Avenue 

Cleveland 14, Ohio 

MA 1-9173 


Blaettnar 


M president; M. M 


AMERICAN FILM REGISTRY 
1018 South Wabash, Suite 202 
Chicago 5, Illinois 

HArrison 7-2691 

R. H.R f d, owner 


AUDIO-VISUAL CENTER 
28 East Sth Avenue 
Denver 3, Colorado 
AComa 2-5813 


PICTURES CHANGE 
AUTOMATICALLY 


Pictures change automatically, always on cue, when you use the 
DuKane Micromatic sound slidefilm projector for selling or for 


No beeps, clicks, or bongs 


film advance is triggered by 


a silent 30/50 cycle impulse cut right into the record. No film 
DuKane's ““Redi-Wind” does it for you, automatically! 


rewinding 


Built-in 


screen, plus plenty of power for 
big-screen projection. 


shadow-box 


D uKa Re! EE Corporation, Dept. A8-88a St. Charies, Illinois 
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a new 
dimension 
in quality 


COMPCO 
PROFESSIONAL 
REELS AND 
LY 


A Major Advance in Film Reel Construction 


PRECISION DIE-CAST ALUMINUM 
HUB COMBINED WITH SPECIAL 
TEMPERED STEEL REELSIDES MAKES A 
TRULY PROFESSIONAL REEL. 


MUCH MORE STURDY — TRUER RUNNING 


COMPCO reels and cans are finished in scratch- 
resistant baked-on enamel 

Be assured of a lifetime of film protection with these 
extra quality products 

Write for complete information. 


REELS AND CANS ~ 16 mm 400 ft. through 2000 ft. 


COMPCO corporation 


1800 N. SPAULDING AVE. 
tea CHICAGO 47, ILLINOIS 


Photog: ance a pment tor Over 4 QUARTER of o CENTURY 





FOR YOUR EVERY NEED 
, 


THE EASY 
TO USE 


* Theater Quality 
16mm Sound 
Projector 

* Film Safety Trips 

© Easiest to Use 

* Lowest in Cost 

* Lightest in Weight 

* 50,000 Users 
Can't Be Wrong 

* Lifetime Guarantee 


TOP PERFORMANCE 
Here's a quality projector designed 
for professional use with rugged, 
precision construction. Guaranteed 
a lifetime. Easiest to use. Easiest to 
carry. Only 27% Ibs. 

Complete $298. so 


Write for Free Catalog 


‘tHe HARWALD co. : 


245 Chicage Ave., Evanston, Ill, Phone: Davis 8- vere 


Audio-Visual Equipment Suppliers (4) 





AUDIO VISUAL CONSULTANTS, INC. 
305 North 9th Street 

Boise, Idaho 

BOise 4-1371 


J. J. Jablonski, principal 


BAUER AUDIO VIDEO 
2911 North Haskell 
Dallas 4, Texas 
LAkeside 8-0588 


Earl J. Bauer, principal; Neale J. Gordon. 


BELL AUDIO-VISUAL SERVICE 
18 Elm Street 

Concord, New Hampshire 
CApitol 5-2111 


Irving Bell, principal 


BERNS CAMERA STORE 
84 North Pearl Street 
Albany 7, New York 
ALbany 3-7777 


L. E. Berns, principal 


BrancuH: Schenectady, N. ¥ 


CAMERA EQUIPMENT COMPANY INC. 
315 West 43rd Street 

New York 36, New York 

JUdson 6-1420 


Frank C. 
Levy. 


Zucker, principal; Eugene H. 


CAVALIER COMPANY 
2547 Woodburn Avenue 
Cincinnati 6, Ohio 
CApital 1-6488 


R. F. Seifert. 


CONCORDIA AUDIO VISUAL AIDS SERVICE 
3558 South Jefferson 

St. Louis 18, Missouri 

MO 4-7000 

Lutheran Church, Missouri Synod, owner; 
V. B. Growcock. 


BRANCH: St. Paul, Minn. 


DAVIS MOTION PICTURE SERVICE 
160 North Center Street 
Cumberland, Maryland 

PArkview 2-3050 


Robert L. Davis, principal. 


DECKER BROS. INC. AUDIO VISUAL 
209 North Federal 


Mason City, lowa 


J. Emerson Decker, principal. 


FLORMAN & BABB, INC. 
68 West 45th Street 
New York 36, New York 
MUrray Hill 2-2928 


Arthur Florman, president; John Babb, 
vice-president. 


FOLKEMER PHOTO SERVICE 
927 Poplar Grove Street 
Baltimore 16, Maryland 
LOngwood 6-1430 


Paul I. 


Folkemer. 


Folkemer, principal; Paul I 


FRESNO CAMERA EXCHANGE 
2037 Merced Street 

Fresno, California 

ADams 7-4169 


Claude Laval Jr., president; 
Hudson, Jr., sales manager. 


GRISE FILM LIBRARY 
105 East 9th Street 
Erie, Pennsylvania 


ERie 2-4465 


Francis V. Grise, principal owner 


H. B. MOTION PICTURE SERVICE 
174 George Street 

New Haven 10, Connecticut 
SPruce 7-2371 


Mackey Barron and Donald C 
thorne, partners 


BrRaANCH: Brookline, Mass 


HART AUDIO VISUAL CENTER 
26 North Ist Avenue East 
Duluth 2, Minnesota 

RA 2-6219 


Avon E. Hart, owner 
HOLLYWOOD FILM SERVICE 
841 Penn Street 

Reading, Pennsylvania 


FRanklin 5-4521 


Carroll S. Fassnacht, principal 


IDEAL PICTURES, INC. 

58 East South Water Street 
Chicago 1, Illinois 
Financial 6-5480 


Paul R. Foght, general manager 


BrancHes: Twenty-four major cities and 


Honolulu, Hawaii 


KNIGHT'S LIBRARY 
527 University Avenue 
San Diego 3, California 
CY 8-6163 


J. D. Knight and C. G. Knight, principals; 
E, L. Bunnell. 


LEVY’S FILM AND PROJECTION SERVICE 
1648 Paullan Avenue 

Cincinnati 23, Ohio 

Kirby 1-0522 


Emerson I 
Leaverton. 


Leaverton, principal; Leona 


MASSACHUSETTS MOTION PICTURE 
SERVICE 

35 Market Street 

Lynn, Massachusetts 


LYnn 5-6664 
Joseph I. 


Danielsen. 


Samiljan, president; Carl 


MUNDAY & COLLINS AUDIO-VISUAL 
CENTER 

303 North Market Street 

San Jose 10, California 

CYpress 4-2004 


A. L. Munday, principal; L. B. Munday 


NATIONAL RENTAL & PROJECTION 
SERVICE, INC. 

3518 West Devon Avenue 

Chicago 45, Illinois 

IRving 8-9820 

PrincipaAts: R. G. Landis, New York; 7 

S. Roberts, Chicago; K. T. Smith, Omaha; 

M. L. Stoeppelwerth, Indianapolis; P. R 

Swank, St. Louis. 

See Advertisement 2nd Cover 
Brancues: Atlanta, Ga.; Atlantic City, 
N. J.; Boston, Mass.; Chicago, Ill.; Cin 
cinnati, Ohio; Cleveland, Ohio; Dallas, 
Texas; Dayton, Ohio; Denver, Colo.; 
Detroit, Mich.;: Hartford, Conn.; Houston, 
Texas; Indianapolis, Ind.; Jacksonville, 
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Audio-Visual Equipment Suppliers (4) 


Auditoriums, Convention Centers and Theaters (5) 





Fla.; Kansas City, Mo.; Los 
Miami, Fla.; Milwaukee, Wis.; 
apolis, Minn.; New Orleans, La.; New 
York, N. Y.; Omaha, Neb.; 
Pa.; Pittsburgh, Pa.; 


I rancisco, Calif. ; 
Washington, D. ¢ 


Calif.; San 
Wash.; Toledo, Ohio; 
Wichita, Kansas 


NEW ENGLAND FILM SERVICE, INC. 
828 Massachusetts Avenue 

Arlington 74, Massachusetts 

Mission 3-7865 


George E. Roghaar, Sr., principal 


NU-ART FILMS INC. 
247 West 46th Street 
New York 36, New York 
JU 6-5480 


G. W. Hedwig, principal; W. K. Hedwig 


PHOTO-SOUND COMPANY 
166 Church Street 
Montgomery 4, Alabama 
AMherst 2-4806 

Rush Pep Powell, owner; 
sales manager. 


PHOTO & SOUND COMPANY 
116 Natoma Street 

San Francisco 5, California 
GArheld 1-0410 

Norman V 
Kintner, vice-president and general man 


Carlson, president; Jerome W 


ager. 


Calif.;: 
Calif.; San 


BRANCHES Fresno, 
Calif. ; 


Calif 


SEBAN, INC. 
404 11th Street 
Columbus, Georgia 


FAirfax 2-7337 


I I Wooldridge, president ; a Bag 
gett, general manager 


SOUTHERN VISUAL EQUIPMENT 
COMPANY 

Shrine Building, Room 686 

Memphis 3, Tennessee 

JAckson 6-4870 


Nate Bernstein, principal 
STEVENS PICTURES, INC. 
101 Walton Street, North West 


Atlanta 3, Georgia 
JAckson 2-3479 


Ed. H 


Sacramento, 


Stevens, principal 


Brancues: Dallas, 
Nashville, Tenn.; New 
Richmond, Va 


SWANK’S, INC. 

621 North Skinker Boulevard 
St. Louis 5, Missouri 
PArkview 7-3630 


Ray Swank, president 


TAYLOR FILMS 

79 Third Street, South East 
Haron, South Dakota 

EL 2-3205 


Edward C 
TEXAS EDUCATIONAL AIDS 
4614 South Main 
Houston 2, Texas 


JAckson 6-3687 
Robert Bushell, principal 


Iaylor, principal 
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Angeles, 
Calif.; Louisville, Ky.; Memphis, Tenn. ; 
Minne- 


Philadelphia, 
Portland, Ore.; 
Raleigh, N. C.; Richmond, Va.; St. Louis, 
Mo.; Salt Lake City, Utah; San Diego, 
Seattle, 


Alton Moore, 


Hollywood, 


Diego, 


Texas; Miami, Fla.; 
Orleans, La.; 


TIDEWATER AUDIO-VISUAL CENTER 
29 Southern Shopping Center 
Norfolk 5, Virginia 

JU 7-3967 


John M. White 


VISUAL SERVICE 

741 North Lotus Avenue 
Chicago 44, Illinois 
AUstin 7-5201 


Slater B. Carpenter 


WILBER VISUAL SERVICE, INC 
28 Collier Street 
Binghamton, New York 


Binghamton 3-8231 
Marshall ¢ 


Phel 


BRANCHES Albany, N 
N. Y.; New Berlin, N. ¥ 


YOCUM’S 8-16MM. HEADQUARTERS 
614 DuPont Drive 
Orange, Texas 


TUxedo 3-3223 
Flovd H Yocum 


(1) Snap it... see it! (2) 


Slip it into a mount, and 


AUDITORIUMS, CONVENTION CENTERS 
AND THEATERS (5) 


ALABAMA STATE COLISEUM 
P. 0. Box 7026 
Montgomery, Alabama 
AMherst 5-2341, Ext. 477 
State of Alabama, owner; 


director 


ATLANTA MUNICIPAL AUDITORIUM 

30 Courtland Street, South East 

Atlanta 3, Georgia 

JAckson 2-6371 

City of Atlanta, owner; H. H, Niebruegge, 


manager 


ATLANTIC CITY AUDITORIUM AND 
CONVENTION HALL 

2309 Boardwalk 

Atlantic City, New Jersey 

ATlantic City 4-3081 

P. E. M. Thompson, manager 

BIRMINGHAM MUNICIPAL AUDITORIUM 

1930 Eighth Avenue, North 

Birmingham 3, Alabama 

ALpine 1-9921 


ed B. McCallum, 


manager 


(3) project it as big as you want. 


Polaroid Corporation Announces 





QUICK, EASY WAY 


Polaroid Corporation has perfected a 
film which produces black-and-white slides 
right in a regular Polaroid Land Camera, Just 
click the shutter and two minutes later you 
have a slide ready for projection. In industry, 
education, sales, real estate, speechmaking, 
safety, medicine, law and countless other fields 
this new system has proved invaluable. 

These slides save time and effort — cost 
about one-third as much as conventional 
slides. Send in this coupon for more detailed 
information, 


TO MAKE SLIDES 


Polaroid Corporation 
Dept. AB @ Cambridge 39, Mass. 
Please send me detailed information on the 
new Polaroid Transparency System. 





KEYS TO 


HUMAN RELATIONS 


A NEW SOUND-SLIDEFILM KIT IN FULL COLOR 


IN SELLING 


Good human relations practice can boost sales. This new 
kit of five 15-minute sound-slidefilms in color will enable 
you to help your salesmen develop good human relations 
habits. Complete with meeting guide and work manuals. 
Subjects include these five basic keys. 





THE MASTER KEY 
OF 
EMPATHY 








THE KEY 
OF 
RECOGNITION 








THE KEY 
OF 
CONSIDERATION 








THE KEY 
OF 
COMMUNICATION 











THE KEY 
OF 
SECURITY 








How to create the atmosphere or mood 
favorable to closing the sale. 


How to make the buyer like you and 
want to do business with you. 


How to get the buyer to hear and con- 
sider what you tell him. 


How to make sure the buyer understands 
and believes what you tell him. 


How to overcome the buyer’s doubts and 
get him to act. 


‘Keys to Human Relations in Selling’’ may be 
rented or purchased. Details will be found in our 
1957 film catalog—headquarters for sales 
training films. Ask for a free copy. 


DARTNELL 


4660 Ravenswood Ave. 
Chicago 40, Illinois 


Auditoriums, Convention Centers 
and Theaters (5) 





COLUMBUS MUNICIPAL AUDITORIUM 
4th Avenue and Victory Drive 
Columbus, Georgia 

FA 3-5927 


City of Columbus, owner: Hubert | 
Stubbs, auditorium manager 


DADE COUNTY AUDITORIUM 
2901 West Flagler Street 
Miami 34, Florida 

Highland 8-5948 


Board of County Commissioners—Dade 
County Parks; Ralph Gilman, manager 


FAIR PARK COLISEUM 
902 Texas Avenue 
Lubbock, Texas 
POrter 3-4666 


Jack Payne, presid 
manager 


FORT HESTERLY ARMORY 
Howard and Cass 

Tampa 6, Florida 

TAmpa 8-3079 

National Guard Armor 


Chassee, manager 


HEART O’TEXAS FAIR 
P. 0. Box 1220 
Waco, Texas 


PL 2-6551 


Leon B. Dollens, Jr., gene 


INTERNATIONAL AMPHITHEATRE 
42nd and Halsted Streets 
Chicago 9, Illinois 

YArds 7-5580 


M. E. Thaver, manager 


KENTUCKY FAIR AND EXPOSITION CENTER 
P.O. Box 67, Shelby Station 

Louisville 17, Kentucky 

EMerson 6-9592 


State of Kentucky, 
Reeves, executive cs 
Atkinson, controller 


KIEL MUNICIPAL AUDITORIUM 
1400 Market Street 

St. Louis 3, Missouri 
CHestnut 1-1010 


City of St. Louis; L. J. G 


LANSING CIVIC CENTER 

505 West Allegan Street 
Lansing, Michigan 

IVanhoe 5-7118 

City of Lansing Michigan, 
Charles A. Ziogas, manager 


LUBBOCK AUDITORIUM-COLISEUM 
City Hall Building 

Lubbock, Texas 

PO 3-4080 


David ¢ Blackburt ma ger 


MASONIC AUDITORIUM 
500 Temple 

Detroit 1, Michigan 
TEmple 2-7100 


C. W. Van Lopik, general manager 


MEMORIAL COLISEUM & EXPOSITION 
HALL 

510 South Shoreline 

Corpus Christi, Texas 

TUlip 4-8227 


Margery H. Brown, manager 


AMERICAN BUSINESS 





Auditoriums, Convention Centers and Theaters (5) 


Boards and Charts (7) 





MINNEAPOLIS MUNICIPAL AUDITORIUM 
Grant Street and 3rd Avenue, South 
Minneapolis 3, Minnesota 

FEderal 3-1217 

City of Minneapolis, owner; A. A. Olson, 
manager, 


MINOT MUNICIPAL AUDITORIUM 
Minot, North Dakota 

Minot 52-141 

City of Minot; Charles V. 
auditorium manager. 


Stenersen, 


MOODY CENTER 
2100 Beach Boulevard 
Galveston, Texas 


SOuthfield 2-9608 


Texas National Hotel Company, principal 
owner; Jake Webster 
MUNICIPAL AUDITORIUM 
1310 Wyandotte 
Kansas City, Missouri 
HA 1-8000 

City of Kansas City; 


director. 


Clarence Hoff, 


MUNICIPAL AUDITORIUM 
201 North Dewey 
Oklahoma City, Oklahoma 
CEntral 2-6418 


Dee Fuller, manager 


MUNICIPAL AUDITORIUM 

4th and Farnow Streets 

St. Joseph, Missouri 

St. Joseph 2-0636 

Citv of St Joseph, Missouri: Lewis H 
Wallace, manager; 201 Empire Trust 
Building 


MUNICIPAL AUDITORIUM 
Auditorium Circle 
San Antonio 5, Texas 


CApital 4-4522 


City of San Antonio, owner; 
Wolf, manager. 


Solomon 


MUNICIPAL AUDITORIUM 

801 North Tamiami Trail 

Sarasota, Florida 

Ringling 7-1219 

City of Sarasota; Mason Baldwin, audi 
torium manager (superintendent of parks 
and recreation). 


MUNICIPAL AUDITORIUM 
214 West 8th Street 
Topeka, Kansas 


FL 7-4873 


Roy G. Saunders, manager 


NEW ORLEANS MUNICIPAL AUDITORIUM 
1201 St. Peter Street 

New Orleans, Louisiana 

JAckson 5-8441 

Citv of New Orleans, owner; W. Ray 
Scheuering, managing director 


NORFOLK MUNICIPAL AUDITORIUM AND 
CENTER THEATRE 

Ninth and Granby Streets 

Norfolk 10, Virginia 

MA 5-1608 


City of Norfolk; E. M. French, manager 


OAKLAND MUNICIPAL AUDITORIUM 
1000 Fallon Street 

Oakland 7, California 

TEmplebar 2-3600, Ext. 386 


Lindsley Lueddeke, director. 
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OMAHA CIVIC AUDITORIUM 
1804 Capitol Avenue 
Omaha 2, Nebraska 
Webster 1323 


Charles Mancuso, manager 


ONONDAGA CO. WAR MEMORIAL 
AUDITORIUM 

Syracuse, New York 

GR 4-1213 


Onondaga Co. War Memorial (¢ 
sion, owner; Wm. B. Stark, exec 


director. 


PANHANDLE SOUTH PLAINS FAIR 
ASSOCIATION 

902 Texas Avenue, P.O. Box 561 

Lubbock, Texas 

POrter 3-4666 


Jack Payne, president 4. B. Davis 


manager 


PERSHING MUNICIPAL AUDITORIUM 
240 South 15th Street 

Lincoln, Nebraska 

Lincoln 7-3761 


Don Jewell, manager 


RKO THEATRES 

1740 Broadway 

New York 19, New York 
JUdson 6-1900 


Sol \ 
Mandel, vice-pre 


pt 


Schwartz 

side 

ROBINSON MEMORIAL AUDITORIUM 
Markham and Broadway 

Little Rock, Arkansas 

FR 2-4154 


A. W. Harviile, manager 


ROCHESTER COMMUNITY WAR MEMORIAL 
100 Exchange Street 

Rochester 14, New York 

HAmilton 6-1410 


Harold S. Rand, director 


SAN JOSE MUNICIPAL AUDITORIUM 
Market and San Carlos Streets 
San Jose, California 

CY 2-3141, Ext. 407 

City of San Jose, ow 

manager 


THE SENATOR AUDITORIUM 
708 Union Street 

Seattle 1, Washington 

MAin 3-8790 

Gsregory S$ Atwood 


{ Atwood, Ir 


SHRINE AUDITORIUM 
1125 Broadwater Avenue 
Billings, Montana 
Billings 9-2316 


Harold Weston. business 1 


SHRINE MOSQUE 
207 North Monroe Street, P.O. Box 177 
Peoria, Illinois 


PEoria 3-1497 


Mohammed Temp! Associa 
Leonard B. Potter, ma 


SPORTS ARENA 
1 Main Street 
Toledo 5, Ohio 
OX 1-2403 


Virgil Gladieux 
gan, 


TOPEKA MUNICIPAL AUDITORIUM 

214 West 8th Street 

Topeka, Kansas 

FL 7-4873 

City of Topeka, Kansas, owner; Roy G 
Saunders, manager 


VETERANS MEMORIAL AUDITORIUM 
833 Fifth Avenue 

Des Moines 14, lowa 

CHerry 4-2135 

City of Des Moines, owner: H. § 


manager 


VETERANS MEMORIAL COMMISSION 
May’s Island 
Cedar Rapids, lowa 
EMpire 2-6511 
\ Pi ice, cl iirmat 


manager 


- Barney McPartland, 


WAR MEMORIAL AUDITORIUM 
Holiday Park 

Fort Lauderdale, Florida 
JAckson 3-2221 

City of | 


] Eastma 


William 


rt Lauderdale, owner; 


manager 


WORCESTER MEMORIAL AUDITORIUM 
Lincoln Square 
Worcester 8, Massachusetts 


PLeasant 2-6703 


Frank ¢ Kronoff, manager 


BADGE SUPPLIERS (6) 


THE COLONIAL PRESS 
P.O. Box 1926 
Knoxville 1, Tennessee 


KNoxville 2-4611 
R. L. Qui ; principal 
COLORADO BADGE & NOVELTY CO. 
2051 Champa Street 

Denver 5, Colorado 

AC 2-3813 
Darwin M. Bem, principal 

MIDWEST BADGE & NOVELTY CO., INC. 
4420 Excelsior Boulevard 

Minneapolis 16, Minnesota 

WA 7-9901 

a 34 ins, president; Joseph P. Saba, 


manager 


PETTIBONE BROS. MFG. CO. 
224-228 East 8th Street 
Cincinnati 2, Ohio 

CH 1-5080 
Ge Mest 
BRANCHES A 


prin ipal cities 


BOARDS AND CHARTS (7) 


CHARTMASTERS 

7 West Madison Street 

Chicago 2, Illinois 

DEarborn 2-0853 

Ronald Whitfield, principal; B 


ma 


David 


ORAVISUAL COMPANY, INC. 
Box 11150 

St. Petersburg 33, Florida 
St. Petersburg 7-1144 

r De Ten 


Pipper 


president ; contact G ] 


See Advertisement on Page 22 
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Boards and Charts (7) 


Convention Bureaus (13) 








Oravisual easels 


Built and sold by the 
world’s only exclusive 
manufacturer of visual 
aids for the office and 
conference room. 


Write for free 
24 page Why & How Catalog 


ORAVISUAL CO., INC. 
Box 11150, St. Petersburg 33, Fla. 











L. A. WHITNEY ASSOCIATES, INC. 

331 Madison Avenue 

New York 17, New York 

MU 2-7748 

L, A. Whitney, principal; R. C. Whitney. 


BOARDS AND CHARTS 
FLANNEL BOARDS (8) 


CHARLES MAYER STUDIOS, INC. 
Bowery at Center Street 

Akron 8, Ohio 

JEfferson 5-6121 


C. W. Mayer, Jr., president 


CAMERA EQUIPMENT RENTALS 
AND REPAIRS (9) 


CAMERA EQUIPMENT COMPANY INC. 
315 West 43rd Street 

New York 36, New York 

JUdson 6-1420 


Frank C. Zucker, principal; Eugene H. 


Levy. 


CLOSED-CIRCUIT TV SERVICES (10) 


CAMERA EQUIPMENT COMPANY INC. 
315 West 43rd Street 

New York 36, New York 

JUdson 6-1420 


Frank C. Zucker, principal; Eugene H. 
Levy. 


HAFORD KERBAWY AND COMPANY 

554 Buhl Building 

Detroit 26, Michigan 

WOodward 3-0201 

Haford Kerbawy, principal; V. F. Rad- 
cliffe. 


TELEPROMPTER CORPORATION 
311 West 43rd Street 

New York 36, New York 

JU 2-3800 


Irving B. Kahn, principal; William P. 


Rosensohn, 

Brancues: Chicago, Ill.; Detroit, Mich. ; 
Los Angeles, Calif.; Washington, D. C.; 
Toronto, Canada. 


COMMUNICATION SYSTEMS (iI) 


JENSEN SOUND & MOVIE INC. 
DISTRIBUTORS 

427 Detroit Street 

Flint 2, Michigan 

CE 9-3171 

D. W. Trevarthen, principal. 


SWANK’S, INC. 

621 North Skinker Boulevard 
St. Louis 5, Missouri 
PArkview 7-3630 


Ray Swank, president. 
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CONFERENCE SITE CONSULTANTS 
(HOTEL REPRESENTATIVES) (12) 


LEONARD HICKS, JR., AND ASSOCIATES 
7630 Biscayne Boulevard 

Miami 38, Florida 

PLaza 4-1667 


Leonard Hicks, Jr., 


BRANCHES: 


president 


Chicago, Ill; Cleveland, 


Ohio; Los Angeles, Calif.; New York, 
N. Y.; San Francisco, Calif.; 
ton, a. <. 

See Advertisement on Page 41 


Washing 


ROBERT F. WARNER, INC. 
17 East 45th Street 

New York 17, New York 
MUrray Hill 2-4300 


Robert F. Warner, president; J 
lon, vice-president 


BRANCHES: Boston, Mass.; Chicago, Ill; 
Washington, D. C.; Toronto, Canada 


CONVENTION BUREAUS (13) 


ASHEVILLE CHAMBER OF COMMERCE 
CONVENTION BUREAU 

City Hall Building 

Asheville, North Carolina 

ALpine 3-3351 


Richard K 
president; Charles E. Newcomb, conven 
tion bureau manager. 


Degenhardt, executive vice 


ATLANTA CONVENTION BUREAU, INC. 
720 Rhodes-Haverty Building 

Atlanta 5, Georgia 

JAckson 5-2088 

Walter E Crawford, executive vice 
president; William B. Bell, Jr., 
director. 


associate 


BUFFALO CONVENTION & TOURIST 
BUREAU 

155 Franklin Street 

Butalo 2, New York 

WAshington 2642 


H. Ward Stewart, Jr., principal 

CHATTANOOGA CONVENTION AND 
VISITORS BUREAU 

819 Broad Street 

Chattanooga, Tennessee 


AMherst 7-0827 


Lee S. Anderson, president; Tom Boylan, 
executive director 


CONVENTION BUREAU OF THE BIRMING- 
HAM CHAMBER OF COMMERCE 

1914 6th Avenue North 

Birmingham, Alabama 

FA 3-5461 

Lowell S. Hamilton, manager, convention 

bureau. 


CONVENTION BUREAU, CLEARWATER 
(FLORIDA) CHAMBER OF COMMERCE 
Clearwater Chamber of Commerce Building 
Clearwater, Florida 

34-081 


R. L. Hendershott, director 


CONVENTION BUREAU, PHOENIX 
CHAMBER OF COMMERCE 

124 North Second Avenue 

Phoenix, Arizona 


AL 4-5521 


Elmer Ferrall, bureau manager 


CONVENTION BUREAU, PORTLAND 
CHAMBER OF COMMERCE 

824 South West Sth Avenue 

Portland 4, Oregon 

CA 8-9411 

V. A. MeNeil, manager 


CONVENTION BUREAU, ST. PETERSBURG, 
FLORIDA 

Chamber of Commerce 

St. Petersburg, Florida 

St. Petersburg 7-7701 


A. J. Morgan, director. 


CONVENTION BUREAU, SYRACUSE, NEW 
YORK 

Syracuse Chamber of Commerce 

Syracuse 2, New York 

HArrison 2-1343 


Clarence Keller, manager 


CORPUS CHRISTi HOTEL ASSOCIATION 
White Plaza Hotel 

Corpus Christi, Texas 

TUlip 2-6301 

Jack De Forrest, president; Walter 
Miller, director of sales 


DALLAS CHAMBER OF COMMERCE 
1101 Commerce Street 

Dallas, Texas 

RI 7-8451 

J. Erick Jonsson, president 
Ingram, convention manager 


DENVER CONVENTION & VISITORS 
BUREAU 

225 West Colfax Avenue 

Denver 2, Colorado 

AComa 2-0671 

Clarence N 


Richard (¢ 


Hockom, manager-executive 


* secretary 


DETROIT CONVENTION AND TOURIST 
BUREAU 

Book Building, Room 626 

Detroit 26, Michigan 

WOodward 2-9100 


H. E. Boning, Jr., execu 


LAS VEGAS, NEVADA, CHAMBER OF 
COMMERCE 

223 East Charleston Boulevard 

Las Vegas, Nevada 

DUdley 2-2366 


Grant Stewart, president; 


tive vice-pre 


Vincent Bar 
ibba, administrative assistant 


LONG BEACH, CALIFORNIA, CONVENTION 
& VISITORS BUREAU 

c/o Municipal Auditorium 

Long Beach, California 

HEmlock 6-0632 


Howard Jones, general manager 


PALM SPRINGS CONVENTION BUREAU 
Chamber of Commerce, 190 West Amado Rd. 
Palm Springs, California 

FAirview 4-1577 


Roberta Nve, convention manager 


PHILADELPHIA CONVENTION & VISITORS 
BUREAU 

Penn Square Building 

Philadelphia 7, Pennsylvania 

Rittenhouse 6-2966 


James A. Morrison, executive director 


RENO CHAMBER OF COMMERCE 

P.O. Box 2109 

Reno, Nevada 

FAirview 2-2146 

William P. Horgan, president; Robert J 
Sullivan, convention director 


AMERICAN BUSINESS 





Convention Bureaus (13) 


Educational Film Rental Library (16) 





ROCHESTER CONVENTION & PUBLICITY 
BUREAU, INC. 

Little White House 

Rochester 7, New York—HAmilton 6-7980 


William H. Gannett, executive secretary. 


SAN DIEGO CONVENTION AND TOURIST 
BUREAU 

924 Second Avenue 

San Diego, California—BElmont 4-6451 


Robert O. Peterson, president; James B 
Simmons. 


SANTA BARBARA CONVENTION AND 
VISITORS BUREAU 

11 East De La Guerra Street 

Santa Barbara, California 


WOodland 6-7235 


Greydon C. Howell; Miss Grace K 
Dively, manager 


SANTA CRUZ CONVENTION BUREAU 
Civic Auditorium 


Santa Cruz, California—GArden 3-1111 


Mrs. Kay Dillon, manager. 


SANTA MONICA CONVENTION BUREAU 
109 Santa Monica Boulevard 
Santa Monica, California—EXbrook 5-9956 


Robert Coleman, manager 


SPOKANE CHAMBER OF COMMERCE 
West 1020 Riverside 
Spokane 1, Washington—MAdison 4-1393 


L. W. Markham, general manager; A. I 
Raiter, Jr., 


vention bureau 


manager, visitors and con 


C omplete Facilities 
/ to Sell Your 


Yi 
Yff, 
Uf, ‘fp 

Yj, 
Vi, Yj Y, 
" MY yy owe eae 


“iff Hf / 


@ PORTABLE STAGES 
@ BIG SCREENS 
@ WIDE SCREENS 


@ PROJECTION 
EQUIPMENT 


@ GOLD PLATED 
PROJECTOR 


@ DRAPERIES 


@ LIGHTING 
EQUIPMENT 


@ SOUND EQUIPMENT 


@ WIRELESS 
MICROPHONES 


@ SHOW ENGINEERS 
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Let us help you plan your next 
business meeting. We have all 
the equipment and the ideas. 


RENT OR BUY 


TOLEDO CONVENTION BUREAU 
218 Huron Street 

Toledo 4, Ohio 

CHerry 3-8191 


Harlin L. Walter 


CONVENTION SERVICES (14) 


THEODORE JOHN CHRISTENSEN, INC. 
501 South 20th Street 

Arlington 2, Virginia 

OTis 4-7608 


Theodore |]. Christenset 
Masters 


MANNCRAFT EXHIBITORS SERVICE 
605 Lincoln Road, Room 425 
Miami Beach, Florida 

JEtierson 8-0787 


Leon \ Mar 
Northert ve 


MOVING, INC 
1501 L Street S. E 
Washington 3, D. C 
Lincoln 7-5000 


William R. Frank 


M. E. TAYLOR & SON, DECORATING & 
DISPLAY CO 

1501 Oregon Avenue 

Long Beach 13, California 

HEmlock 5-5691 


Fred J. Tay 


Brancnes: Sacrame 
Calif 


CUSTOM-DESIGNED MEETING AIDS (15) 


COMMERCIAL PICTURE EQUIPMENT, INC. 
1800 West Columbia Avenue 

Chicago 26, Illinois 

BRiargate 4-7795 


\ | Bradford 


omit vice 


president; Donald P 
president 


See Advertisement This Page 


DISPLAYMASTERS, INC. 

127 Washington Avenue North 
Minneapolis 1, Minnesota 
FEderal 3-6518 


( P. Sat ri cipal; Geo. A. Sel 


THE WHITEHEAD AND HOAG COMPANY 
373 Sussex Avenue 

Newark 1, New Jersey 

HUmboldt 3-4600 


H. R. Maxwe president ; 4 


ict romotion manager 


Bra’ ES ’rincipal = cities 


EDUCATIONAL FILM RENTAL LIBRARY (16) 


UNIVERSITY OF SOUTH CAROLINA, AUDIO- 
VISUAL AIDS BUREAU, EXTENSION 
DIVISION 

Columbia, South Carolina 


ALpine 2-5641, Ext. 324 


Alin} < P 


Mitchell 


COMPLETE EQUIPMENT PACKAGE 
TAILORED FOR YOUR 


PRESENTATION 


i 
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. » « beyond belief! 
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WRITE FOR FREE CIRCULAR 


COMMERCIAL PICTURE 
EQUIPMENT, INC. 


1800 W. COLUMBIA AVE 
CHICAGO 26, U.S.A. 
BRiargate 4-7795 





Entertainment (17) 


Exhibit Builders (18) 





ENTERTAINMENT (7) 


LARRY ALLEN AGENCY 
470 Columbus Avenue, Suite 211 
San Francisco 11, California 


EXbrook 2-8033 


Dinty Moore, owner; Eve Martyn. 


ALLIED ARTISTS AGENCY 

2754 Stewart Avenue, South West 
Atlanta 15, Georgia 

POplar 6-1431 


Ross Russell, owner. 


THE CHARLES AGENCY 

16th and Market Streets, Room 505 
Philadelphia 3, Pennsylvania 

LOcust 4-0467 


Joel Charles, principal; Lillian Charles. 


THE CLIFTON ENTERTAINMENT BUREAU 
Maplewood, New Jersey 
SOuth Orange 2-6635 


Richard C. Lyons, owner-manager. 


COLEMAN-McLAUGHLIN ARTISTS BUREAU 
1002 Walnut, Penthouse 

Kansas City 6, Missouri 

Victor 2-5196 

JoAnn McLaughlin and Earl Coleman, 
partners, 


JIMMY DALEY ATTRACTIONS 

11 North Pearl Street, Suite 1100 
Albany 7, New York 

ALbany 4-1011 


Jimmy Daley. 


HARRY DOWNING AGENCY 
120 Boylston Street 
Boston 16, Massachusetts 
HAncock 6-4403 


Harry Downing, principal. 


FILMS INCORPORATED 
1150 Wilmette Avenue 
Wilmette, Illinois 
ALpine 1-8700 
Maurice B. 
Danielson. 


Mitchell, president; R. C. 


Brancues: Atlanta, Ga.; Boston, Mass.; 
Dallas, Texas; Hollywood, Calif.; New 
York, N. Y.; Portland, Oreg. 


JOAN FRANK PRODUCTIONS 
Statler Hilton Hotel 

Dallas 1, Texas 

Riverside 1-6869 


Richard D. Leonard, principal 


ROBERT HOUGH & ASSOCIATES 
11 West 42nd Street 

New York 36, New York 
CHickering 4-8938 


Robert Hough, principal. 


HOWARD LANIN MANAGEMENT, INC. 

113 West 57th Street 

New York 19, New York 

JUdson 6-3045 

Howard Lanin, president; M. A. Lanin, 
director, industrial sales. 

Brancues: Chicago, Ill.; Miami, Fla.; 
Philadelphia, Pa. 


JOHN M. MOORE AGENCY 
16 East Broad Street 
Columbus 15, Ohio 

CApital 1-7554 


John M. Moore, principal. 
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JACK MORTON PRODUCTIONS 
720 Fifth Avenue 

New York 19, New York 
PLaza 7-8417 


Jack Morton, principal; Stearns Ellis 


Brancues: Chicago, Ill.; Dallas, Texas; 
Hollywood, Calif.; Miami Beach, Fla.; 


Washington, D. C. 


JIMMY MUIR THEATRICAL AGENCY 
Hotel Claremont 

Berkeley 5, California 

THorn 3-3720 


Jimmy Muir, owner 


NATIONAL THEATRICAL PRODUCTIONS 
CORP. 

1650 Broadway 

New York 19, New York 

JUdson 6-3550 


Louis Ricardo, president; Al Tyler. 


ROMEO-HAMMOND PRODUCTIONS, INC. 
777 Insurance Building 

Omaha 2, Nebraska 

WEbster 5373 


Don Romeo, Don Hammond 


AL SHEEHAN, INC. 
625 2nd Avenue South 
Minneapolis 2, Minnesota 


FEderal 3-6464 


Al Sheehan, principal 


EDDIE SLIGH AGENCY 
720 North Wabash Avenue 
Chicago 11, Illinois 
WHitehall 4-1049 


E. B. Sligh, principal 


Brancues: Beverly Hills, Calif.; Mem 
phis, Tenn.; New York, N. ¥ 


EXHIBIT BUILDERS (18) 


ACTIV-AD, INCORPORATED 
21 South Erie Street 
Toledo 2, Ohio 

CHerry 8-3541 


L. K. Mueller, president; “Jay” Nelson 


ADVERTISERS DISPLAYS & EXHIBITS INC. 


2028 Washington Avenue 
St. Louis 3, Missouri 
CE 1-3170 


R. R. Yeager, principal; E. F. Rebholz. 


BLISS DISPLAY CORP. 

37-21 32nd Street 

Long Island City 1, New York 
EXeter 2-3890 


Albert Bliss, principal 


CAPEX COMPANY 
615 South Boulevard 
Evanston, Illinois 


GReenleaf 5-6767 


H. Elton Pease, principal 


Brancues: Los Angeles, Calif.; New York, 


N. Y. 


CORMAN DISPLAYS 

428 West Vine Street 
Lexington, Kentucky 

LExington 4-1880 


D. L. Corman, principal; S. T. Baugh. 


DELL DISPLAYS, INC. 

1017 West Washington Boulevard 
Chicago 7, Illinois 

MOnroe 6-0781 


Robert A. Dell, president 


DERSE ADVERTISING CO. 
2620 West St. Paul Avenue 
Milwaukee 3, Wisconsin 
Division 4-2770 


James F, Derse, owner; 


DESIGN-BUILT STUDIOS, INC. 
21-21 41st Avenue 

Long Island City 1, New York 
STillwell 4-3400 
Harold B. Averick, 


Good, sales manager. 


DESIGN AND PRODUCTION, INC. 

826 Slater's Lane 

Alexandria, Virginia 

King 8-8080 

Leonard C. Rennie, president; Georg 
Rothwell, sales manager 


Robert Draeger 


president; Philip 


BRANCH London, England—Desig 
Production Ltd 


DeVORN DISPLAYS CORPORATION 
1021 Belt Line Street 

Cleveland 9, Ohio 

ONtario 1-1550 


John F. Clarke, president; S. P. Cramer, 
vice-president. 


DIRMEYER DISPLAYS, INC. 

3340 Rorer Street 

Philadelphia 34, Pennsylvania 

GA 5-5130 

C. Nelson Dirmever, principal; Michael 
H. Dirmeyer. 


THE DISPLAY HOUSE 

1101 South 20th Street 

Philadelphia 46, Pennsylvania 
PEnnypacker 5-4448 

Archie Lewy, principal; Barton M. Le 


Brancu: New York, N. Y. 


DISPLAY WORKSHOP, INC. 
341 Trumbull Street 
Hartford 3, Connecticut 
JAckson 2-3237 


Harold P. Post, president and treasurer 
Brancu: New York, N. ¥ 


THE DISPLAYERS INC. 
635 West 54th Street 
New York 19, New York 
JUdson 6-8800 


Belmont Corn Jr., 


FLOATS, INC. 

2107 Chico Avenue 
El Monte, California 
CU 3-3791 


Roger R. Tierney, president 


FUNCTIONAL DISPLAY, INC. 
1370 Blondeli Avenue 

New York 61, New York 
SYcamore 2-6200 


Mervin Zwerling, president 


GARDNER, ROBINSON, STIERHEIM & 
WEIS, INC. 

5875 Centre Avenue 

Pittsburgh 6, Pennsylvania 

EMerson 2-1400 

R. P. Stierheim, president; 

Dickman. 


president 


Robert C 
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Exhibit Builders (18) 


Film Distributors (20) 





GRAPHIC DISPLAYS 

11 Station Avenue 

Pleasant Plains, Staten Island 9, New York 
YUkon 4-1780 


Peter Martin, owner; Ray Dalrymple 


GRAY-WAY ADVERTISING DISPLAYS INC. 
3727 North Palmer Street 
Milwaukee 12, Wisconsin 


FR 4-0840 


F. E. “Pete” Gray, principal 


HARTWIG DISPLAYS 

1325 North Van Buren Street 
Milwaukee 2, Wisconsin 
BRoadway 6-4857 

Walter A. Hartwig, president 


Brancues: Chicago, Ill.; Oceanside, L. I 
N. Y.; Washington, D. C 


INDUSTRIAL DISPLAYS INC. 
625 West SSth Street 

New York 19, New York 
JUdson 2-4550 


Jean J. Heer, president: Jack Pa 
I : 


IVEL CONSTRUCTION CORPORATION 

53rd Street and Ist Avenue 

Brooklyn 32, New York 

HYacinth 2-3730 

Leslie Levi, president; Bernard B. Gre 
general sales manager 

Brancues: Cleveland, Ohio; Philadelphia 
Pa.; Reading, Pa.; Svracuse, N \ 
Wilmington, Del 


JENTER EXHIBITS INC. 
230 East 8th Street 
Mount Vernon, New York 
MO 4-0222 


Martin lente r, pre sident 


JONES DECORATING COMPANY 
2807 Sunset Boulevard 

Los Angeles 26, California 
DUnkirk 7-4344 


A. Byron Perkins, principal 


KITZING STUDIO, INC. 
1323 West Carroll Avenue 
Chicago 7, Illinois 
CHesapeake 3-1220 


Fred Kitzing, principal; Wilbur Swans 


LOTHAR DISPLAY ENGINEERING COMPANY 
3536 West Fairmount Avenue 

Milwaukee 9, Wisconsin 

HO 3-0882 

Lothar M. Weichelt, prine ipal * John T 


Serr 


MERCHANDISE DISPLAYS, INC. 

233 Leo Street 

Dayton 4, Ohio 

BAldwin 4-8353 

William B. Simpson, Jr., president; R. H 
K aise r. 


NEWHOUSE COMPANY, INC. 
124 Exchange Avenue 
Memphis, Tennessee 


JA 6-8916 
Wray Williams, principal; Will Grimes 


NOVELART DISPLAY CO. INC 

625 Turk Street 

San Francisco 2, California 

TUxedo 5-6483 

Clarence | Murphy, president; J. D 
Chellimi, sales manager 
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OHIO DISPLAYS, INC 

2206 West Superior Viaduct 
Cleveland 13, Ohio 

CHerry 1-3777 


Frank | Addis, 
McKay 


RAPID COPY SERVICE, INC 
123 North Wacker Drive 
Chicago 6, Illinois 

STate 2-5977 


C, V. Stucko, president; Carl W. I 
dahl, sales manager 


ROGERS DISPLAY STUDIOS 
5815 Kinsman Road 
Cleveland 4, Ohio 


Van R Rogers, pr 


b tiles manager 


WILLIAM SANFORD, INC 
657 Harrison Street 

San Francisco 7, California 
EXbrook 7-0845 

William Sanford 
MeCulloch, exec 


SELEXOR DISPLAYS, INC 
312 East 95th Street 

New York 28, New York 
ATwater 9-8347 


M Daniel Kingsle 
( iste! 


SELLINGER DISPLAYS, INC 
714 North 13th Street 

St. Louis 3, Missouri 

MAin 1-3307 


Erv. Sellinger 


SICKINGER DISPLAYS, INC 
204 East 27th Street 

New York 16, New York 
MUrray Hill 4-4861 


Xavier Sickinger 


3 DIMENSIONS 

4132 West Belmont Avenue 
hicago 41, Illinois 
Alisade 5-7501 


Samuel Himmel 
Sutorius 


WARREN DISPLAYS INC 
555 West 23rd Street 
New York 11, New York 
AL 5-9646 


Gordon H Warr 
Auster 


EXHIBIT HALLS (19) 


CINCINNATI MUSIC HALL ASSOCIATION 
1243 Elm Street 

Cincinnati 10, Ohio 

CHerry 1-3086 


Chas. W. Bauer, I: 
D. C. ARMORY BOARD 
2001 East Capitol Street 


Washington 3, D. C 
Lincoln 7-9077 


Arthur Bergman, n 
EASTERN STATES EXPOSITION 


West Springfield, Massachusetts 
REpublic 3-5101 


Adrian I Potter, preside 


NEW YORK COLISEUM 
Columbus Circle 

New York 19, New York 
PLaza 7-5000 


Contact: Sales department. 


SEVENTY-FIRST INFANTRY REGIMENT 
ARMORY N. Y. N. G. 

105 East 33rd Street 

New York 16, New York 

MUrray Hill 5-2400 

Division of Military & Naval Affairs 

Executive Dept State of New York 

owner: Lt. Col. Donald P. Shermar 


fet superintendent 
R | 


STATE FAIR PARK 
Box 7755 

Dallas 26, Texas 
TAylor 3-9931 


James H. Stewart, executive vice-president 
ind general manager: Joseph B. Rucker 


Ir., sales manager 

TRADE AND CONVENTION CENTER 
34th and Convention Avenue 
Philadelphia 4, Pennsylvania 
EVergreen 6-9800 

L. M. C. Smith, chairmar 

Panetta 


FILM DISTRIBUTORS (20) 


BUSINESS EDUCATION FILMS 
4607 16th Avenue 

Brooklyn 4, New York 

ULster 1-8090 


Jeron Schpir principa 


Bra» New York. N. ¥ 


DELTA VISUAL SERVICE, INC. 
815 Poydras Street 
New Orleans 12, Louisiana 


JA 5-9061 
I |. Didier, principal 


MODERN TALKING PICTURE SERVICE, INC 
3 East 54th Street 
New York 22, New York 
PLaza 8-2900 
Frank H Arlinghaus, presi - George 
KK president 
Atlanta, Ga.; Bosto Mass. : 
Y.: Cedar Rapids, lowa; 
( Chicago, Ill.: Cincir 
Cleveland, Ohio; Dallas, 
ver, Colo Detroit, Mich 
Pa.: Houston, Texas; Indiar 
Kansas Citv, Mo Los An 
: Memphis, Tenn.: Milwaukee 
polis, Mints New Orleans 
Neb.; Philadelphia, Pa 
a St. Lo Mo Sar 


Seattle, Wash.: Wasl 


SHICK FILM SERVICE 
404 North Goodwin Avenue 
Urbana, Illinois 


EMpire 7-3742 
Ralph A. Shick 


STERLING-MOVIES U. S. A., INC 

6 East 39th Street 

New York 16, New York 

MUrray Hill 3-6300 

Charles F. Dolan, principal; Sophie ( 

Hohne 

BRANCHES Atlanta, Ga " ; 
Ft Worth Texas Los Angeles, ( lif 

Salt Lake City, Utah; Seattle, Wash 
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Film Laboratories (21) 





FILM LABORATORIES (21) 


ACME FILM LABORATORIES, INC. 
1161 North Highland Avenue 
Hollywood 38, Calif—HOllywood 4-7471 


Samuel Sawelson, president; Mel Sawel- 
son, laboratory superintendent; David 
Christopher, office manager. 


CAPITAL FILM LABORATORIES, INC. 
1905 Fairview Avenue, N. E 


Washington 2, D. C.—LAwrence 6-4634 
Barker, 


James A, Arthur 


Rescher. 


president ; 


GEO. W. COLBURN LABORATORY, INC. 
164 North Wacker Drive 
Chicago 6, Illinois—DEarborn 2-6286 


Geo. W. Colburn, principal; Robert A. 
Colburn. 


CRESCENT FILM LABORATORIES, INC. 
7510 North Ashland Avenue 
Chicago 26, Illinois—AM 2-5000 


Ellis Smith, president; Myron L. Freed 


man, 


BraAncHes: Los Angeles, Calif.; New 
York, N. Y. 


See Advertisement This Page 


CUSTOM FILM LABORATORY 
1780 Broadway 
New York 19, New York—Clrcle 5-4833 


Victor Kavyfetz, owner; Seymour Posner, 
customer service. 





DE LUXE LABORATORIES INC. 


DE LUXE LABORATORIES, INC. 

850 10th Avenue 

New York 19, New York—Cl 7-3220 

Alan E. Freedman, president; Samuel R 

Schlein. 

BRANCHES 

Calif. 
See Advertisement This Page 


DOUGLAS PRODUCTIONS 

1425 South Racine Avenue 

Chicago 8, Illinois—HAymarket 1-0409 
Fred C, Raymond, principal; A. R. Jones 


BrancH: Milwaukee, Wis 


FILM ASSOCIATES INC. 
4600 South Dixie Highway 
Dayton 39, Ohio—AXminster 3-2164 


E. Raymond Arn, president; Edward 


Lang. 


FILM EFFECTS OF HOLLYWOOD 

1153 North Highland Avenue 

Hollywood 27, Calif.—HOllywood 9-5808 
Linwood Dunn, president; Don. W. Weed, 
sales manager. 


HOLLYWOOD FILM ENTERPRISES, INC. 
6060 Sunset Boulevard 

Hollywood 28, Calif—HOllywood 4-2181 
Mickey Kaplan, principal; 1 H. Em 
mett, sales manager. 


FRANK HOLMES LABORATORIES, INC. 
1947 First Street 
San Fernando, California—EMpire 5-4501 


Frank A. Holmes 


Chicago, Ill.; Los Angeles, 


LAB-TV 
247 West 46th Street 
New York 36, New York—JUdson 6-2293 


John Edward Asher, principal 


MOVIELAB FILM LABORATORIES, INC. 
619 West 54th Street 
New York 19, New York—JUdson 6-0360 


Frank S. Berman, vice-president; Ben 
jamin Bloom, sales manager 


PAN AMERICAN FILMS 
735 Poydras Street 
New Orleans 12, Louisiana—JA 5-4895 


John M. Le Blane and Frank Richard, 


partners 


PEERLESS FILM PROCESSING 
CORPORATION 

165 West 46th Street 

New York 36, New York—PLaza 7-3630 


Kern Moyse, president; Raoul J. Men 
endez, sales manager 


Brancu: Hollywood, Calif 
RAPID FILM TECHNIQUE INC 
3702 27th Street 

Long Island City 1, New York 
STillwell 6-4601 


lack Bernard, 


Bernard 


president 


SOUTHWEST FILM CENTER 

3024 Fort Worth Avenue 

Dallas 11, Texas—WHitehall 6-2184 

J. Manuel Hoppenstein; Lloyd Abernathy 


CRESCENT FILM LABORATORIES INC. 


Laboratory Processing the World's Finest Motion Pictures 


NEW YORK 


CHICAGO 


LOS ANGELES 
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Film Libraries (22) 


Film Producers—Motion Pictures and Sound-Slide Films (23) 





FILM LIBRARIES (22) 


WM. M. DENNIS FILM LIBRARIES 
2506', West 7th Street 

Los Angeles 57, California 

DUnkirk 4-3722 

Wm. M. Dennis, principal. Contact 
Booking desk. 


MINOT FILMS, INC. 
Minot Building 
Milbridge, Maine 
Kimball 6-2321 


R. L. Whitton, principal 


MOVOCCO FILM 

14 Leonard Street 

Springfield 4, Massachusetts 

REpublic 4-1720 

I W. Wiatrowski, principal; R. J 
Wiatrowski 


PIX FILM SERVICE INC 

34 East Putnam Avenue 

Greenwich, Connecticut 

TOwnsend 9-0715 

William C. Lee, president; Mrs. Murie 
Lee 


PUEBLO COLLEGE AUDIO-VISUAL CENTER 
Pueblo, Colorado 
Lincoln 3-4094, Ext. 30 


John F. Payne, audio-visual director 


WAVERLY MOTION PICTURE SERVICE 
5707 South Christiana Avenue 

Chicago 29, Illinois 

GRovehill 6-6425 


A. J. Calderara, principal 


WHOLESOME FILM CENTER INC. 
20 Melrose Street 

Boston 16, Massachusetts 
HAncock 6-0155 


Norman R. Poretsky, president 


FILM PRODUCERS—MOTION PICTURES 
AND SOUND-SLIDE FILMS (23) 


ACADEMY FILM PRODUCTIONS, INC 
123 West Chestnut Street 

Chicago 10, Illinois 

Michigan 2-5877 


Bernard Howard, president 


AMERICAN FILM PRODUCERS 
1600 Broadway 

New York 19, New York 
Plaza 7-5915 


Robert Gross and Lawrence 


owners 


ATLAS FILM CORPORATION 

1111 South Boulevard 

Oak Park, Illinois 

EUclid 6-3100 

L. P. Mominee, president 

BRANCHES Chicago, Ill; Hollywood 
Calif. (Business & Professional Service 
Exchange Washington, D. (¢ 

BAY STATE FILM PRODUCTIONS, INC. 
35 Springfield Street 

(Agawam) Springheld 1, Massachusetts 
REpublic 4-3164 

Morton H. Read, president; David Doyle, 
vice preside nt 

Brancues: Boston, Mass.: Winter Park, 
Fla 
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MARVIN BECKER FILMS 
915 Howard Street 
San Francisco 3, California 


EXbrook 2-1655 
Marvin FE. Becker 


CHARLES D. BEELAND COMPANY 

70 4th Street, North West 

Atlanta 8, Georgia 

TRinity 5-9088 

( D. Beeland, principa Larr Me 


JOHN BRANSBY PRODUCTIONS, LIMITED 
1860 Broadway 

New York 23, New York 

JUdson 6-2600 


John R. Branst 


Campbell 
Brancn: Wilton, ¢ 


BRAY STUDIOS, INC 
729 7th Avenue 

New York 19, New York 
Circle 5-4582 


Paul A. Bray vice-preside 


CHARLES CAHILL AND ASSOCIATES 
6060 Sunset Boulevard 

Hollywood 28, California 
HOllywood 7-3555 


Charles H. Cahill 


CAMPBELL FILMS 
Academy Avenue 
Saxtons River, Vermont 
Saxtons River 3604 
Robert M. Campbel 


Br mw 


CENTRON CORPORATION, INC 
West Ninth at Avalon Road 
Lawrence, Kansas 

Viking 3-0400 

Arthur H. Wolf, presi 
Mosser, general manager 


CHICAGO FILM LABORATORY, INC 
56 East Superior Street 

Chicago 11, Illinois 

WHitehall 4-6971 


4. G. Dunlap 


Casterline 


JOHN COLBURN ASSOCIATES, INC 
1122 Central Avenue 

Wilmette, Illinois 

ALpine 1-8520 (Chicago—BR 3-2310) 


John E. Colburn, president; Henry Us 


jima, vice-preside 


CONTINENTAL FILM PRODUCTIONS 
CORPORATION 

539 Vine Street 

Chattanooga, Tennessee 


AMherst 7-4302 
lames I Webster 


CONTINENTAL FILMS 

47 South Ninth Street 
Minneapolis 2, Minnesota 
FEderal 8-6301 

F. Van Konvnenburg 
Ruster 


DEKKO FILM PRODUCTIONS, LTD 
126 Dartmouth Street 

Boston 16, Massachusetts 
KEnmore 6-2511 

Toseph Rothberg pr sident (; 
Sloan, Ir 

Brancu: Cambridge, Mass 

well Films 


DEPICTO FILMS CORPORATION 
254 West 54th Street 

New York 19, New York 
COlumbus 5-7620 


J. R. von Maur, president; Ra 


CAL DUNN STUDIOS 
159 East Chicago Avenue 
Chicago 11, Illinois 
WHitehall 3-2424 
Cal D 

e-president 
DYNAMIC FILMS, INC. 
405 Park Avenue 
New York 22, New York 
PLaza 1-7447 
Natha Zucker president I 
vice-president 
CHARLES ELMS PRODUCTIONS INC 
25 Vanderbilt Avenue 
New York 17, New York 
MUrray Hill 6-8877 


Char 


Bra’ Nort} 


ENCYCLOPAEDIA BRITANNICA FILMS, INC. 
1150 Wilmette Avenue 
Wilmette, Illinois 


ALpine 1-8700 (Chicago—AM 2-6915) 
Maurice B. Mitchell preside t: W 


FILM ARTS PRODUCTIONS, INC 
1700 Seuth 19th Street 
Milwaukee 4, Wisconsin 

MI 5-0523 

Harla P Cr 

M } 


FILMWAYS, INC 

18 East 50th Street 

New York 22, New York 
PLaza 1-2500 

Marti Rans 

1) 


Br H 


FIORE FILMS 

128 Mallory Avenue 

Jersey City 4, New Jersey 
HEnderson 2-4474 

M. A. Fiore, Sr., president \ 


BRA New York, N. ¥ 


FOTOVOX, INC 

1447 Union Avenue 
Memphis 4, Tennessee 
BRoadway 5-3192 

Elston Leonard, principal 


Brancu: Little Rock, Ark 


FRANCISCO FILMS 

185 North Wabash Avenue 
Chicago 1, Illinois 

STate 2-0798 


L. Mercer Francisco, owner 


FRINK FILM STUDIO 

1414 Thornton Street (P.O. Box 93) 
Elkhart, Indiana 

ELkhart 3-0503 


Maurice M. Fri 





Fiim Producers—Motion Pictures and Sound-Slide Films (23) 


Film Producers—Motion Pictures and Sound-Slide Films (23) 





WILLIAM J. GANZ CO., INC., DIVISION OF 
INSTITUTE OF VISUAL TRAINING, INC. 

40 East 49th Street 

New York 17, New York 

Eldorado 5-1443 


William J. Ganz, president. 


GRAPHIC FILMS CORPORATION 
1618 North Las Palmas Avenue 
Hollywood 28, California 
Hollywood 7-2191 


Lester Novros, president; 


Hale. 


HAIG AND PATTERSON, INCORPORATED 
15 East Bethune 

Detroit 2, Michigan 

TR 3-0283 


Earl E. Seielstad, president. 


William B. 


BrancH: Dayton, Ohio. 


HARRIS-TUCHMAN PRODUCTIONS 
751 North Highland Avenue 
Hollywood 38, California 
WEbster 6-7189 


Ralph G. Tuchman, principal. 


HARTLEY PRODUCTIONS, INC. 
339 East 48th Street 

New York 17, New York 
Eldorado 5-7762 


Irving Hartley, president; Elda Hartley. 


NEIL HARVEY PRODUCTIONS 
Broad-Locust Building, Room 1118 
Philadelphia 2, Pennsylvania 
Kingsley 6-0123 


Neil Harvey, principal. 
HOLLAND-WEGMAN PRODUCTIONS 


197 Delaware Avenue 
Buffalo 2, New York 
MAdison 7411 


Edward J. Wegman and Sheldon C. 
Holland, principals. 


INDUSTRIAL FILM PRODUCERS, INC. 
624 Madison Avenue 

New York 22, New York 

Eldorado 5-5677 


Alfred M. 
Alley. 


INSTRUCTIONAL ARTS, INC. 
16210 Meyers Road 
Detroit 35, Michigan 
UN 3-3884 
Nicholas J. Beck, 
Atkinson. 


INTERNATIONAL SOUND FILMS, INC. 

26 East Andrews Drive, North West 
Atlanta 5, Georgia 

CE 7-0844 

George M. Kirkland, principal owner and 
president. 


Evans, principal; William 


president; J. W. 


Brancues: Baltimore, Md.; Birmingham, 
Ala.; Chicago, Ill.; Dallas, Texas; Los 
Angeles, Calif.; New York, N. Y.; 
Orlando, Fla.; San Francisco, Calif.; 
Washington, D. C. 


THE JAM HANDY ORGANIZATION 
2821 East Grand Boulevard 
Detroit 11, Michigan 

TRinity 5-2450 


Jamison Handy, president; Everett 


Schafer. 

Brancues: Chicago, IIl.; 

Calif.; New York, N. Y. 
See Advertisement Back Cover 


Hollywood, 


28 


DALLAS JONES PRODUCTIONS, INC. 
1725 North Wells Street 

Chicago 14, Illinois 

MOhawk 4-5525 


Dallas Jones, principal; James E. Holmes. 


VICTOR KAYFETZ PRODUCTIONS, INC. 
1780 Broadway 

New York 19, New York 

Circle 5-4830 


Victor Kayfetz, president. 


BrANCHES: Boston, Mass.; Rochester, N. \ 


KEITH FILM PRODUCTIONS 
2820 Harney Street 

Omaha 31, Nebraska 
JAckson 3559 


James C, Keith; E. L. “Monte” Williams 


KLING FILM ENTERPRISES INC. 
1058 West Washington Boulevard 
Chicago 7, Illinois 

SEeley 8-4181 


Robert Eirinberg, president; Harry Lange, 
executive vice-president. 

Brancu: Kling Film Studios, Inc., Holly 
wood, Calif. 


KNICKERBOCKER PRODUCTIONS, INC. 
1600 Broadway 

New York 19, New York 

Circle 5-6710 


Howard A, 
Beckwith. 


Lesser, president; Frank 


LEWIS AND MARTIN FILMS, INC. 
1431 North Wells Street 

Chicago 10, Illinois 

WHitehall 4-7477 


Herschell G. Lewis, president 


MPO PRODUCTIONS, INC. 
15 East 53rd Street 

New York 22, New York 
MUrray Hill 8-7830 


Judd L. Pollock, president 


Brancues: Detroit, Mich.; 
Calif. 


MASTER MOTION PICTURE COMPANY 
50 Piedmont Street 

Boston 16, Massachusetts 

HAncock 6-3592 


Avner Rakov, principal 


FENTON McHUGH PRODUCTIONS, INC. 
518 Davis Street 
Evanston, Illinois 


UNiversity 4-3021 
Fenton P. McHugh, principal 


McLARTY PICTURE PRODUCTIONS 
45 Stanley Street 

Buffalo 6, New York 

Taylor 0332 


Henry D. McLarty, owner 


MEDICAL FILM GUILD, LTD. 
506 West 57th Street 

New York 19, New York 
Circle 7-0510 


Joseph P. Hackel, president 


MIDWEST FILM STUDIOS 
6808 North Clark Street 
Chicago 26, Illinois 
SHeldrake 3-1239 


Alfred K. Levy, principal 


Hollywood, 


MULLER, JORDAN AND HERRICK 
554 Fifth Avenue 

New York 36, New York 
COlumbus 5-1820 


Frank B, Muller, John T. Jordan, William 
F. Herrick, partners; John T. Jordan, 
general manager. 


FRED A. NILES PRODUCTIONS, INC. 
22 West Hubbard Street 

Chicago 10, Illinois 

SUperior 7-0760 


Fred A. Niles, principal; Lou Kravitz, 


vice-president, 


Brancu: Hollywood, Calif. 
See Advertisement on Page 29 


NORTH AMERICAN FILM CORPORATION 
106 East 10th Street 
Erie, Pennsylvania 


ERie 2-6493 
Don Lick, president; Clinton J. Bebell 


ON FILM, INC. 
Princeton, New Jersey 
WAlnut 1-7800 


Robert Bell, principal 
Brancu: New York, N. Y 


W. A. PALMER FILMS, INC. 
611 Howard Street 
San Francisco 5, California 


YUkon 6-5961 


H. B. Butler, president ; Florence Dieves, 
sales manager 


PATHESCOPE COMPANY OF AMERICA, INC. 
10 Columbus Circle 

New York 19, New York 

PLaza 7-5200 


Edward |] 
Nelson. 


Lamm, principal; Wm. M 


PICTURES FOR BUSINESS 
704 North Gardner Street 
Hollywood 46, California 
WEbster 4-5806 


Bill Deming, principal 


PILOT PRODUCTIONS, INC. 
1819 Ridge Avenue 
Evanston, Illinois 


DAvis 8-3700 (Chicago: AM 2-4141) 
C. Robert Isely, president ; William N 


Kirshner, sales promotion manager 


POLARIS PICTURES, INC. 
5859 West Third Street 
Los Angeles 36, California 
WEbster 8-2181 


Perry King, president 


BeancH: Washington, D. C.—Engleman 


and Company, Inc. 


Q. E. D. PRODUCTIONS, INC. 
45 West 45th Street 

New York 36, New York 
JUdson 2-4291 


Robert Baron, principal; Frank Murphy 


REGAN FILM PRODUCTIONS, INC. 
19730 Ralston 

Detroit 3, Michigan 

TUlsa 3-4334 


Lawrence M. Regan, principal; 
Hart, production manager. 


Warren 
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RIPPEY, HENDERSON, BUCKNUM & CO. 
909 Sherman Street 

Denver 9, Colorado 

AComa 2-5601 


A. G. Rippey, principal 


ROLAB STUDIOS & ROLAB PHOTO- 
SCIENCE LABORATORIES 

Walnut Tree Hill 

Sandy Hook, Connecticut 

GArden 6-2466 


Henry Roger; E. H. Roger 


STARK-FILMS 

537 North Howard Street 
Baltimore 1, Maryland 
LE 9-3391 


Milton Stark, principal; Harold Elkin 


HENRY STRAUSS AND COMPANY, INC 
31 West S3rd Street 

New York 19, New York 

Plaza 7-0651 


Henry Strauss, president 


BILL STURM STUDIOS, INC. 
723 Seventh Avenue 

New York 19, New York 
JUdson 6-1650 


William A, Sturm, president; 


Heche 


TELECINE FILM STUDIOS, INC. 
100 South Northwest Highway 
Park Ridge, Illinois 

TAlcott 3-1418 


Byron I Friend, president 
! 


TELIC, INC 

630 Ninth Avenue 

New York 36, New York 
JUdson 2-3480 


wd Siegel, president 


BRANCHES Hollywood, (¢ 


head, Surrey, England 


TELEPIX CORPORATION 
1515 North Western Avenue 
Hollywood 27, California 
HOllywood 4-7391 


Robert P. Newman, president Martin 


Weiner, vice president 


TEXAS INDUSTRIAL FILM COMPANY, INC 
2528 North Boulevard 
Houston 6, Texas 


JAckson 9-4377 
N Don Macon, president 


TOMLIN FILM PRODUCTIONS, INC 
480 Lexington Avenue 

New York 17, New York 

PLaza 8-3070 


Frederick A. Tomlin, principal; Carl A 


Tomlin 


TRAINING FILMS, INC. 
150 West 54th Street 
New York 19, New York 
COlumbus 5-3520 


Ralph Bell Fuller, president; Robert A 
Lightburn, vice-president for sales devel 
opment 
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TRANSFILM INCORPORATED 
35 West 45th Street 

New York 36, New York 
JUdson 2-1400 

Walter Lo 

Burnham or 

BRANCH: Pittsb 


TRI-J FILM PRODUCTIONS 
15 Penheld Street 

Buffalo 13, New York 
Garheld 6644 


Jerome |. Joseph 


UNIFILMS, INC 
329 East 47th Street 
New York 17, New York 


ROGER WADE PRODUCTIONS INC 
15 West 46th Street 

New York 36, New York 

Circle 5-3040 


Roger W ade 


WILDING PICTURE PRODUCTIONS, INC. 
1345 Argyle Street 

Chicago 40, Illinois 

LOngbeach 1-8410 

( H. Bradt 
Rheinst 

PRA PS 

() Det 


) 


MUrray Hill 8-9325 P M 
(1 irles | (5a 
P. Ocke ! 


WONDSEL CARLISLE & DUNPHY, 
1600 Broadway 

UNITED FILM & RECORDING STUDIOS New York 19, New York 

301 East Erie Street Circle 7-1600 

Chicago 11, Illinois Harold FEF. W 

SUperior 7-9114 

William L. Klei 

Bras rs: H ‘ ( 
N. ¥ Washingt D>. 


WYLDE STUDIOS, INC 

41 West 57th Street 

New York 19, New York 
PLaza 1-6970 

UNITED STATES PRODUCTIONS, INC Robert B 1 

5 East 57th Street sidents; B O'Rei 
New York 22, New York 

Plaza 1-1710 SEYMOUR ZWEIBEL PRODUCTIONS INC. 
Ir ( Chavet | 11 East 44th Street 

New York 17, New York 
MUrray Hill 2-4450 


no one 
can sell like 
the boss-= 


because the boss knows 
every detail about the 
ompany and its prod 
ict. But salesmen can 
be taught to sell ef 
fectively, through 
a carefully formu 
ated sales and prod 
uct training program 
Basic rudiments of 
salesmanship are cou 
pled with your complete 
product benefit story. The 
result: increased volume 
through greater sales effort 


Fred Niles Productions specializes 
n visual communications through 
motion pictures, slidefilms and visual aids 


or consultation without obligation 


please write or phone 


Fred A. Niles 


BBAF c 


EA 


Productions, In 


Cc. 


6 
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FILM PRODUCERS—MOTION 
PICTURES (24) 


ACADEMY FILMS 
800 North Seward Street 
Hollywood 38, California 
HOllywood 2-0741 


James A, Larsen, president. 


ACADEMY PICTURES, INC. 

49 West 45th Street 

New York 36, New York 

PLaza 7-0744 

C. Moray Foutz, president; Louis Hout, 
west coast sales; or Nick Newton, east 
coast sales. 


BrancuH: Los Angeles, Calif. 


ALLEND’OR PRODUCTIONS 
607 North La Brea Avenue 
Los Angeles 36, California 
WEbster 8-2191 


Algernon G. Walker, president; W. A. 
Blanchard. 


BrancHu: New York, N. Y. 


PAUL ALLEY PRODUCTIONS 
619 West 54th Street 

New York 19, New York 
JUdson 6-2393 


Paul Alley, principal. 


ALL-SCOPE PICTURES, INC., COMMERCIAL 
FILM DIVISION—20th CENTURY FOX 

1417 North Western Avenue 

Hollywood 27, California 

HOllywood 2-6231 


Gordon S. Mitchell, president. 


AMERICAN FILM CO. 

1329 Vine Street 
Philadelphia 7, Pennsylvania 
WAlnut 2-1800 


Ben Harris, manager. 


AMERICAN FILM SERVICES 
2932 Cortland Place, N. W. 
Washington 8, D. C. 
COlumbia 5-2564 


Henry V. Hoagland, principal. 


ANIMATION, INC. 

8564 Melrose Avenue 

HOllywood 46, California 

OLympia 2-3540 

Earl Klein, principal; Chris Petersen, Jr. 
Brancues: Chicago, Ill.; Detroit, Mich.; 
New York, N. Y. 


AUDIO PRODUCTIONS, INC. 
630 9th Avenue 

New York 36, New York 
PLaza 7-0760 


Frank Speidell, president; Sheldon Ne- 
meyer. 


THOS. J. BARBRE PRODUCTIONS 
2130 South Bellaire Street 
Denver 22, Colorado 

SKyline 6-8383 


Thos, J. Barbre, owner; Anita T. Barbre. 


CALNATRON—NATIONAL BROADCASTING 
COMPANY 

30 Rockefeller Plaza 

New York 20, New York 

Circle 7-8300 


Robert W. 
Schultz. 
Brancues: Chicago, IIl.; 
Hollywood, Calif. 


Sarnoff, principal; Robert 


Detroit, Mich.; 
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CHRISTENSEN-KENNEDY PRODUCTIONS 
3553 Farnam Street 

Omaha 31, Nebraska 

Atlantic 2977 


Ray Christensen and Dennis Kennedy, 
partners; Herb Hellwig, sales manager. 


Brancu: Burbank, Calif 
CHURCHILL-WEXLER FILM PRODUCTIONS 
801 North Seward Street 


Los Angeles 46, California 
HO 9-1576 


Robert B. 
partners, 


Churchill and Sy Wexler, 


COMMERCE PICTURES 
525 Poydras Street 
New Orleans 12, Louisiana 


MAgnolia 5026 
Robert Wiegand, president 


CONDOR FILMS, INC. 
1006 Olive Street 

St. Louis 1, Missouri 
MAin 1-8876 


Bradford Whitney, president; Dean R 
Moore, production manager. 


JACK L. COPELAND AND ASSOCIATES 
746 South Figueroa Street 

Los Angeles 17, California 

MAdison 2-2556 


Jack L. Copeland, principal 


CRAVEN FILM CORPORATION 
330 East 56th Street 

New York 22, New York 
MUrray Hill 8-1585 


Thomas Craven, principal; Bill Robinson, 
business manager. 


D. P. M. PRODUCTIONS, INC. 
62 West 45th Street 

New York 36, New York 
MUrray Hill 2-0040 


Maurice T. Groen, president. 


ROBERT DAVIS PRODUCTIONS, INC. 
21 East 63rd Street 

New York 21, New York 

TEmpleton 8-8410 


Robert F. 
Martin. 


Davis, principal; John §S 


DE FRENES COMPANY 

1909 Buttonwood Street 
Philadelphia 30, Pennsylvania 
Rittenhouse 6-1686 


Joseph DeFrenes, president 


KEVIN DONOVAN FILMS 
208 Treat Road 
Glastonbury 5, Connecticut 
MEdford 3-9331 


Kevin Donovan, principal; H. B. Scroggy. 
BrancH: New York, N. Y. 


EDITORIAL FILMS, INC. 
10 East 40th Street 
New York 16, New York 
MUrray Hill 6-3773 


Babette J. Doniger, president. 


EMPIRE FILMS CORPORATION 
227 North Division Street 
Spokane 2, Washington 
MAdison 4-8141 


C. H. Talbot, president. 


EMPIRE PHOTOSOUND INCORPORATED 
1920 Lyndale Avenue South 

Minneapolis 5, Minnesota 

FRanklin 4-5040 

William S. Yale, president; Richard N 
Jamieson. 


FEATURE STORY FILM PRODUCTIONS 
Post Office Building 

Clermont, Florida 

EXeter 4-5511 


Rosemary Young, principal 


EDWARD FEIL PRODUCTIONS 
1514 Prospect Avenue 
Cleveland 15, Ohio 

PRospect 1-0655 


Edward R. Feil, principal 


FILM GRAPHICS INC. 

245 West SSth Street 

New York 19, New York 

JUdson 6-1922 

Lee E. Blair, Bernard Rubin, principals; 
Howard Linkhoff 

Brancu: Hollywood, Calif 
GALBREATH PICTURES, INC. 
2905 Fairfield Avenue 

Fort Wayne, Indiana 
Harrison 4147 


Richard F 


Gaughan, executive vice-president 


Galbreath, president; | 


Brancu: Chicago, Il 


GERALD PRODUCTIONS, INC. 

421 West 54th Street 

New York 19, New York 

Plaza 7-2125 

Gerald Auerbach, president; William V 
Adams. 


Brancu: Hollywood, Calif 


OZZIE GLOVER PRODUCTIONS 
1159 North Highland Avenue 
Hollywood 38, California 
HOllywood 2-6061 


Ozzie Glover, principal; Sam Greenwald 


CHARLES GUGGENHEIM & ASSOCS., INC. 
3330 Olive Street 

St. Louis 3, Missouri 

JEfferson 5-9188 


Charles Guggenheim, principal 


HARDCASTLE FILM ASSOCIATES 
7811 Carondelet Avenue 

St. Louis 5, Missouri 

PArkview 6-0202 


Richard Hard astle, principal 


LOUIS R. HUBER PRODUCTIONS 
1947 14th Avenue North 

Seattle 2, Washington 

EAst 2-4274 


Louis R. Huber, principal 


JAMIESON FILM COMPANY 
3825 Bryan Street 

Dallas 4, Texas 

TAylor 3-8158 


Bruce Jamieson, principal; Bill Stokes. 


Brancu: Atlanta, Ga 


K & S FILMS INC. 

5819 Wooster Pike 

Cincinnati 27, Ohio 

BRamble 1-3700 

Jack R. Rabius, principal; William D. 
Zach, director of client service 
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Film Producers—Motion Pictures (24) 





KEITZ & HERNDON 
4409 Belmont Avenue 
Dallas 4, Texas 
TAylor 4-2568 


R. K. Keitz and L. F. Herndon, o 
HERBERT KERKOW, INC. 

480 Lexington Avenue 

New York 17, New York 

PLaza 1-1833 


Herbert Kerkow, principal 
KLAEGER FILM PRODUCTIONS INC 
1600 Broadway 

New York 19, New York 

JUdson 2-5730 


Robert H. Klaeger, president; 
Cannavaro, sales director 


Ronald 


KLUGE FILM PRODUCTIONS 
3200 North Richards Street 
Milwaukee 12, Wisconsin 
FRanklin 2-0191 


Douglas W. Kluge, principal; Donald R 
Kluge 


KENT LANE FILMS, INC. 
1253 South Third Street 
Louisville 3, Kentucky 
MElrose 6-3911 


Kent Lane, principal 


MERVIN W. LaRUE INC. 
159 East Chicago Avenue 
Chicago 11, Illinois 
SUperior 7-8656 


Mervin W. LaRue, Sr., president 
LASKY FILM PRODUCTIONS, INC 
3705 Lonsdale Street 

Cincinnati 27, Ohio 

BRamble 1-5833 


Max Lasky president 


MILNER PRODUCTIONS INC. 
3800 Liberty Heights Avenue 
Baltimore 15, Maryland 
MOhawk 4-4221 


Erv. Milner, principal; Hoby Wolf 


Brancu: Washington, D. ¢ 


MODE-ART PICTURES, INC. 
1022 Forbes Street 
Pittsburgh 19, Pennsylvania 
EXpress 1-1846 


James L. Baker, chairman and president; 
Robert L. Stone, executive vice-president 


Brancnes: Cleveland, Ohio; Los Angeles, 


Calif 


MOTION PICTURE SERVICE COMPANY 
125 Hyde Street 
San Francisco 2, California 


ORdway 3-9162 


Gerald L. Karski, president 
MUNDELL PRODUCTIONS 
4207 Gaston Avenue 

Dallas 10, Texas 


NORWOOD STUDIOS, INC. 

926 New Jersey Avenue, N. W 
Washington 1, D. C.—District 7-2992 
Philip Martin, Jr., principal; Thomas H 


Burrowes 


PACIFIC PRODUCTIONS 

414 Mason Street 

San Francisco 2, California—YUkon 2-3986 
Donald M. Hatfield principa Fred P 
Barker 


ALFRED T. PALMER PRODUCTIONS 
130 Bush Street 

San Francisco 4, California 

DOuglas 2-8177 

Alfred T. Palmer, principa 

PARTHENON PICTURES 

2625 Temple Street 

Hollywood 26, California—DUnkirk 5-3911 


Charles Palmer, principal; Jack Meak 
PELICAN FILMS, INC. 
46 West 46th Street 
New York 36, New York—Clircle 6-1751 


Dunford, principa | i 


Thomas |] 
Feldman 


PLAYHOUSE PICTURES 
1401 North La Brea Avenue 
Hollywood 46, Calif.—HOllywood 5-2193 


Adrian D. Wooler principal; H \ 
Haldersor 


BRANCH Chr igo I 


DARTNELI 


RIVIERA PRODUCTIONS 
29 Miraleste Plaza 

San Pedro, California 
TErminal 1-3131 


I W. Z s, principa ,4.W Stephenson 


Brancues: Cle ind, Ohio; Los Angeles 
Calit Milwaukee, Wis 


FREDERICK K. ROCKETT COMPANY 
6063 Sunset Boulevard 

Hollywood 28, California 

HOllywood 4-3183 


Frederick K. Rockett 


Higgins 


Alfred 


presides # 


Bran Pittsburgh, Pa 
SIODMAK CINE PRODUCTIONS 
505 Fifth Avenue 

New York 17, New York 
MUrray Hill 2-0326 


Alex Siodmak principal 
SOUND MASTERS, INC. 
165 West 46th Street 

New York 36, New York 
Plaza 7-6600 

Francis Carter W d, Jr., 
H Tobi 


president; Johr 


SOUNDAC PRODUCTIONS, INC. 
2133 North West lith Avenue 
Miami 37, Florida 

FRanklin 4-2655 


Robert D. Buchana 


president 


DIRECTORY O1 


MANAGEMENT CONSULTANTS 


and Business 


Services 


Lists more than 1,000 selected consultants and firms you should know 


about when you are in need of a business service. It puts at your finger 


tips useful information about choosing a consultant. The only directory 


of its kind published. A “must” for every well-managed business. 


AMONG THI 


ACTUARIES 
Orrice Hevpe Services 
INDUSTRIAL CATERERS 
INpuUSTRIAL DESIGNERS 
Business Brokers 
MANAGEMENT CONSULTANTS 
Propuct DesiGNEeRSs 
INVESTIGATION SERVICES 
Time Stupy EnNGiIneers 
Pustic RELATIONS 
Puant Layout anp Desicn 
INDUSTRIAL PSYCHOLOGISTS 
EMPLOYEE SURVEYS 


Mepicat Consultants 


100 CLASSIFICATIONS 


SALES CONSULTANTS 
ADVERTISING AGENCIES 
VietHops ENGINEERS 
INSURANCE CONSULTANTS 
Market Surveys 
Avro ALLOWANCE ENGINEERS 
CONSULTING ARCHITECTS 
Work SIMPLIFICATION 
Property EVALUATION 
Propuct DEVELOPMENT 
FINANCIAL MANAGEMENT 
STOCKHOLDER RELATIONS 
SaLes TRAINING 


Quarry Controt ENGINEERS 


TAylor 1-0770 
Mundell, 


64 Pages—8% by 11 Inches—Loose Leaf—Plastic Binding 


Jimmie 
Journeay 


principal; Tom 


on approval 


DARTNELL PUBLICATIONS, INC. 


4660 Ravenswood Avenue Chicago 40, Illinois 


Pri ¢ 85 plus postage 


NATIONAL FILM STUDIOS 
105 11th Street, S. E. 
Washington 3, D. C. 
Lincoln 6-8822 


Harold Keats; | 
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SOUTHWEST FILM CENTER 

3024 Fort Worth Avenue 

Dallas 11, Texas—WHitehall 6-2184 

J. Manuel Hoppenstein; Contact: Lloyd 
Abernathy. 


STURGIS GRANT PRODUCTIONS, INC. 
322 East 44th Street 
New York 17, N. Y.—MUrray Hill 9-4994 


Warren Sturgis, principal; B. Magnes. 


TIESLER PRODUCTIONS 
112 West 44th Street 
New York 36, New York—ClIrcle 5-1274 


Hans Tiesler, owner. 
UPA PICTURES - 


4440 Lakeside Drive 
Burbank, California—THornwall 2-7171 


Bosustow, Herbert 
vice-president—commercial _ tel 


Stephen president; 
Klynn, 
vision. 


Chicago, Ill.; New York, 


England, 


BRANCHES: 
N. Y.; London, 


UNUSUAL FILMS 
Bob Jones University 
Greenville, South Carolina 


CEdar 9-9001, Ext. 89 


Mrs. Gilbert Stenholm, director. 


VAVIN INC. 

134 East 57th Street 

New York 22, N. Y.—MuUrray Hill 8-5897 
Richard de Rochemont, president; Gerald 
E. Weiler, vice president. 


eneneroeneecansnennones 


No convention is too 
LARGE.... 


no sales meeting is too 


SMALL.... 


We are SPECIALISTS who know how to 
GET IDEAS ACROSS 


That's why so many of America’s biggest 
advertisers and national associations retain 
us to 


WRITE 
EDIT 
DRAMATIZE 
PRODUCE 
and DIRECT 
their important 
SALES MEETINGS 
NATIONAL CONVENTIONS 
PRODUCT INTRODUCTIONS 
CLOSED CIRCUIT TV 
PRESENTATIONS. 


For full information, case histories, and a 
FREE copy of a Glossary of humorous In 
dustrial Showmanship terms, please write 
or telephone 


ALAN M. FISHBURN 
PRODUCTIONS 
79 West Monroe Street 
Chicago 3, Illinois 
DEarborn 2-0657 








VIDEO FILMS 

1004 East Jefferson Avenue 
Detroit 7, Michigan 
WOodward 2-3400 

Clifford Hanna and 
Witherell, Jr., owners 


William R 


WESTERN CINE PRODUCTICNS (DIVISION 
OF WESTERN CINE SERVICE) 

114 East 8th Avenue 

Denver 3, Colorado 

AMherst 6-3061 


Herman Urschel, president; Mike Cook, 
vice president sales 


FRANK WILLARD PRODUCTIONS 
3223-B Cain's Place, North West 
Atlanta 5, Georgia 
CEdar 7-2282 

Frank H. Willard, Jr 


Cumming 


principal; 


WINIK FILMS CORP. 
250 West 57th Street 
New York 19, New York 
Circle 6-7360 

Leslie Winik, president 


Chicago, Ill.; Portland, O 


BRANCHES 


RAPHAEL G. WOLFF STUDIOS, INC. 
5631 Hollywood Boulevard 

Hollywood 28, California 

HOllywood 7-6126 

Raphael G. Wolff, principal; Cee S$] 


BRANCH: Evanston, I 


WORCESTER FILM CORPORATION 
131 Central Street 

Worcester 8, Massachusetts 
PLeasant 6-1203 

Flovd A. Ramsdell 

Carleton E. Bearse, sal 


WORLD ACQUAINTANCE FILMS 
6118 South West 61st Street 
South Miami, Florida 

MO 7-8207 

Arlene von Zimmerma 


von Zimmerman 


FILM PRODUCERS—SOUND- 
SLIDEFILMS (25) 


ANIMATIC PRODUCTIONS, LTD. 

15 West 46th Street 

New York 36, New York 

JUdson 2-2160 

Tasker G. Lowndes principal Davi 


We ller 


POCKET FILMS 

505 Fifth Avenue 

New York 17, New York 
TR 4-6493 


Miss Marguerite \ 


THE BEN RINALDO COMPANY 
6926 Melrose Avenue 

Los Angeles 38, California 
WEbster 8-8541 


Ben Rinaldo, principal 


Pohek, principal 


FLORAL DECORATIONS (26) 
LANG FLORAL AND NURSERY COMPANY, 
INC. 


3901 North Central Expressway 
Dallas 4, Texas 
LAkeside 1-3173 


George H. Preston, president. 


FURNITURE RENTAL (27) 


NATIONAL EXPOSITION SERVICE INC. 
1601 West Lafayette 
Detroit 16, Michigan—WOodward 1-9044 


Ben Siegal, principal; Irwin I. Chaitir 


Brancues: Atlantic Cit N. J.; Chicago, 
Ill.; Cleveland, Ohio; Philadelphia, Pa.; 
New York, N. ¥ 


HOTELS 
INDUSTRIAL SHOW PRODUCERS (31) 


ALAN M. FISHBURN PRODUCTIONS 
79 West Monroe Street 
Chicago 3, Illinois—DEarborn 2-0657 
\lan M. Fishburn, pring " 
See Advertisement This Page 


GARDNER DISPLAYS 

477 Melwood Street 
Pittsburgh 13, Pennsylvania 
MAyflower 1-9443 


Cr, C. Stetter, presid 
vice president 


Brancues: Chicago, I Det 


New York, N. Y.; Washingt 


HOWARD LANIN MANAGEMENT, INC 
113 West S7th Street 
New York 19, New York—JUdson 6-3045 


Howard Lanin, president; M. A. Lanin, 
lirector, industrial sales 


Brancues: Chicago 
Philadelphia, Pa 


MPO PRODUCTIONS, INC 
15 East 53rd Street 
New York 22, N. Y. 


Judd L. Pollock 


Detroit Mix H 


MUrray Hill 8-7830 


BRANCHES 


C alit 


IRA MOSHER ASSOCIATES, INC., THEATRE 
FOR INDUSTRY 

10 Rockefeller Plaza 

New York 20, New York—Clrcle 7-5888 


Ira Mosher, president james M. B 


ice-president 


NATIONAL BUSINESSMEN’S EXPOSITION 
2807 Sunset Boulevard 

Los Angeles 26, California 

DUnkirk 5-7441 


Perkins and Lee, « 


SPECIAL EVENTS, INC 

222 East 46th Street 

New York 17, N. ¥.—MUrray Hill 2-2363 
Herbert V. Gellendre, principal; 
L. Neville 


JOHN SUTHERLAND PRODUCTIONS, INC. 
201 North Occidental Boulevard 

Los Angeles 26, California 

DUnkirk 8-5121 


John Sutherland, principa 


Edwin 


Brancu: New York, N. ¥ 


UNUSUAL IDEAS, INC. 
853 Seventh Avenue 
New York 19, New York 
CIrcle 5-0687 


Glenn M 


Lynn 


Wiggins Frank 


*See pages 43-48 for Nos, 28-30 
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Photographers (38) 





INDUSTRIAL TRAINING CONSULTANTS (32) 


AUDIO VISUAL FILM SERVICE, INC. 
2114 8th Avenue North 

Birmingham 3, Alabama 

FAirfax 2-4459 


N. G. Blair, president; Howard Holt, 


manager. 


MANAGEMENT DEVELOPMENT 
ASSOCIATES 

485 Lexington Avenue 

New York 17, New York 

OXford 7-7030 


Edward Walther and J. Collins Coffee, 


partners; John G. Zeiger, sales manager. 


TEXAS CHRISTIAN UNIVERSITY 
Forth Worth 9, Texas 
WA 4-4241 


M. E. Sadler, president; Dr. Cortell K. 
Holsapple, chairman, Short Course Com 
mittee (Box 336, T. C. U. Station). 


LIGHTING EQUIPMENT (33) 


KLIEGL BROS. UNIVERSAL ELECTRIC 
STAGE LIGHTING CO., INC. 

321 West 50th Street 

New York 19, New York 

COlumbus 5-0130 


H. A, Kliegl, principal; F. H. Bliss 


Brancues: Los 
Francisco, Calif. 


Angeles, Calif.; San 


SMITH VICTOR CORP. 
Griffith, Indiana 
Temple 8-6136 (Chicago—SO 8-6844) 


R. H. Smith, principal; G. C. Anderson 


LIGHTING EQUIPMENT RENTAL (34) 


BIRNS & SAWYER CINE EQUIPMENT 
8910 Santa Monica Boulevard 

Los Angeles 46, California 

OL 5-6970 


Jack Birns, principal; Marvin Stern 


CAMERA EQUIPMENT COMPANY INC. 
315 West 43rd Street 

New York 36, New York 

JUdson 6-1420 


Frank C. Zucker, principal; Eugene H 


Levy. 


SWANK’S, INC. 

621 North Skinker Boulevard 
St. Louis 5, Missouri 
PArkview 7-3630 


Rav Swank, president. 


MODEL AGENCIES (35) 
ATLANTIC CITY MODELS’ GUILD 


8 South Hanover Avenue 
Atlantic City, New Jersey 
ATlantic City 2-2222 


Marie McCullough, executive director 


SAXI J. HOLTSWORTH 
316 West 57th Street 

New York 19, New York 
CO 5-9367 


Saxi J. Holtsworth. 
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HOWARD-EADES MODELING SCHOOL AND 
AGENCY 

The Westbrook Hotel 

Fort Worth, Texas 

ED 5-9018 


Theodosia Howard, principal 


MODELS BY CATHY 
Hotel King Cotton 
Memphis, Tennessee 
JAckson 6-5883, Ext. 200 


Cathy Bauby, principal 


MORGANTI CHARM AND MODELING 
SCHOOL 

1443 Stout Street 

Denver, Colorado 


AL 5-4885 


Cesare Morganti. 


ROGERS MODEL AGENCY 
Copley Square Building 
Boston 16, Massachusetts 
COmmonwealth 6-3420 


Roly Rogers, principal owner 


VANCE MODEL AND TALENT AGENCY 
131 South Wabash Avenue 

Chicago 3, Illinois 

Financial 6-5430 

Patricia and Charles Vance 

Harrell. 


MOTION PICTURE SCRIPTS (36) 


ATLAS FILM CORPORATION 
1111 South Boulevard 

Oak Park, Illinois 

EUclid 6-3100 

L. P. Mominee, presider 
Brancues: Chicago, 
Calif. (Business & Prof 
Exchange) ; Washingto 
BRUCE HENRY 

1416 North Wells Street 
Chicago 10, Illinois 
MOhawk 4-0939 


Bruce Henry, principal 


SCRIPTS BY OEVESTE GRANDUCCI, INC 
3408 Wisconsin Avenue, N. W 
Washington 16, D. C 

EMerson 2-8200 

8) S. Granducci 

McHenry, senior vice-preside 

Brancnu: Detroit, Mict 
TELIC, INC. 

630 Ninth Avenue 

New York 36, New York 
JUdson 2-3480 


Elwood Siegel, presid 


Brancnes: Hollywood, Calif 
head, Surrey, England 


MUSIC CONSULTANTS (37) 


CORELLI-JACOBS FILM MUSIC, INC 
723 Seventh Avenue 

New York 19, New York 

JUdson 6-6673 


Fred M. Jacobs, principal 


LEE MAXFIELD ORCHESTRAS 
2301 40th Street, N. W. 
Washington 7, DC. 

FE 7-1414 


Lee Maxfield, principal 


SIDNEY’S ORCHESTRAS, INC. 
Mayflower Hotel 
Washington 6, D. C—EXecutive 3-2255 


Sidney Seidenman, president; Sidney 


Seidenman, Jr 


PHOTOGRAPHERS (38) 
W. E. BOLLINGER & SONS 


128 Delaware Avenue 
Charleston 2, West Virginia 
DI 2-6561 


Cramer G. Bollinger, partner and man- 


ager 


CHASE STUDIOS, LTD. 
Chase Building 
Washington 6, D. C.—District 7-4900 


Frank Beekman, president; Emil Schaeter. 


MORGAN FITZ, PHOTOGRAPHERS, INC. 
305 News Building 
Augusta, Georgia—AUgusta 4-7759 


Morgan Fitz, president. 


GRANNIS STUDIOS 
4003 Hillsboro Road 
Nashville 12, Tennessee—CYpress 2-5380 


Bob Grannis, principal. 


HASCO PHOTOGRAPHIC STUDIO 
1109 South 2nd Street 
Minneapolis 15, Minnesota 


FEderal 8-4008 


Henry A. Simacek, Sr., principal 


LANDE STUDIO 

3133 North McCullough Avenue 
San Antonio 12, Texas 
TAylor 4-2451 


Lester M. Lande, principal. 


CHAS. A. LIBBY AND SON 
South 218 Lincoln Street 
Spokane 4, Washington—MAin 4-5535 


Chas. A. Libby, Jr., principal 
MILLER-ERTLER STUDIOS 

2601 Detroit Avenue 

Cleveland 13, Ohio 

MAin 1-3279 


Art Miller, principal owner. 


OSCAR AND ASSOCIATES, INC. 
63 East Adams Street 
Chicago 3, Illinois 

WAbash 2-0056 


Oscar | 
Smolka 


Smolka, president; Jerry A 
secretaryv-treasurer. 


PHOTO LIBRARY INC. 
149 East 69th Street 
New York 21, New York 
TRafalgar 9-2224 


Roy Pinney, 


director 


White, 


president . Janet 


Brancues: Chicago, Ill.; Toronto, Cana- 
da; London, England: Paris, France: 
Stuttgart, Germany; Milan, Italy; Stock 
holm, Sweden; Geneva, Switzerland. 


SCHAWANG STUDIO 
95 West 7th Street 
St. Paul 2, Minnesota 
CA 2-4885 


Peter E. Schawang, Jr., principal. 


BrancH: Minneapolis, Minn. 





Photographers (38) 


Projection Equipment Rental (42) 





UNIVERSAL PHOTO SERVICE 
28 West 31st Street 

New York 1, New York 
CHickering 4-3825 


Jack Lichtman, principal. 


VINARD STUDIOS 

273 North Craig Street 
Pittsburgh 13, Pennsylvania 
MU 1-0314 


Louis Malkin, principal. 


PHOTOGRAPHIC MANUFACTURERS (39) 


ANSCO DIVISION, GENERAL ANILINE & 
FILM CORP. 

Charles Street 

Binghamton, New York 

24221 


Dr. Leopold Eckler, general manager. 


Brancues: Atlanta, Ga.; Boston, Mass.; 
Chicago, Ill.; Dallas, Texas; Detroit, 
Mich.; Los Angeles, Calif.; New York, 
N. Y.; San Francisco, Calif.; Toronto, 


Canada. 


PRODUCT PRESENTATION 
SPECIALISTS (40) 


THE CHARTMAKERS, INC. 
480 Lexington Avenue 
New York 17, New York 
YUkon 6-5900 


Mrs, Harriet Edmunds, principal; Clar- 


ence M. LePeer. 


SCRIPTS BY OEVESTE GRANDUCCI, INC. 
3408 Wisconsin Avenue, N. W. 
Washington 16, D. C. 

EMerson 2-8200 


O. S. Granducci, president; H. M. Me- 


Henry, senior vice-president. 


BRANCH: Detroit, Mich. 


PROGRAM PLANNING CONSULTANTS (41) 


RICHARD BECKHARD ASSOCIATES 
124 East 40th Street 

New York 16, New York 

OXford 7-4334 


Richard Beckhard. 


PROJECTION EQUIPMENT RENTAL (42) 


ALPHA CINE SERVICE, INC. 
125 East 6th Street 
Cincinnati 2, Ohio 

MAin 1-4293 


Jack McCroskey, president; Alice Heide- 


mann, 


BOARDWALK FILM ENTERPRISES 
31 South Stenton Place 

Atlantic City, New Jersey 

ATlantic City 4-1962 


George S. Lubin, partner. 

Brancues: Miami, Fla.; Philadelphia, Pa. 
PAUL L. BRAND & SON 

2153 K Street, N. W. 


Washington 7, D. C. 
FEderal 7-1800 


Paul L. Brand II, principal; Robert E. 
Hosie. 
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THE CAMERA CENTER 

3950 North Oakland Avenue 
Milwaukee 11, Wisconsin 
EDgewood 2-1550 


Frank C. Mercen. 


CAMERA EQUIPMENT COMPANY INC. 
315 West 43rd Street 
New York 36, New York—JUdson 6-1420 


Frank C. Zucker, principal; Eugene H. 
Levy. 


COLONIAL FILM & EQUIPMENT CO. 
71 Walton Street, North West 
Atlanta 3, Georgia—JAckson 5-5378 


Taylor E. Hoynes, owner; J. T. Leftwich, 
customer contact. 


COLUMBUS FILM RENTAL 
879 Erickson Avenue 
Columbus 13, Ohio—BE 1-3312 


Lewis C. Paul, principal. 
COMMERCIAL PICTURE EQUIPMENT, INC. 


1800 West Columbia Avenue 
Chicago 26, Illincis—BRiargate 4-7795 


A. J. Bradford, president; Donald P. 
Smith, vice-president. 


See Advertisement on Page 23 


D. T. DAVIS CO. OF LOUISVILLE, INC. 
1341 Bardstown Road 
Louisville 4, Kentucky—HI 2753 


W. G. Kirtley, president and owner; 
Mrs. W. G. Kirtley, secretary and office 
manager. 


ERIE CAMERA CENTER 
14 East 10th Street 
Erie, Pennsylvania—2-4242 


Robert E. Nick, principal. 


HALLENBECK & RILEY 
562 Broadway 

Albany 7, New York 
Albany 3-7724 


Donald C. Hallenbeck, owner 


D. K. HAMMETT INC. 
620 Congress Street 
Portland 3, Maine 
SPruce 2-3181 


D. K. Hammett, principal 


INLAND AUDIO VISUAL COMPANY 
North 2325 Monroe 

Spokane 17, Washington 

FAirfax 7-7549 


John C. Ellingson, owner. 


LEWIS FILM SERVICE, INC. 
1425 East Central 

Wichita 2, Kansas 

FOrest 3-6991 


J. E. Lewis, president 


LOCKE FILMS, INC. 
124 West South Street 
Kalamazoo, Michigan 


Flreside 4-6135 
Phillip F. Locke, principal; Victor C. 
Beattie, manager. 


MAJOR THEATRE EQUIPMENT CORP. 
44 Winchester Street 
Boston, Massachusetts 


LI 2-0445 


H. David Fox, president 


HARRY McCUNE SOUND SERVICE 
960 Folsom Street 

San Francisco 7, California 
YUkon 2-1878 


Harry McCune, principal; Mort Feld. 


MEUER PHOTOART HOUSE INC. 
411 State Street 

MAdison 3, Wisconsin 

ALpine 6-1919 


H. A. Zimmerman, principal; Wm. C. 
Davidsaver. 


MILLER’S VISUAL AIDS, INC. 
519 Pennsylvania Avenue 
Fort Worth 4, Texas 

EDison 2-7184 


I. L. Miller, Jr., 


MODERN SOUND PICTURES, INC. 
1410 Howard Street 

Omaha 2, Nebraska 

Atlantic 8476 


Keith T. Smith, president; Mrs. Marga- 
reth Smith, secretary and treasurer 


principal 


MOTION PICTURE SHOWING SERVICE 
233 West 42nd Street 

New York, New York 

ATwater 9-6148 


Alfred Ruben, owner. 


RARIG MOTION PICTURE CO. 
5514 University Way 

Seattle 5, Washington 
LAkeview 2-0707 


Max H. Rarig, principal 


AVARD J. SLOAT 

4 Maplecrest Drive 
Greenville, Rhode Island 
CEnterdale 1-7415 


SOUND PHOTO SALES CO. 
2107 Broadway 

Lubbock, Texas 

PO 3-1997 


R. J. Walker, president; A. A. Nored 


SOUTHWEST SOUNDFILMS, 
INCORPORATED 

1104 South Ervay Street 

Dallas 1, Texas 

Riverside 7-4355 


Geraldine W. Horne, president 


STEVENS PICTURES OF TEXAS, INC. 
2504 Eakin Street 
Dallas 10, Texas 
Riverside 8-2306 


Wm. B. Butz, principal; J. M. Kier 


SWANK’S, INC. 
621 North Skinker Boulevard 
St. Louis 5, Missouri—PArkview 7-3630 


Rav Swank, president. 


TEXAS EDUCATIONAL AIDS 
4614 South Main 
Houston 2, Texas—JAckson 6-3687 


Robert Bushell, principal; contact office 


THE WARTBURG PRESS 

57 East Main Street 

Columbus 15, Ohio—CApital 1-7411 

E. R. Dornbirer, general manager; C. W. 
Smith, 
BRANCHES: 
Canada. 


Omaha, Neb.; Calgary, 


AMERICAN BUSINESS 





Projection Equipment Rental (42) 


Sales Training Consultants (46) 





W. A. YODER CO. 

714 North Cleveland Street 
Richmond 21, Virginia 
ELgin 8-5403 


W. A. Yoder, principal. 


PUBLIC ADDRESS SYSTEMS (43) 


SWANK’S, INC. 

621 North Skinker Boulevard 
St. Louis 5, Missouri 
PArkview 7-3630 


Ray Swank, president. 


SALES MEETING CONSULTANTS 


BILLS SALES CONSULTANTS, INC. 
7 South Dearborn Street 

Chicago 3, Illinois 

STate 2-0266 


D. S. Caris, president 


(44) 


NORTON O’NEIL CO. 
242 East 19th Street 
New York 3, New York—SPring 7-0921 


Mary Ann O'Neil and Karl B. 


Jr., partners. 


J. S. SCHIFF 

7 Old Orchard Road 
New Rochelle, New York 
NEw Rochelle 3-5807 


SCRIPTS BY OEVESTE GRANDUCCI, INC. 
3408 Wisconsin Avenue, N. W. 

Washington 16, D. C. 

EMerson 2-8200 

O. S. Granducci, president; H. M. Me 
Henry, senior vice-president. 


Brancu: Detroit, Mich. 


SALES TRAINING AIDS 


BETTER SELLING BUREAU 
6108-B Santa Monica Boulevard 
Hollywood 38, California 
HOllywood 7-7131 


Dick Westen, president; Harlow Wilcox 


(45) 


CARTER AND GALANTIN, INC. 
710 West Jackson Boulevard 


Chicago 6, Illinois—ANdover 3-6546 
Henry I Norman F 


Kloker. 


Brancues: Atlanta, Ga.: 
Los Angeles, Calif.; New York, N 


Carter, principal; 


DESIGN ASSOCIATES INC. 
4422 Market Street 
Philadelphia 4, Pennsylvania 
EVergreen 2-2747 


Courtney V. Franklin. 


THE DONNELLY INSTITUTE 
509 Fifth Avenue 
New York 17, New York—MU 7-0890 


James F. Donnelly, principal 
HENNING AND CHEADLE, INC. 
1060 West Fort Street 

Detroit 26, Michigan—WO 1-7688 


L. A. Henning, president; 
Cheadle, vice-president. 


Brancues: Chicago, Ill.; East 


Mich. 
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Norton, 


Detroit, Mich. ; 
Yy 


George R. 


Lansing, 


NATIONAL EDUCATIONAL FILMS, INC. 
165 West 46th Street 
New York 36, New York—PLaza 7-6600 


W. French Githens, president 


ROA FILMS 

1696 North Aster Street 
Milwaukee 2, Wis.—BRoadway 1-0861 
Mrs. Roa Kraft Birch, 


Jean Larson, vice-president 


Miss 


president ; 


ROSS ROY, INC. 
2751 East Jefferson 
Detroit 7, Michigan—LO 7-3900 


Ross Roy, president; W. W. Shaul 


Brancues: Hollywood, Calif.; New York, 
N. Y.; Windsor, Ont., Canada 


SPIES BROTHERS, INC. 
1138-40 Cornelia Avenue 
Chicago 13, Illinois—LAkeview 5-7510 


Marshall R 


Carney, sales manager. 
See Advertisement This Page 
UNITED WORLD FILMS, INC. 


1445 Park Avenue 
New York 29, New York—TRafalgar 6-5200 


John D 


Spies, president; Ben. | 


James M. Franey, president; 


Desmond. 
Chicago, Il; 
Calif.; 


Brancues: Atlanta, Ga.; 
Dallas, Texas; Los Angeles, 
Miami, Fla.; Portland, Ore 


SALES TRAINING CONSULTANTS (46) 
ATLAS FILM CORPORATION 

1111 South Boulevard 

Oak Park, Ilinois—EUclid 6-3100 


a Be 
BRANCHES Chicago, Ill.: 


Calif Business & 
Exchange); Washington, 


GLEN M. BRONSON 
MacPhail College Building 
Minneapolis 3, Minnesota—FEderal 8-8841 


Mominee, president 
Hollywood 


Professional Service 


~.* 


CHARLES BURY 
6265 Alpha Road 
Dallas, Texas 
ADams 9-2183 


FLOREZ INCORPORATED 

815 Bates Street 

Detroit 26, Michigan 

WOodward 2-4920 

G. A. Florez, president; P. A. Kelcours 


executive vice-president 


FRANK W. HANKINS & COMPANY, INC. 
1605 Race Street 

Philadelphia 3, Pennsylvania 

RI 6-9126 


Frank W. 


Shirtz, or John P 


Hankins, principal; Frank J 


Mange 


ED J. HEGARTY 
332 Ruth Avenue 
Mansfield, Ohio 

SK 5-3646 


PORTER HENRY & CO., INC. 
342 Madison Avenue 

New York 17, New York 
MUrray Hill 7-6450 


Henry, Jr., 


Tacobs, 


J. Porter president; Jay 


Andrew vice-president—sales 


| 


ZENN KAUFMAN 

439 Madison Avenue 
New York, New York 
PLaza 3-4390 


LACY SALES INSTITUTE 

Box 66, 80 Union Street 

Newton Centre 59, Massachusetts 
Lasell 7-4472 


Jack Lacy, owner: F. N. Newby. 
LAPP SALES SUPERVISION INSTITUTE 
7162 Pershing 

St. Louis 5, Missouri 

PA 5-9347 


Dr. “Chuck” L. Lapp, principal. 
POETZINGER, DECHERT AND KIELTY, INC. 
36 South Wabash Avenue 

Chicago 3, Illinois 

STate 2-6977 


John J. Kielty, president 
PROFESSIONAL SALES DEVELOPMENT CO. 
Box 385 


Akron, Pennsylvania 


REpublic 3-5463, Ephrata, Pa. 
Jeff Coats, principal 

WILLIAM RADOS ORGANIZATION 
321 Millburn Avenue 


Millburn, New Jersey 
DRexel 6-0500 


William Rados, principal 





© 
8 
SALES AWARDS 


MADE TO ORDER 
WITH 
YOUR OWN TRADE MARK 


se 
®, 


CUFF LINKS 
MONEY CLIPS 
KEY CHAINS 
WATCHES 
TROPHIES 


SALES EMBLEMS 
TIE HOLDERS 
RINGS 

LIGHTERS 
PLAQUES 


YEARS-OF-SERVICE EMBLEMS 
WRITE US FOR FULL INFORMATION 


SKETCHES AND PRICE INFORMATION 
FURNISHED WITHOUT OBLIGATION 


SPIES BROTHERS, INC. 
OUR 80th YEAR 
1140 CORNELIA AVE 
CHICAGO 13, ILL 








Sales Training Consultants (46) 


Training Courses (55) 





SALES TRAINING INTERNATIONAL 
123 South Street 

Barre, Massachusetts 

Flanders 5-2500 

Armand J. “Gary” Gariepy; 
Falkinburg, public relations manager. 
BrancH: New York, N. Y. 


SALESMANSHIP INSTITUTE OF AMERICA 
P.O. Box 288 

Libertyville, Illinois 

Libertyville 2-2843 


Donn Mason, principal. 


SCRIPTS BY OEVESTE GRANDUCCI, INC. 
3408 Wisconsin Avenue, N. W. 
Washington 16, D. C. 

EMerson 2-8200 


O. S. Granducci, president; H. M. Mc- 


Henry, senior vice-president. 
BrANCH: Detroit, Mich. 


SEMINAR FILMS, INC. 
480 Lexington Avenue 
New York 17, New York 
YUkon 6-8330 


R. K. Daker, principal; J. W. Barwick. 


HENRY STRAUSS AND COMPANY, INC. 
31 West 53rd Street 

New York 19, New York 

PLaza 7-0651 


Henry Strauss, president. 


HARRY G. SWIFT & COMPANY 
681 Market Street 
San Francisco 5, California 


DOuglas 2-1136 
Harry G. Swift, principal. 


SCREENS (47) 


COMMERCIAL PICTURE EQUIPMENT, INC. 
1800 West Columbia Avenue 

Chicago 26, Illinois 

BRiargate 4-7795 


A. J. Bradford, president; Donald P. 


Smith, vice-president. 
See Advertisement on Page 23 


Harry 











LEARN WHILE YOU SLEEP 


Discover the genius in your organiza- 
tion. Increase spontaneity, imagina- 
tion, perseverance and self-discipline. 
Program for rapid development of 
normal children and special training 
for retarded children. 


JOHN D. OWEN, Counselor 


2813 Dyer Street 
Phone Emerson 3-2839 


Dallas 5, Texas 














WM. SCHUESSLER 


Manufacturers of 


FIBRE SHIPPING CASES for 16mm. 

Film . . . Sound Slide... 2 by 2 

Glass Slide . . . and Salon Print. 
Dept. D 

361 W. Superior St., Chicago 10, Ill. 























DA-LITE SCREEN COMPANY, INC. 

Warsaw, Indiana—AM 7-8101 

Chester C. Cooley, president; C. J. Cerny, 
vice-president—sales, 

BrancHes: Chamblee, Ga.; Ft. Worth, 
Texas; Ontario, Calif.; Skokie, IIL; 
Syosset, N. Y. 

RADIANT MANUFACTURING CORP. 

8220 North Austin Avenue 

Morton Grove, Illinois—IRving 8-9000 


Harry E, Eller, principal; Herschel Y. 
Feldman. 


SLIDE AND FILMSTRIP CONTAINERS (48) 


WM. SCHUESSLER 

361 West Superior Street 

Chicago 10, Illinois—SUperior 7-6869 
Harold Schuessler, principal. 


See Advertisement This Page 


SLIDES AND FILMSTRIPS (49) 


ADMASTER PRINTS INC. 
1168 6th Avenue 
New York 36, New York—JUdson 2-1396 


Henry Roth, president; Charles Cory. 


GRAPHIC ARTS WORKSHOP, INC. 

12 East Grand Avenue 

Chicago 11, Illinois—Delaware 7-7471 
Joseph Eto, president. 


BraNncu: Detroit, Mich. 


IDENTICOLOR LABORATORY 
1104 Fair Oaks Avenue 
South Pasadena, California 


RYan 1-1608 


Harold R. Lutes, president; Merle Ewell, 
director of photography. 


SOCIETY FOR VISUAL EDUCATION, INC. 
1345 Diversey Parkway 
Chicago 14, Illinois—LAkeview 5-1500 


John C. Kennan, president. 


SPEAKERS (BOOKING AGENTS) (50) 


OTTO PROGRAM MANAGEMENT 
1118 Verde Court 

Pomona, California 

NAtional 6-3090 

Albert S. Otto, director; Mrs 
Crislip, director of booking. 


Madge 


STAGE BACKDROPS AND SCENERY (51) 


ACME, CARSEN, PAUSBACK SCENIC 
STUDIOS 

1507 North Clark Street 

Chicago 10, Illinois—SUperior 7-6777 


H. Schmale, Jr., owner and president. 


STAGETTES (52) 


COMMERCIAL PICTURE EQUIPMENT, INC. 
1800 West Columbia Avenue 
Chicago 26, Illinois—BRiargate 4-7795 
A. J. Bradford, president; Donald P. 
Smith, vice-president. 

See Advertisement on Page 23 


TAPE AND FILM SPLICERS (53) 


PRESTOSEAL CORPORATION 
37-27 33rd Street 

Long Island City 1, New York 
STillwell 4-6832 


Leonard Herzig, president. 


TEMPORARY HELP SERVICES (54) 


KELLY GIRLS SERVICE, INC. 

649 Free Press Building 

Detroit 26, Michigan—WO 3-9510 

W. Russell Kelly, president; Tom K 
Graham, vice-president. 

BrancuHes: In over 70 major cities in the 
United States. 


MANPOWER INC. 

820 North Plankinton 

Milwaukee 3, Wisconsin—BR 2-8500 

E. L. Winter, president; J. D. Scheinfeld, 
vice-president. 

Brancues: Over 140 offices in major 
U. S. cities, Canada, and abroad. 


TRAINING COURSES (55) 


AMANSCO DIVISION, H. B. MAYNARD AND 
COMPANY, INC. 

718 Wallace Avenue 

Pittsburgh 21, Pennsylvania 

FRemont 1-9600 

H. B. Maynard; R. O. Ferguson 

Brancues: Boston, Mass.; Miami-Fort 

Lauderdale, Fla.; New York, N. Y.; 

Philadelphia, Pa.; San Francisco, Calif.; 

Buenos Aires, Argentina; Gothenburg, 

Sweden; London, England; Madrid, 

Spain. 


AMERICAN SCHOOL 

58th Street and Drexel Avenue 
Chicago 37, Illinois—Mlidway 3-4700 
C. M. Elliott, president; C. A 
director, industrial division 
BrancuHes: Atlanta, Ga.; Cincinnati, 
Ohio; Dayton, Ohio; Detroit, Mich; 
Houston, Texas; Los Angeles, Calif.; 
Minneapolis, Minn.; New Orleans, La.; 
New York, N. Y.; Oklahoma City, Okla.; 
Philadelphia, Pa.; Portland, Ore.; San 
Francisco, Calif.; St. Louis, Mo 


EMC RECORDINGS CORP. 
806 East 7th Street 
St. Paul 8, Minnesota—PRospect 4-6066 


Bill Gove, principal 
HOLMES INSTITUTE, INC. 
3224 Sixteenth Street, N. W. 


Washington 10, D. C. 

ADams 4-7299 

E. H. Rietzke, president; H. G. Kirby, 
executive vice-president. 


INDUSTRIAL EDUCATION INSTITUTE 
25 Huntington Avenue 
Boston 16, Massachusetts—CO 6-5494 


Walter J. Cahners, president. 
LEARN WHILE YOU SLEEP 


2813 Dyer Street 
Dallas 5, Texas—EMerson 3-2839 


John D, Owen, counselor. 
See Advertisement This Page 
THE McADAMS SYSTEM 


Box 1112 
El Cajon, California—Hickory 4-4152 


Walter McAdams, owner. 


Ward, 


AMERICAN BUSINESS 





Training Courses (55) 


Exhibit Builders (C-3) 





THE McQUAIG INSTITUTE OF EXECUTIVE 
TRAINING 

Hotel Statler-Hilton, Suite 1707 

Buffalo 5, New York 

MO 4466 

Jack H. McQuaig, president; Miss Edna 

Habicht, assistant general manager. 

Brancu: Toronto, Canada. 


PERCEPTUAL DEVELOPMENT 
LABORATORIES 

6767 Southwest Avenue 

St. Louis 17, Missouri 

STerling 1-7300 

Joseph Newman, principal; W. A. De 

ment, vice-president 

Brancues: Austin, Texas; Boston, Mass. ; 

Chicago, Ill.; Cleveland, Ohio; Detroit, 

Mich.; Houston, Texas; Knoxville, Tenn. ; 

New York, N. Y.; Philadelphia, Pa.; 

Washington, D. C.; London, England. 


TRAINING MANUALS (56) 


ELMER WHEELER SALES TRAINING 
INSTITUTE 

P.O. Box 7081 

Dallas 9, Texas 

EMerson 1-2203 


Elmer Wheeler, principal 


TRANSPORTATION—FREIGHT (57) 


ALLIED VAN LINES, INC. 

25th Avenue and Roosevelt Road 
Broadview, Illinois 

Fillmore 4-8700 

Richard LaBelle, president; W. W. Linder, 
general manager. 

Brancues: All principal cities 


CONSOLIDATED FREIGHTWAYS, INC 

431 Burgess Drive 

Menlo Park, California 

DAvenport 6-1700 

J. L. S. Snead, Jr., president 

Brancues: Indianapolis, Ind.; Portland, 
Oreg.; San Francisco, Calif 


RIDDLE AIRLINES INC. 
P.O. Box 535 

Miami 48, Florida 
TUxedo 7-2651 


George L. Giles, president; Charles L. 
Hood, vice-president—trafhe and sales 


Brancues: All principal cities 


TRANSPORTATION—PASSENGER (58) 


AIR TRANSPORT ASSOCIATION OF 
AMERICA 

1000 Connecticut Avenue, N. W. 

Washington 6, D. C. 

EXecutive 3-6161 

Stuart G. Tipton, president; J. D. Dur- 

and, secretary. 

Brancues: Chicago, Ill.; Fort Worth 

Iexas; Kansas Citv, Kans.; Los Angeles, 

Calif.; New York, N. Y. 


BONANZA AIR LINES, INC. 
P.O. Box 391, McCarran Field 
Las Vegas, Nevada 
DUdley 4-6600 

Edmund Converse, 
Decker, sales manager. 


president; Larry 


Brancues: All principal cities 
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for all your presentation needs . . . 


ARLINGTON S&S way 


PRESENTATION EASEL 


Pep vp your presentations with this modern lightweight cluminum easel 


Rigid — it is supported by four legs, will not wobble 


Portable — it folds down to 29 «x 40" x 2” with no screws or attachments 


to get lost 


Arlington's Easel is 72” high ond feotures o chalkboard 29%" «x 40 


weighs 15 ibs. Perfect for 


@ Paper Pad Presentations 
@ Flip Chart Presentations 
@ Point-of-Purchase Posters 


8425° 


@ Blockboard Chalktalks 
@ Card Chart Speeches 


Complete with avick-change pad holder 
Order today — free literature available 


ARLINGTON ALUMINUM CO. 


19009 W. DAVISON . 


CHESAPEAKE AND OHIO RAILWAY 
COMPANY 

Terminal Tower 

Cleveland 1, Ohio 

TO 1-2200 

Walter J. Tuohy, president; Walter § 


Jackson, advertising manager 


CHICAGO, MILWAUKEE, ST. PAUL & 
PACIFIC RAILROAD 

Union Station Building 

Chicago 6, Illinois 

CEntral 6-7600 

W. J. Quinn, president; H. Se 

Brancues: Most major cities 


CONTINENTAL AIR LINES, INC 
Stapleton Airfield 

Denver 7, Colorado 

DExter 3-1521 

Robert } Six, preside t Marvir 


Davis, general trafic and sales manager 


Brancues: All principal cities 


NATIONAL CAR RENTAL SYSTEM, INC 
1209 Washington Avenue 

St. Louis 3, Missouri 

CEntral 1-9209 

Robert W. Miller, president; Walter |] 
Phillips, executive vice-president 
Brancues: In 188 cities i 38 states 104 


cities outside the United States 


NORTH CENTRAL AIRLINES, INC 
6201 34th Avenue, South 
Minneapolis 50, Minnesota 

PA 1-4421 


H. N. Carr, president; Frank N. Buttomer, 


vice-president—trafhc and sales 
BrRANCHes: 53 major cities in 
Indiana,. Iowa, Michigar 


Wis onsin 
NORTHEAST AIRLINES, INC. 


Logan International Airport 

Boston 28, Massachusetts—LOgan 7-8300 
James W. Austin, president; Nelson B 
Fry, vice-president—trafhe and sales 


BRANCHES 
N. Y.: Washington, D. ¢ 


UNITED AIR LINES, INC 

5959 South Cicero Avenue 

Chicago 38, Illinois—POrtsmouth 7-3300 
W. A. Patterson, president; H. |]. Mer 
chant, vice-president—sales 

BRANCHES 
England: Tokvo, Japar 


Lllinois, 
Minnesota, 
Nebraska, North Dakota, South Dakota, 


Miami, Fla New York, 


77 cities in U. S, A.: London, 


DETROIT 23, MICHIGAN 


WESTERN AIR LINES, INC. 

6060 Avion Drive 

Los Angeles 45, California—ORegon 8-2531 
lerrell C. Drinkwater, president; Arthur 
F. Kelly, 


vice-president—sales 


TRAVEL AGENCIES (59) 


UNITED STATES TRAVEL AGENCY, INC. 
807 15th Street, N 

Washington 5, D. C.—STerling 3-5420 
john E. Smith, Jr 
Miller 


BRANCHES 


president; Lincoln T. 


Miami, Fla.; New York, N. Y 


VISUAL PRESENTATIONS (60) 


CELLOMATIC CORPORATION 

756 Seventh Avenue 

New York 19, New York—PLaza 7-7895 
Milton Rogin, principal; Thomas Howell 
Brancues: Chicago, Ill.; Detroit, Mich.; 
Hollywood, Calif.; Toronto, Canada 


ORAVISUAL COMPANY, INC. 
Box 11150 
St. Petersburg 33, Florida 
St. Petersburg 7-1144 
| De Jen, 
Pipper. 

See Advertisement on Page 22 


IN CANADA 
AUDITORIUMS (6-1) 


LE COLISEE, EXPOSITION PROVINCIALE 
DE QUEBEC 

Exhibition Park 

Quebec 3, Quebec, Canada—LA 5-5120 


Hon. Wilfrid Hamel, 


Emery Boucher, director. 


president. Contact G 


president; M 


CONVENTION BUREAUS (C-2) 


OTTAWA TOURIST & CONVENTION 
BUREAU 

70 Nicholas Street 

Ottawa 2, Canada—CE 2-7302 


Gerald M. Geldert, director 


EXHIBIT BUILDERS (C-3) 


DANA DESIGNS LTD. 

19 Yorkville Avenue 
Toronto, Ontario, Canada 
WA 4-8453 


Max Morris; Flovd Hackwell 





Exhibit Builders (C-3) 


Training Courses (C-10) 





DESIGN CRAFT LTD. 

340 Dufferin Street 

Toronto 3, Ontario, Canada 

Lennox 4-8471 

C. M. Charters, president; C. F. Charters, 
vice-president—sales. 

BraNcH: Hamilton, Ontario, Canada. 


DYNAMIC DISPLAYS LIMITED 
200 Geary Avenue 

Toronto, Ontario, Canada 

LE 1-5051 

Frank J. Bernard, president. 


FILM DISTRIBUTORS (C-4) 


BRISTON FILMS LTD. 

1490 Sherbrooke Street West 
Montreal, Quebec, Canada 
WEllington 3-2795 


J. Bristowe, president. 


SHARP’S THEATRE SUPPLIES LTD. 
Film Exchange Building 

Calgary, Alberta, Canada 

AMherst 2-4076 


W. G. Sharp, principal. 


FILM LABORATORIES (C-5) 
GRAPHIC FILMS LIMITED 


19 Fairmont Avenue 
Ottawa, Ontario, Canada 
PArkway 8-3513 

I. B. M. Lomas, manager. 


FILM PRODUCERS—MOTION PICTURES 
AND SOUND-SLIDEFILMS (C-6) 


CRAWLEY FILMS LIMITED 

19 Fairmont Avenue 

Ottawa, Ontario, Canada 

PArkway 8-3513 

F, R. Crawley, president; Graeme Fraser, 
vice-president. 
Montreal, Toronto, 


BRANCHES: Canada; 


Canada. 

FLETCHER FILM PRODUCTIONS LIMITED 
225 Mutual Street 

Toronto 2, Ontario, Canada 

EMpire 3-8372 

Howard David Fletcher. 


OMEGA PRODUCTIONS INC. 
1960 Dorchester Street, West 
Montreal, Quebec, Canada 
WE 7-3525 

T. S. Morrisey, 
wood. 


president; Pierre Har- 


FILM PRODUCERS—MOTION 
PICTURES (C-T7) 


REAL BENOIT FILM PRODUCTIONS 
2161 St. Catherine Street, West 
Montreal, Quebec, Canada 
WEllington 3-7339 


Real Benoit, owner. 


CHETWYND FILMS LIMITED 
21 Grenville Street 
Toronto 5, Ontario, Canada 
WAlnut 4-4493 


Arthur Chetwynd or James McCormick 


JACK CHISHOLM FILM PRODUCTIONS LTD. 
96 Bloor Street, West 

Toronto, Ontario, Canada 

WaAlnut 5-2281 


John J. Chisholm, president; M. Ditursi 


KLENMAN-DAVIDSON PRODUCTIONS LTD. 
9 Bloor Street, East 
Toronto, Ontario, Canada 


WAlnut 4-6482 


William Davidson and Norman Klenman, 
principal owners; Diana Dorken 
MOTION PICTURE CENTRE LTD. 
85 Yorkville Avenue 

Toronto 5, Canada 

WAlnut 4-8329 


G. S. Kedey, principal 


PETERSON PRODUCTIONS 

337 King Street, West 

Toronto 2B, Ontario, Canada 

EMpire 2-3287 

S. Dean Peterson, president; Laurence 
L. Cromien, director of production. 


PHILLIPS-GUTKIN AND ASSOCIATES 
LIMITED 


432 Main Street 
Winnipeg, Manitoba, Canada 
WHitehall 3-0544 
Harry Gutkin, 
aging director; 


vice-president and man 
Laurie Mainster 


HOTELS (6-8) 
DEVIL’S GAP LODGE 


Kenora, Ontario, Canada 
Kenora 8195 

Canadian Pacific Railway 
Howard S. Walker, manager 


Company ; 


Brancues: Most principal U. 


LAURENTIDE INN INC. 

Laurentian Mountains 

Ste. Agathe des Monts, Quebec, Canada 
Ste. Agathe 391 


K. W. Harrison, president; W 
Organization, New York, N. ¥ 


THE QUEEN ELIZABETH HOTEL 
900 Dorchester Street, West 
Montreal, Quebec, Canada 
UNiversity 1-3511 
Canadian National 
Hotels International ; 
Alevey. 


P. Wolfe 


Railways—Hilton 
Thomas H. M«e 


STAGE BACKDROPS AND SCENERY (C-3) 


DISPLAY SERVICE COMPANY LIMITED 
101-107 Queen Street, East 
Toronto, Ontario, Canada 


EM 3-5125 


Gordon F. Hall, president; 
Curr. 


Matthew W 


TRAINING COURSES (C-10) 


BENWELL SALES TRAINING COURSES & 
CLINICS 

1956 Comox Street 

Vancouver 5, British Columbia, Canada 


MUtual 1-8460 
F. W. “Ben” 


Benwell, owner 





ALPHABETICAL INDEX OF LISTINGS 


NAME PAGE 


Motion Picture Showing Service 
Movielab Film Laboratories, Inc. 
Moving, Inc 
Moviola Manufacturing Co. 
Movocco Film 
Muir, Jimmy, Theatrical Agency 
Muller, Jordan and Herrick 
Munday & Collins Audio-Visual Center 
Mundell Productions 31 
Municipal Auditorium 
ansas City, Mo. 

Municipal Auditorium 

Oklahoma City, Okla 21 
Municipal Auditorium St. Joseph, Mo. 
Municipal Auditorium 

San Antonio, Texas 
Municipal Auditorium. Sarasota, Fla. 


Nassau Tavern Hotel 

National Businessmen's Exposition 

National Car Rental System, Inc. 

National Educational Films, Inc. 

National Exposition Service Inc. 

National Film Studios 

National Rental & Projection 
Service, Inc. 

National Theatrical Productions Corp. 

Neil House Hotel 

New England Film Service, Inc. 

New Orleans Municipal Auditorium 

New Washington Hotel 
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(Continued from page 2) 


NAME 

New York Coliseum 

Newhouse ym - Inc 

Niles, Fred A uctions, Inc 

Nippersink Manor Resort 

Norfolk Municipal Auditorium 
and Center Theatre 

North American Film Corporation 

North Central Airlines, Inc 

Northeast Airlines, Inc. 

Norton O'Neil Co. 

Norwood Studios, Inc. 

Novelart Display Co. Inc 

Nu-Art Films Inc. 


Oakland Municipal Auditorium 

Oaks Hotel, The 

Oceanside Hotel 

Ohio Displays Inc 

Omaha Civic Auditorium 

On Film, Inc. 

Onawa Lodge 

Onondaga Co. War Memorial 
Auditorium 

Oravisual Company, Inc 

Orchids of Hawaii, Inc. 

ORRadio Industries, Inc 

Oscar and Associates, Inc 

Otto Program Management 


Pacific Productions 
Palm Springs Biltmore 


NAME PAGE 


Palm Springs Convention Bureau 

Palmer, Alfred T., Productions 

Palmer, W. A., Films, Inc 

Pan American Films 

Panhandle South Plains Fair 
Association 

Park Lane Hotel 

Park Sheraton Hotel 

Parkview Hotel 

Parthenon Pictures 

Pathescope Company of America, Inc 

Peerless Film Processing Corporation 

Pelican Films, Inc. 

Perceptual Development Laboratories 

Pershin ng Municipal Auditorium 

Pettibone Bros. Mfg. Co 

Philadelphia Convention & Visitors 
Bureau 

Photo Library Inc 

Photo-Sound Company 

Photo & Sound Company 

Pick-Durant Hotel 

Pick Melbourne Hotel 

Pictures for Business 

Pilgrim Badge & Specialty Co 

Pilot Productions, Inc. 

Pix Film Service Inc. 

Playhouse Pictures 

Pocket Films 
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NAME 

cootzings r, osert and Kielty, Inc 
Polaris Pictures, Inc. 

Polaroid Co; ration 
Pontchartrain Hotel 

Ponte Vedra Club 

Prestoseal Corporation 


36 
Professional Sales Development Co., The 


Projection Optics Company, Inc. 
Pro-Tex Reel Band Compan 
Pueblo College Audio- Visual Center 


. E. D. Productions Inc 
ueensbury Hotel and Motor Inn 


RKO Theatres 

Radiant Manufacturing Corp 

Radisson Hotel 

Rados, William, Organization 

Ralston Hotel 

Rapid Copy Service, Inc 

Rapid Film Technique Inc 

Rarig Motion Picture Co. 

Ravine House, The 

Reeves Soundcraft Corp 

Regan Film Productions, Inc 

Reno Chamber of Commerce 

Richard Manufacturing Co 

Riddle Airlines Inc 

Rinaldo, Ben, Company, The 

Rippey, Henderson, Bucknum & Co 

Riviera Hotel 

Riviera Productions 

Roa Films 

Robert Treat Hotel, The 

Robinson Memorial Auditorium 

Rochester Community War Memorial 

Rochester Convention & Publicity 
Bureau, Inc 

Rockett, Frederick K , Company 

Rogers Display Studios 

Rogers Model Agency 

Rolab Studios & Rolab Photo-Science 
Laboratories 

Romeo-Hammond Productions, Inc 

Roosevelt Hotel 

Roosevelt Hotel, The 

Roy, Ross, Inc 

Ruttger’s Bay Lake Lodge 


5.0.8. Cinema Supply Corp 

St. Francis Hotel 

St. Louis Button Co., Inc 

St. Paul Hotel 

Sales Training International 

Salesmanship Institute of America 

San Diego Convention and 
Tourist Bureau 

Sanford, William, Inc 

San Jose Municipal Auditorium 

Santa Barbara Convention and 
Visitors Bureau 

Santa Cruz Convention Bureau 

Santa Monica Convention Bureau 

Saranac Inn 

Savoy Plaza Hotel, The 

Schawang Studio 

Schiff, J. 8 

Schuessier, Wm 

Scripts by Oeveste 
Granducci, Inc 

Seahorse Hotel 

Seban, Inc 

Selexor Displays, Inc 

Sellinger Displays, Inc 

Seminar Films, Inc 

Senator Auditorium, The 

Seventy-First pesentey Regiment 
Armory N.Y 

Shawnee Inn 

Sheehan, Al, Inc 

Shelburne Hotel 

Sheraton-Blackstone Hotel 

Sheraton-Cataract 

Sneraton-Dallas Hotel 

Sheraton-Fontenelle Hotel 


NAME 


Sheraton Hotel 

Sheraton-Warrior Hotel 

Shick Film Service 

Shrine Auditorium 

Shrine Mosque 

Sickinger Displays, Inc 

Sidney's Orchestras, Inc 

Siodmak Cine Productions 

Skyline Inn and Cottages, The 
Skytop Club 

Sligh, Eddie, Agency 

Sloat, Avard J 

Smith Victor Corp 

Society for Visual Education, Inc 
Sound Masters, Inc 

Sound Photo Sales Co 

Soundac Productions, Inc 
Southern Visual Equipment C ompany 
Southwest Film Center 26 
Southwest Soundfilms, Incorporated 
Special Events, Inc 

Spies Brothers, Inc 

Spindler & Sauppe 

Spokane Chamber of Commerce 
Sports Arena 

Squaw Mountain Inn 

Stacy-Trent Hotel 

Stark-Films 

State Fair Park 

Statier-Hilton Hotel, The 
Sterling-Movies U.S.A., Inc 

Stevens Pictures, Inc 

Stevens Pictures of Texas, Inc 
Strauss, Henry, and Company, In« 
Strong Electric Corporation, The 
Sturgis Grant Productions, In« 
Sturm, Bill, Studios, Inc 

Sun Valley Lodge & Challenger Inn 
Sutherland, John, Productions, Inc 
Swank's, Inc 19, 22, 33, 34 
Swift, Harry G., & Company 


Taylor Films 

Taylor, M. E., & Son Decorating 
& Display Co 

Technical Service Incorporated 

Tel-A-Story, Inc 

Telecine Film Studios, In« 

TelePrompTer Corporatior 

Telic, Inc 

Telepix Corporation 

Texas Christian University 

Texas Educational Alds 

Texas Industrial Film Company, In« 

3 Dimensions 

Tidewater Audio-Visual Center 

Tiesler Productions 

Toledo Convention Bureau 

Tomlin Film Productions, In« 

Topeka Municipal Auditorium 

Trade and Convention Center 

Trade Winds Motor Hotel, In« 

Training Films, Inc 

Transfilm Incorporated 

Treadway Manor, The 

Tri-J Film Productions 


UPA Pictures 

U. 8. Hotel Thayer 

Unifilms, Inc 

United Air Lines, In« 

United Film & Recording Studios 

United States Productions, In« 

United States Travel Agency, In 

United World Films, Inc 

Universal Photo Service 

University of South Carolin 
Audio-Visual Aids Bureau 
Extension Division 

Unusual Films 

Unusual Ideas, Inc 


Vance Model and Talent Agency 
Vavin Inc 


NAME 

Veterans Memorial Auditorium 
Veterans Memorial Commission 
Victor Animatograph Corporation 
Video Films 

Viewlex, Inc 

Vinard Studios 

Vinoy Park Hotel, The 

Visual Service 


Wade Park Manor 

Wade, Roger, Productions Inc 

Waldorf-Astoria Hotel, The 

War Memorial Auditorium 

Warner, Robert F., Inc 

Warren Displays Inc 

Wartburg Press, The, 
Audio-Visual Department 

Waverly Motion Picture Service 

Westbrook Hotel 

Western Air Lines, Inc 

Western Cine Productions 

Western Hills Hotel 

Western Hills Lodge 

Wheeler, Elmer, Sales Training Institute: 

Whitehead and Hoag Company, The y 

Whitney, L. A., Associates, Inc 

Wholesome Film Center Inc 

Wigwam, The 

Wilber Visual Service, Inc 

Wilding Picture Productions, Inc 

Willard, Frank, Productions 

Williams, Brown & Earle, Inc 

Winik Films Corp 

Wolff, Raphael G., Studios, Inc 

Wondse! Carlisle & Dunphy, Inc 

Worcester Film Corporation 

Worcester Memorial Auditorium 

World Acquaintance Films 

Wylde Studios, Inc 


Yocum 's 8-16MM. Headquarters 
Yoder, W. A., Co 
Yorktowne Hotel, The 


Zweibel, Seymour, Productions Inc 


IN CANADA 


Benoit, Real, Film Productions 

Benwell Sales Training Courses 
& Clinics 

Briston Films Ltd 


Chetwynd Films Limited 

Chisholm, Jack, Film Productions Ltd 

Colisee, Le, Exposition Provinciale 
de Quebec 

Crawley Films Limited 

Dana Designs Ltd 

Design Craft Ltd 

Devil's Gap Lodge 

Display Service Company Limited 

Dynamic Displays Limit 

Fletcher Film Productions Limited 

Graphic Films Limited 

Kienman-Davidson Productions Ltd 

Laurentide Inn Inc 

Motion Picture Centre, Ltd 


Omega Productions Inc 
Ottawa Tourist & Convention Bureau 


Peterson Productions 38 
Phillips-Gutkin and Associates Limited 38 
Prince Edward Hotel 38 


Queen Elizabeth Hotel, The 


Sharp's Theatre Supplies Ltd 





Americana Hotel 

Arlington Aluminum Company 
Chalfonte-Haddon Hall 
Commercial Picture Equipment, Inc 
Compco Corporation 

Crescent Film Laboratories, Inc. 
Dartnell Corporation, The 
Dartnell Publications, Inc. 


De Luxe Laboratories, Inc 
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As our guest 
al the 


The Wonderful 
“WHERE” 


in Chicago 


You will enjoy 

luxurious living. . . 

Five famous restaurants . . . 
Swimming pool. . . 
Tennis... 

Shuffleboard . . . 


Intriguing shops. . . 


IN ADDITION TO: 


Meeting facilities—without equal 
Fully air conditioned 
20,000 feet of exhibit area 


New modern sound equipment 
affording absolute audio coverage 
Dramatic lighting facilities... . 


Our experienced Convention Staff 
is equipped to efficiently set up, 
handle and service your meeting or 


convention—regardless of size 


Ample parking 
Hotel bus to the loop 


Phone or write NOW for reservations 
Convention booklet furnished 


upon request 


The 
Edgewater Beach 
HOTEL 


5300 Sheridan Road 
Chicago 40, Illinois 
LOngbeach 1-6000 








REVAILING practice is to hold 

meetings away from the head- 
quarters city and in hotels which 
offer the best facilities for the type 
of meeting planned. Large dealer 
meetings commonly are held in 
one of the better-known resort 
hotels. For example, meetings in 
swanky Miami Beach hotels, which 
can be conveniently reached by air 
transportation, are popular. These 
hotels make special out-of-season 
convention rates which bring down 
the cost and make for a memo- 
rable conference. Atlantic City is 
another popular spot for large 
meetings. For West Coast meet- 
ings there are resort hotels on 
the Monterey Peninsula that offer 
many advantages, 

If the meeting is to be an out- 
and-out training project and rec- 
reational facilities are not impor- 
tant, select a popular hotel in one 
of the larger cities offering good 
transportation facilities. There are 
a number of excellent hotels in 
this category. Also some private 
clubs are available. 


When the Budget Is Tight 


If the meeting is to be a “work- 
shop” affair and the budget is 
limited, there are off-campus fa- 
cilities available in some colleges 
and universities. These are avail- 
able between semesters and during 
the summer vacation. Allerton 
House, the conference center of 
the University of Illinois, is an 
example of this type of facility. 
The food is good, the atmosphere 
is relaxing, and it affords an op- 
portunity for a real “back to 
school” training setup. 

Your favorite hotel may be 
suitable for a training meeting, 
but it is wise to check a number 
of likely meeting places before de- 
ciding. Among the points you will 
want to consider are: 


Is it conveniently located as far 
as transportation is concerned? 


Does the meeting place have 
facilities for relaxation? (All 
work and no play makes Jack a 
dull boy.) 


Is the auditorium where meet- 
ings will be held free from posts 
which will interfere with vision? 
Is it able to provide comfortable 
chairs so your people will not 
have to sit on folding chairs? 


Choosing thef\ 


-Does it have space adjoining the 
meeting room where folks can 
get together for a coffee break 
between sessions? 


Will there be any large conflict- 
ing conventions while your 
meeting is in progress that may 
require some of your people to 
locate in other hotels and 
motels, and make for bad room 
and restaurant service? 


Those charged with making 
hotel arrangements for meetings 
can save time and get quick action 
by calling in local representatives 
for the hotels under consideration. 

For example, Leonard Hicks, 
Jr., in Chicago and other large 
cities represents a list of well- 
known hotels equipped to handle 
large or small meetings. Then 
hotel chains like Statler-Hilton, 
Sheraton, Albert Pick, Hotel Cor- 
poration of America, and others 
with hotels in the larger cities use 
local sales representatives to book 
conventions or meetings for all the 
hotels in their chains. 


Room Reservations 
Even though the hotel selected 


for your meeting may be in the 
same town where your place of 





POPULAR HOTELS FOR 
BUSINESS MEETINGS 
AMERICANA 
Bal Harbour, Florida 


CHALFONTE-HADDON HALL 
Atlantic City, New Jersey 


THE DRAKE HOTEL 
Chicago, Illinois 


DEL MONTE LODGE 
Pebble Beach, California 


EDGEWATER BEACH HOTEL 
Chicago, Illinois 
DIPLOMAT HOTEL 

AND COUNTRY CLUB 
Hollywood Beach, Florida 
THE GREENBRIER 
White Sulphur Springs, West Virginia 
HOMESTEAD HOTEL 
Hot Springs, Virginia 
ROOSEVELT HOTEL 
New York City, New York 


SHAMROCK HILTON 
Houston, Texas 
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“iMeeting Place 


business is located, and many of 
those who will attend the meetings 
live in town, it is good policy to 
require that all stay at the hotel 
where the meeting is being held. 
Then they will not have to run out 
on evening meetings to catch 
trains or drive home late at night. 
“Bull sessions,” usually held in the 
evening, are one of the strongest 
features of most meetings, and 
good attendance at such sessions 


In the past few years of tough 
selling, when special inducements 
seemed important to get salesmen 
to make their quotas, there has 
been a trend to hold sales conven- 
tions in faraway places like Ber- 
muda, Jamaica, Cuba, or Mexico. 
Salesmen will work early and late 
to qualify for these trips 


Meetings Overseas 


Trips of this sort are usually ar- 
ranged by travel agencies which 
co-operate in providing material to 
promote the trip. Another varia- 
tion of mixing training with travel 






thing about. So choose your meet- 
ing place carefully, and make 
hotel arrangements well in ad- 
vance—a year ahead if possible. 


Hotel Arrangements 


No matter how careful you may 
be in choosing a meeting place, 
when it is to be in a hotel the suc- 
cess of your meeting depends in 
large measure upon working close- 
ly with the hotel management be- 
fore and during the meeting. 

The Dartnell manual on staging 
meetings, prepared in co-operation 
with Theatre-for-Industry, lists 


should be encouraged in every way is chartering a special car on a 
possible. famous train, or a section of state- 
For that reason it is important rooms on a cruise ship and hold insure happy relations with the 
to select hotels which offer favor- the meetings at sea. But take hotel management: 
able convention rates and are plenty of seasick pills along. 1. Approach the hotel with a de- 
equipped to take care of all those The choice of the meeting place tailed outline of meeting plans and 
registered for the meeting. Nearly has a great deal to do with attend- setup requirements: 
all hotels these days cater to con- ance, especially if attendance is : 
ventions and offer reduced rates voluntary and dealers pay their 
during their “off season.”’ own way. A meeting that is to be 
However, to make sure that held at a popular and well- 
there will be no mixup about room known hotel, whether it is a resort 
reservations, insist that all those hotel or a hotel in a centrally lo- 
attending the meeting register well cated city, will have more attend- 
in advance and get a confirmed ance-getting power than one in 
reservation from the hotel. some hotel few people know any- 1 


these five important steps the 
meeting manager should take to 


2. Make sure you (or the meet- 
ing manager) are talking to the 
real authority in making all hotel 
arrangements; 

3. Keep hotel management up to 
date on any changes in meeting 
plans or physical arrangements; 
Inform hotel management of 





When You Think of 


SALES MEETINGS, 
cn) a 


LEONARD HICKS, JR. 


AND ASSOCIATES 
REPRESENTING 


LEADING HOTELS IN THE AMERICAS 


@ Everywhere in the U. S 
® Canada 
® the Bahamas 
@ Bermuda 
® Cuba 

® Haiti 

® Mexico 


Our Complimentary Service Provides 


Immediate details covering meeting space, available 
dates, convention rates, transportation, and recreational 
facilities for Executive Committee Meetings, Board of 
Directors Meetings, Sales Meetings, Regional and Na 
tional Conventions. 


HOTEL,/GOLF CLUB @ HOLLYWOOD FLORIDA 


IN CHICAGO MOhawk 4-5100 
505 NORTH MICHIGAN AVE 
IN LOS ANGELES EXbrook 7-2717 
3440 WILSHIRE BOULEVARD 
IN MIAMI Plaza 4-1667 
SUITE 203, 7630 BISCAYNE BLVD 
CLEVELAND PRospect 1-7827 
HOTEL CLEVELAND 
WASHINGTON EXecutive 3-6481 
ASSOCIATIONS BUILDING 
SAN FRANCISCO DOuglas 2-2022 
FAIRMONT HOTEL, SUITE 12 
NEW YORK Clrcle 77-6910 
65 WEST 54th STREET 
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SURPRISE 
IN 
CHICAGO 


You should know these 
surprising facts about 
Chicago’s incomparable 


Drake Hotel before you 





schedule your next meeting 


—large or small... 


1. While The Drake is one of America’s 
most distinguished hostelries, it doesn’t 
cost one cent more than other leading 
hotels to headquarter your meeting here. 


2.The Drake is “alive.” Meetings go like 
clockwork and everyone enjoys the warm, 
hospitable service in a setting of luxuriant 
comfort. 


Now $8,000,000 new! No hotel in the 
midwest can match The Drake for un- 
surpassed convenience, location, facil- 
ities. 4 major meeting rooms accommo- 
dating up to 800, plus 16 committee 
rooms for functions of 12 to 300. 700 
guest rooms. 100% air conditioned. 
May we tell you more? Phone or write 


for brochure. 
he SOrvake 


HOTEL 
LAKE SHORE DRIVE AND UPPER MICHIGAN AVENUE 
SUPERIOR 7-2200 * TELETYPE NO. CG1586 


G. E. R. FLYNN H. B. RICHARDSON 
Vice President —Sales Convention Manage 
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the lines of authority of your crew 
who will put on the meeting; 

5. Keep close tabs on menu plan- 
ning and get acquainted with the 
restaurant service staff. 

While the food that the hotel will 
serve may not make or break a 
meeting, it is the source of most 
gripes. Ask the man who has re- 
turned from the average meeting 
or convention how he liked it, and 
he will invariably say the meeting 
was okay, “but the food was 
lousy.” 

“T never did like ham with raisin 
sauce.” 

“Why do they always have to 
serve fried chicken at hotel din- 
ner meetings?” 

Yes, food makes a difference in 
the success of the meeting. The 
smart meeting manager will be 
careful to order the kind of food 
men like—not just what the hotel 
management might provide to hold 
the meal down to a tight budget. 
Food is no place to economize. 

One authority on feeding men at 
meetings advocates planning for 
the mean taste, and not going 
overboard on fancy dishes which 
might delight a few gourmets and 
screw up the faces of most of those 
present. 

You can never go wrong (if the 
budget permits) on steak and 
baked potatoes in foil; and apple 
pie with a slice of cheese for des- 
sert. While most men drink coffee, 
it is thoughtful to have tea or 
Sanka for those who prefer it. 
Don’t forget those who abstain 
from eating meat on Friday and 
eat meat only once a day during 
Lent. 

It is good practice for the meet- 
ing manager to get well acquainted 
with the headwaiter, even though 
it might mean a robust tip. The 
headwaiter can take care of the 
finicky folks who want something 
other than what is on the menu. 


These five steps will go a long 
way toward insuring a smooth- 
running meeting. 











AP THE CLIMAX of the summer by 

planning a visit to this delightful 
oceanside resort. Choose between fun 
and frivolity or rest and relaxation. A 
few spendthrift hours just lolling on our 
spacious sundecks, a brisk turn along 
the 8-mile Boardwalk, an invigorating 
dip in the surf, a workout in our roof- 
top health baths, a mea! to warm the 
heart of an epicure, a sound sleep to 
the lullaby of the waves breaking be 
neath your window—no one has really 
lived until he’s enjoyed this magnificent 
luxury, so reasonably priced 


Rates at Chalfonte 
atart at $8 per 
person* 
Rates at Haddon 
Hall start at $9 per 
person® 


*Two in a room, § 
private bath 


For American Plan 
three meais) add 
$8.00 per person 


CHALFONTE~ HADDON HALL 
on the Boardwalk, Atlantic City, NJ 


Owned & operated by Leeds & Lippincott Co for 68 years 
Write for illustrated folder 





| Incur} LCE d 


FOR CONVENTIONS and 
SALES MEETINGS 
Complete Mooting oy * ties 
“ming Pools « Golf 


SJIPLOMATY 


Motel and Country Club 
HOLLYWOOD BEACH, FLORIDA 


GEORGE EE. FOX IRVING TILLIS 
Managing Director Convention Director 
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OCEANFRONT. 96th TO Seth STS 


THE HOTEL OF THE AMERICAS 


| lmerica na 


* BAL HARBOUR MIAM! BEACH FLA 


CHARLE 


CE PRE 


> T. CRADD 
DENT & GEN. MGR 
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Cities and Hotels 


ALBUQUERQUE, New Mexico 
Hotel Alvarado 


ASHEVILLE, Nortu CARoLina 
The Treadway Manor 


Avousta, GEORGIA 


Bon Air Hotel 


Banaor, Marine 
Bangor House 


Beaumont, Texas 
Hotel Beaumont 


Boca Raton, Firoripa 
Boca Raton Hotel & Club 


Boston, M ASSACHUSETTS 
Bradford Hotel 


Hotel Touraine 


Burrato, New York 
Hotel Lenox 
Westbrook Hotel 


“AMBRIDGE, MassacnuseTTs 
Commander Hotel 


HARLESTON, West VirGinia 
Hotel Daniel Boone 


HESTERTOWN, MARYLAND 
Great Oak Lodge and 
Yacht Club 


‘micaao, ILLANors 
Bismarck Hotel 
Drake Hotel 
(see advertisement, p. 42 
Edgewater Beach Hotel 
(see advertisement, p. 40 
Hotel Windermere 

Sheraton-Blackstone Hotel 


INCINNATI, Onto 


Hotel Alms 


‘LEVELAND, Onto 
Hotel Cleveland 
Wade Park Manor 


‘OLUMBUS, GEORGIA 


Ralston Hotel 


‘oLuMBus, Onto 
Neil House Hotel 


‘orpus Curisti, Texas 
Mayflower Motor Hotel 
Trade Winds Motor 

Hotel, Ine 


‘ounciL Biurrs, lows 
Hotel Chieftain 


Dacias, Texas 
Sheraton-Dallas Hotel 


Davenport, lowa 
Saint Paul Hotel 


Deatu Vattey NaTIONAl 
MonuMENT, CALIFORNIA 


Furnace Creek Inn 


Denver, CoLorapo 


Park Lane Hotel 
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HOTELS (28) 


(With Capacity of Meeting Rooms and Accommodations 


Street Address 


Walton Way 


174 Main St 


Orleans and Fannin Sts 


75 Tremont St 
62 Raylston St 


140 North St 


675 Delaware Ave 


16 Garden St 


Washington and Capitol Sts 


Route 2 


171 W. Randolph St 
140 E. Walton Place 
5349 N. Sheridan Rd 
1642 E. 56th St 

636 S. Michigan Ave 


Victory Pkwy.& MeMillanSt 


Public Square 
East 107 and Parklane 


12th St. and 2nd Ave 
41S. High St 


1601 N 


Shorline Drive 


5901 Highway No. 9 


Pearl St. at Ist Ave 


Southland Center 


450 South Marion 


Tele phone 
Number 
CH-7-0711 
Al 
AT-8-8661 


BA-7321 


TE-3-7411 


HA-6-1400 
HA-6-8500 


GR-1700 
GR-9100 


KI-7 


$800 


DI-S-61381 


CH-1100 
CFE.6-0123 
ST'-7-2200 
L.0)-1-6000 
FA-4-6000 
HA-7-4300 


WO-1-7600 


ro.1-8000 
CE-1-8300 


FA 


TU -3-9266 


RI-1-5611 


I une heon 


Serrice 


Meeting Banquet Sleeying 


VM anager Rooms 


r for for 


Service Accommo 


fe dations for 


R. W. Williams 


M. A. Byrne 


1200 


M. M. Witherspoon 


2400 


200 


150 
900 
00) 
600 


900 


1500 


OOo 


1000 


Witte 


von Rutch 





HOTELS (28) (Continued) 


(With Capacity of Meeting Rooms and Accommodations) 


Meeting Luncheon Banquet Sleeping 
Manage r Rooms Service Nerrice {ccommo 
for for for dations for 


Telephon é 


Cities and Hotels Street Address ’ 
Number 


Des Moines, Iowa 
Hotel Kirkwood 


Hotel Savery 


tth and Walnut Sts. J. J. Calhoun 300 
4th and Locust j -215 P. E. Lefton 700 


Detroit, MicHIGAN 
Detroit-Leland Hotel Co Bagley at Cass Ave W0-2-2300 . G. Hodgins $50 
The Statler Hilton Hotel 1565 Washington Blvd WO-3-6000 K. Staleup 1100 


DutLutsa, MINNESOTA 


Hotel Duluth, Inc. 231 E. Superior St RA-7-4577 R. Schiek 1000 1000 
EAaGLes MeRE,PENNSYLVANIA 


The Lakeside Hotel LA-5-8201 E. Kirk. Jr 35-25 250 
Winter Office: Philadelphia, Pa TE-9-6840 


ELKHART, INDIANA 
Elkhart Hotel 500 S. Main St EL-3-5110 Casavant 
Ex Paso, Texas 


Hilton Hotel K E-2-566 J. P. O'Leary ‘ SOO rms 


EXCELSIOR SPRINGS, Missouri 
Elms Hotel -7- 4. Mullin 800 
The Oaks Hotel 109 South St -21: 4. Takeda 150 


Fuint, MICHIGAN 
Pick-Durant Hotel 9.1 Shattuck 450 


Fort Worth, Texas 
Hotel Texas 815 Main St eD-2-315 W. Slack 1000 1000 1000 


Western Hills Hotel 125 


GALVESTON, TEXAS 
Jack Tar Hotel 
Jean Lafitte Hotel 
Seahorse Hotel 


6451 Camp Bowie PE-7-6644 S. Green 5-100 2 125 


6th and Blvd SO-3-4354 W. Holden 
2105 Church St. SO-3-4301 Frame 
3400 Boulevard SO-8-2488 J. W. MeCann 


Guens Fatis, New York 
Queensbury Hotel and 
Motor Inn Route 9L (Ridge St Tel. 2 4 T. Downes 


GRAND CANYON NATIONAL 
Park, ARIZONA 
El Tovar Hotel & Bright 
Angel Lodge Tel. 40 & 87 * Witteborg 


Granp Rapips, MicHiGaNn 


Morton House Monroe at Tonia GL-9-7121 K. Black 
Hotiywoop, CALIFORNIA 


Hollywood Knickerbocker 1714 N. Ivar St HO-5-3171 W. Rock 


Hotitywoop Beacn, FLoripa 
Diplomat Hotel & 
Country Club 
(see advertisement, p. 42) 


$515 S. Ocean Dr WA-2-8211 


HuntiInecton, West VirGInta 
Frederick Hotel tth Ave. and 10th St JA-5-5101 *. A. Short 


LANSING, MICHIGAN 
Hotel Olds IV-5-9155 F. Anderson 2! 1000 


Larepo, Texas 
The Hamilton Hotel 815 Salinas Ave RA-3-7421 ', W. Points 

Las Vecas, NEVADA 
Hotel Sahara Highway 91 DU-2-6800 McDonald 5-600 100) 
Las Vegas Hacienda Hotel DU-2-7800 B. Taylor 25-850 500 
Riviera Hotel DU-4-5678 Ellsworth 35-1200 600 


LINCOLN, NEBRASKA 

Hotel Lincoln 147 N. 9th St LI-2-6601 J. M. Griffen 600 600 
LitcurreLp Park, ARIZONA 

The Wigwam WE-5-9321 Whit well 


Lone Istanp, New York 


Montauk Manor 1 East 42nd St. MU-2-5197 D. Waterman 
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Cities and Hotels 


Lookout Mountain, TENN 
Castle in the Clouds 
Winter Office: Miami, Fla 


Los ANGELES 
Hotel Statler 


M ADIBON, W ISCONSIN 
Edgewater Hotel 


MaGnouta, Massacnuserrs 
Oceanside Hotel 


Mancuester, VERMONT 
Equinox House 


Mansrreip, Outro 
Manstfield-Leland Hotel 


Mempnis, Tennesser 
Parkview Hotel 


Miami, Fioripa 
hey Biscayne Hotel and 
Villas 


Miami Beacn, Fuoripa 


Bal Harbour Hotel 


Minera Weis, Texas 
Baker Hotel 


Minneapouis, Minnesota 
Hotel Dyckman 
Hotel Pick-Nicollet 
Radisson Hotel 


Moopvus, Connecticut 
Banner Lodge 
Mountatnuome, Pa 
Onawa Lodge 


NASHVILLE, TENNESSEE 
Hotel Hermitage 


Newark, New Jersey 
Douglas Hotel 
The Robert Treat Hotel 


New Orveans, Lovurstana 
Pontchartrain Hotel 
The Roosevelt Hotel 


New York, New York 
Barbizon-Plaza Hotel 
Henry Hudson Hotel 
Hotel New Yorker 
Hotel Roosevelt 

(see advy., 3rd cover 
Park Sheraton Hotel 
The Savoy Plaza Hotel 


The Waldorf Astoria Hotel 


Oapen, Utan 
Hotel Ben Lomond 


OGuNnqQuirrt, Mane 
Lookout Hotel 


Omana, NEBRASKA 
Sheraton-Fontenelle Hotel 


Patm Beacn Suores, Fia 
Colonnades Hotel 


Pato Springs, CaALirorntia 
Palm Springs Biltmore 


August 1958 


HOTELS (28) (Continued) 


(With Capacity of Meeting Rooms and Accommodations 


Street Address 


7630 Biscayne Blvd 


930 Wilshire Blvd 


666 Wisconsin Ave 


27 Park Ave. West 


1914 Poplar Ave 


701 Ocean Dr., Key Biscayne 
Island 


10101 Collins Ave 


27 S. 6th St 


Nicollet at Washington 


$55. 7th St 


Pocono Mountains 


15 Hill st 
50 Park Place 


2031 St. Charles Ave 


106 Central Park South 
353 W. 57th St 

S4th St. and Sth Ave 
Madison at 45th 


56th St. and 7th Ave 
767 Fifth Ave 


1806 Douglas St 


P. O. Box 676, Riviera Beac! 


1000 E. Palm Canvon Drive 


Tele phone 
Number 


MA-9-45821 
A\L-6-9071 


VMA-1500 


Al 


MI-2-5100 
MEA-2-1000 


rl -o581 
MA-2371 


C 1-7-7000 

€°0)-5-6100 
LO-8-1000 
MIU -6-9200 


1-7-8000 
I 


5-20600 


{ 
k 
MU-8-2240 


1500 


1Ooo 


SOW) 
1500 


OU 
1000 
Ooo 


1000 
nM? 


ooo 


1500 


1000 


iin 
1500 


1500 


S00 
750 
S00 


S50 
sin) 


loo 


1Oo0o 


Sleeping 


{ccommo- 


dationa tor 


1500 


$50 rms 


500 
1000 
LLU 


900 rms 


SOO 
1000 
sG00 
2000 


2000 
2000 
1150 





Cities and Hotels 


PHILADELPHIA, Pa. 
Bellevue-Stratford Hotel 


Ponte Vepra Beacn, Fia. 
Ponte Vedra Club 


PRINCETON, New JERSEY 
Nassau Tavern Hotel 


Ranpouipx, New Hampsuire 
The Ravine House 


RicHMoOND, VIRGINIA 
Hotel John Marshall 
Hotel King Carter 


Sr. Louis, Missour! 
The Chase-Park Plaza 
Hotel 
Coronado Hotel 


Pick Melbourne Hotel 


St. PererssurG, Fiori, 
The Vinoy Park Hotel 


Saint Simons Isianp, Ga. 
King and Prince Hotel 


San Antonio, Texas 
Gunter Hotel 
Menger Hotel 


San Francisco, Cauir. 


Hotel Mark Hopkins 


SANTA Barsara, CALIFORNIA 


Mar Monte Hotel 


Santa Fe, New Mexico 
The Bishop’s Lodge 
La Fonda Hotel 


Santa Monica, CaLrrornia 
Hotel Miramar 


SARATOGA Sprinos, N. Y. 
Gideon Putnam Hotel 


SEATTLE, WASHINGTON 
New Washington Hotel 


Sioux Crry, Iowa 
Sheraton-Warrior Hotel 


Sioux Fauus, Soutn Dakota 
Sheraton-Cataract Hotel 


SPARTANBURG, S. C 
Cleveland Hotel 


Syracuse, New York 
Hotel Syracuse 


TRENTON, New JERSEY 
Hotel Hildebrecht 


Stacy-Trent Hotel 


Waco, Texas 
Roosevelt Hotel 


WacGoner, OKLAHOMA 
Western Hills Lodge 


WasHineton, D. C. 
The Mayflower Hotel 


West Pornt, New York 
U. S. Hotel Thayer 


HOTELS (28) (Continued) 


(With Capacity of Meeting Rooms and Accommodations) 


Street Address 


Broad and Walnut Sts. 


Box 668, Palmer Square 


8th and Broad Sts 


212 N. Kingshighway Blvd. 
3701 Lindell Blvd. 
Lindell Blvd. at Grand Ave. 


5th Ave. North at Beach Dr 


205 E. Houston St 
Alamo Plaza 


999 California St 


East Cabrillo Blvd 


2nd and Wilshire 
Geyser Park 

2nd and Stewart St 
517 Sixth St 

106 W. 9th St 
178 W. Main St 


500 5. Warren St 


27 West State St. 
49 W. State St 


400 Austin Ave 


Sequoyah State Park 


Connecticut & DeSales N.W. 


Telephone 
Number 


PE-5-0700 
AT-5-2121 
WA-1-7500 
HO-6-3311 


MI-4-4661 
MI-3-1831 


FO-1-2500 
JE-3-7700 
OL-2-2500 


Tel.7-7891 
Tel.3411 


7-3241 
3-4361 


CA; 
CA- 


EX-2-3434 


WO-6-6121 


Y U-3-6878 
Tel.3-5511 


EX-4-3731 


GE-4200 


MA-2-7070 


Tel.8-6581 


Tel.4-6031 


Tel.8141 


PL-4-1411 
TA-1290 
DI-7 


3000 


HI-6-4731 


Manager 


E. P. Shaunessy 
L. N. Grimes 
R. J. Blake 


J. W. Shea 


C. Munt 
D. E. Spry 


B. Ross 
G. E. Budde 
R. E. Karr 


5S. B. Bottome 


G. Timbes 


O. Elliott 
E. V. Kunz 


George D. Smith 


E. Hilsenberg 


J R Thorpe, Jr 
W. W. Wallace 


W. W. Donnellys 


M. H. Woolley 


Anderson 


V. W. Bennet t. Jr 


H. A 


Ditmanson 
M. G. Alexander 
DE 


Haynes 


R. K. McPherson 
L. W. Osterstock 


E Rhea 
C. M. Johnson 
C. J. Mack 


J EK Kosakow ski 


Luncheon 
Service 
for for 


Banquet Sleeping 


Service 


Meeting 
Rooms 


for 


{ecom mo 


dations for 


500 rms 
500 


1500 
250 


1000 
800 


1000 


400 


1000 400 rims 


ooo 


1200 O00 SOO 1100 


600 
500 
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HOTELS (28) (Continued) 


(With Capacity of Meeting Rooms and Accommodations 


Meeting Luncheon Banquet Sleeping 


V anager Rooms Serrice Service {ccommo 


T¢ lephone 


Number 


Cities and Hotels Street Address 


for for for dations for 


Wicnita, Kansas 
Hotel Allis 200 S. Broadway \M-2-6481 M. E. Lamberti 


Winston-Sacem, N. C, 
Hotel Robert E. Lee 5th and Cherry Sts PA-2-6161 E. O' Banion 


York, PENNSYLVANIA 
The Yorktowne Hotel Market and Duke Sts Tel.8-2831 C. D. Klingler 10-600 


Younastown, Onto 
Hotel Pick-Ohio Boardman and Hazel Sts RI-4-1131 cobsor 10-600 


HOTELS—CONVENTION (29) 


(With Capacity of Meeting Rooms and Accommodations 


Meeting Luncheo Banquet Sleeping 


Rooms Serrvu Serrice {ccommo 


Telephone 


Cities and Hotels Street Address : 
Number 


for for for dations for 


ANAHEIM, CALIFORNIA 
Disneyland Hotel 1441 S. West St 5 i ley 600-750 


(sueviLie, Norra Carouina 
Battery Park Hotel Battle Square 


Artantic City, New Jersey 
Shelburne Hotel On the Boardwalk at 
Michigan Ave , } ord 1000 i 7 1200 
Chalfonte-Haddon Hall sh 20-1800 1800 
(see advertisement, p. 42 


HARLOTTE, NORTH CAROLINA 
Hotel Charlotte 287 W. Trade St ED-2-1121 


HICAGO, ILLINOIS 
Hotel North Park 1931 Lincoln Park West MO-4-8200 ul $50 
Sheraton Hotel 505 N. Michigan Ave WH-4-4100 ‘ nald 1600 


COLORADO SPRINGS, COLO 


The Broadmoor Hotel, In 


Davenport, lowa 


Hotel Blackhawk 310 Kahl Bldg 


Dererwoop, MINNESOTA 
Ruttger’s Bay Lake Lodge 


Denver, CoLorapo 
Cosmopolitan Hotel Sth and Broadway e 900 


FRESNO, CALIFORNIA 
Fresno Hacienda Highway 99 at Clinton 


Genoa Crry, Wisconsin 


Nippersink Manor Resort 


Great Barainaton, Mass 
Jug End Barn 


GREENVILLE JuNcTION, Mt 
Squaw Mountain Inn Moosehead Lake 


Hotiywoop, FLortipa 
Holly wood Beac h Hotel ‘ ) Ooo 2000 2000 
(see advertisement, p. 41 


Jackson, MiIcuican 


Hotel Hayes 224 W. Michigan Ave 


Kansas Crry, Missourr 
Hotel Muehlebach and i2th St., Baltimore t 


Towers W vandotte und 900 


Miami Beacn, Fioripa 
The Americana Hotel 9701 Collins Ave 7511 raddo« 1000 TT) 1100 
(see advertisement, p. 42 


Golden Gate Hotel 19400 Collins Ave WI-7-4411 . I 1 1c 1200 


August 1958 





Cities and Hotels 


MINNEAPOLIS, MINNESOTA 
Hotel Leamington 


MonTEREY, CALIFORNIA 
Casa Munras Hotel & 
Cottages 


Newport, Ruove Istanp 


Hotel Viking 


Pato Springs, CALirorNta 
El Mirador Hotel 


Pess_e Beacu, CaLirornia 
Del Monte Lodge 


QuINAULT, WASHINGTON 
Lake Quinault Lodge 


San Francisco, CaLirorNia 
St. Francis Hotel 


SHAWNEE-ON-DeELA Ware, Pa 


Shawnee Inn 


Skytop, PENNSYLVANIA 
Skytop Club 


Soutu Beno, INDIANA 
Hotel Pick-Oliver 


SYRACUSE, New York 
Hotel Onondaga 


To.Lepo, Onto 
Commodore Perry Hotel 


West Pata Beacn, Fviorips 
Hotel Geo. Washington 


Wicnrra, Kansas 
Hotel Lassen 


Cities and Hotels 


Hor Sprinos, VirGinia 
The Homestead 


Mackinac Istanp, MICHIGAN 
Grand Hotel 


Winter Office: Chicago, Ill 
Mount Pocono, Pa. 
The Skyline Inn and 
Cottages 
SANTA Barpara, Car 


Miramar Hotel 


Saranac LAKE, New York 
Saranac Inn 


Winter Address: 
Sun Vatuey, Ipano 
Sun Valley Lodge & 
Challenger Inn 
Waite SuLPHUR SPRINGS, 


West Virainia 
The Greenbrier 


48 


2 W. 55th St., N.Y 


HOTELS—CONVENTION (29) (Continued) 


(With Capacity of Meeting Rooms and Accommodations) 


Telephone 


Street Address aed 
4 moe 


FE-3-6161 


700 Munras Ave 


9 Bellevue Ave 


FA-4-1141 


MA-4-3811 


LA-2351 


-6-2131 


Union Square 


7401 


Main and Washington Sts 


Jefferson and Warren Sts 


505 Jefferson St 


“E-2-8191 


155 N. Market HO-4-5311 


J.P 


Manage r 


G. Baere 


B. Locken 

L. J. Sealzi 

R. VanderVeer 
W. H. Hubbard 
C. G. Walker 
D. E. London 
W.S. Garrison 
W.W. Malleson, Jr 
W. C. Devereaux 
W. A. Barry, Jr 
Martin 


H. D. England 


HOTELS—RESORT (30) 


(With Capacity of Meeting Rooms and Accommodations 


Telephone 


Number 


iddre 48 


Street 


Mackinac 


Island 2411 


920 N. Michigan Ave 


Mt. Pocono 


TE-9-3661 


WObodland 
9-22038 


1555 S. Jamison Lane 


Saranac Lk 
(N.Y 
CI1-7-2200 


aranac Inn P. O 


19, N.¥ 


Ketchum 
3311 


Thomas J 


Ww.P 


) 1800 


Manage r 


Lennon 


C. Bicking 


Jenkins 


Crawzner 


J. Harron 


W. McCrea 


EK. Truman Wright 


Luncheon 
Service 


Banquet Sleeping 


Service 


Meeting 
Rooms 


for for for 


{ccommo 


dations for 


10-3000 S000 1000 


on 1OOn 


10 
10 

1000 1200 
1200 1000 


1O00 


1O-0o00 


Banquet 


Service Service fecom: 


Meeting Luncheon 
Rooms 


for or 


Slee ping 


dations for 


20-600 oo 


15-800 


ooo 600 


20- 1000 
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A GREAT CONVENTION HOTE! 
IN A GREAT Crt) 


The convenient Hotel Roosevelt...in the very 
heart of New York City... has everything you 
need, plus New York’s business and social ad- 


vantages. 


What extras are you seeking for your for group functions probably the most 
: 2 | | ; 

next convention, sales meeting or busi- important single point in choosing a 

ness function? hotel is the extent and cooperation of 


the hotel sales staff. 
Name them...and one hundred to ‘ 


one you'll find them here at New York's 


Here’s what one association secretary 
Hotel Roosevelt. ; 


speaking for a large and important 


For instance, to the man responsible organization) said recently: 


“At your staff meeting today, I would appreciate it if you 
would tell your people how very much we appreciate the 
wonderful service and cooperation we have gotten from them 
during the week. 

“This has been one of the most complex conferences we have 
ever presented —yet it has been one of the smoothest, due to 
the efforts of the Hotel staff. 


“As far as I know, there has been no instance of our asking 
any employee of the Hotel for service or equipment and not 
getting exactly what we asked with speed and dispatch. We 
are grateful to you all.” 


.and we like to think all our other facilities match. 


. this time, take a good hard look at the Hotel Roosevelt. 


Neal Lang Robert G. Golbach 


} ice President and General Manager Director of Sales 


TELETYPE NY |-2924 Hole Fivosevelt MURRAY HILL 6-9200 


45TH STREET AT MADISON AVENUE ° NEW YORK 17 


Over (oO vears of ¢ vpertence in seri 








Good Man to have for your meeting 


By providing the 136 varied skills available in The Jam Handy 
Organization, he offers you the professional assistance needed 
to put your message across clearly ... dramatically . . . forcefully. 


All the clarifying and dramatizing services he offers are supplied 
from one central office. That keeps costs and complications at a 
minimum with only one accounting . . . one responsibility . . . 

one explanation from you. 


A phone call to one of the convenient offices listed below 
will bring any or all of such help. 


7c JAM HANDY Ovangection 


MOTION PICTURES eDRAMATIZATIONS e PRESENTATIONS e VISUALIZATIONS e SLIDEFILMS e TRAINING ASSISTANCE 


CALL NEW YORK, JUdson 2-4060 HOLLYWOOD, Hollywood 3-232! DETROIT, TRinity 52450 DAYTON, ENterprise 6283 PITTSBURGH, ZEnith 0143 CHICAGO, STate 2-675) 





